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As a leading player in the connected home and the energy performance 
of buildings, in 2024 SOMFY delivered a robust performance with 
a 4.8% increase in growth in real terms and 3.5% on a like-for-like 
basis within a highly challenging environment, particularly in France, 
which has been impacted by the house building crisis.

The increase in our operating result reflects the efforts of the teams 

to streamline our working methods and cut costs. Our growth and 

resilience are primarily due to the momentum of our international 

operations, notably in Eastern and Southern Europe and the United 

States. We have also benefitted from the growth in our services – 

helping to extend the life of our products with Repar’Stores in France 

and De Haan Westerhoff in the Netherland – and in our sales of our 

solar protection ranges. Our teams have played a key role in ensuring 

world-class delivery at every stage and winning market share. This has 

enabled us to regain some of the market share lost during the component shortage. 

In parallel, SOMFY continues to plan for the future. Firstly, we are investing in the Group’s 

digitalisation and in its industrial capabilities, as reflected by the SAP rollout in 2024 in the 

United States, scheduled for 2025 in France. Our future logistics base in Western France and 

our factory in Portugal will become operational this year, further consolidating our close 

relationship with our markets. Secondly, we are optimising synergies between the teams 

to improve efficiency and service quality. We are continuing to bring the BFT and Somfy 

teams closer together to better serve our customers. Our R&D approach is evolving with 

the creation of a library of “technology building blocks” available to development teams to 

accelerate the time-to-market of our products, while improving quality and reducing prices. 

In 2025, we will stay the course by combining excellence in delivery with an aggressive sales 

approach to capitalise on our international markets and on services. We will also take the 

time to set out our future strategic plan to continue to deliver our vision: inspiring a better 

way of living accessible to all.

 Jean Guillaume DESPATURE 
Chairman of the Board of Directors of SOMFY 

A STRONG PERFORMANCE, 
DRIVEN BY INTERNATIONAL 
MARKETS AND BY SERVICES

E D I TO R I A L
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B U S I N E S S  M O D E L

VISION :
INSPIRING BETTER WAYS OF LIVING 
ACCESSIBILITY TO ALL

To be the trusted partner for 
door and window automation 
in the home and commercial 
buildings.

AMBITION

Human
5,837 employees, including 42% in 
France and 58% internationallǇ 7

Intellectueal
16 R&D centres in 7 countries
8% of sales invested in R&D
94% of employees received training 
during the year 1

Industrial and commercial
7 proĚuction sites in 5 countries
Commercial presence in 59 countries

Financial
Long-standing and stable family 
shareholding
Financial strength

Environmental
Carbon footprint team
Act For Green®  2  eco-design 
approach since 2015

Civil society
SOMFY FounĚation since ϮϬϬϰ

1  Social reporting scope͘
2  SOMFY s͛ internal ecoͲĚesign process͕ certiĮeĚ ďǇ an inĚepenĚant tŚirĚ partǇ anĚ ĨormaliseĚ ďǇ Ecopassport WEWs͘
3  Aďsolute reĚuction in emissions Ĩrom energǇ consumption using marŬetͲďaseĚ metŚoĚologǇ͘

 �rcŚŝƚecƚƵre ďǇ ĨƵnction
 Customer culture
Digitalising the
orgĂnŝsĂtionĂů ŵoĚeů

 Research & Development
 Purchasing
 Assembly
 DĂrŬetingͲWrescrŝption
 Sales
 �ŝsƚrŝďƵtion

ORGANISATIONAL
PRINCIPLES

BUSINESS FUNCTIONS

RESOURCES
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 �nergǇ eĸcŝencǇ
 Connected buildings
 �ŝgŝƚĂůŝsĂtion oĨ Ƶses
 House as a refuge

 ^ŚƵƩer ĂnĚ soůĂr proƚection
 Indoor blinds and curtains
 Smart Home
 Exterior blinds and pergolas
 Access and Security

D�Z<�d dZ�E�^

APPLICATIONS

4  ZeĚuction in tŚe relative value͕ ďaseĚ on tŚe numďer oĨ proĚucts solĚ͕ oĨ inĚirect emissions over tŚe entire value cŚain͘
5  SomĨǇ ďranĚ͘  6  Scope eǆcluĚes Teleco Automation͘  7  SOMFY s͛ 'roup scope ;I,ZISͿ͘

7% of employees were promoted

25.5% Ĩemale representation in 
management roles

EcoVadis Silver Medal

Finance

Sales = €1,513 m
Current Operating Zesult с €226 m

Customers

11,302 customers interactions via
My SOMFY Lab
2,117 patents in porƞolio
9% of sales generated by new products
in the last two years 6

Partners

4,763 experts
>ongͲterm relationsŚips ǁitŚ suppliers

�oŵŵŝƚŵenƚ ƚo ůocĂů coŵŵƵnŝties

 807 community days worldwide

PLANET

44% reĚuction in scope ϭ anĚ Ϯ greenŚouse 
gas emissions compared with 2019 3

23% reĚuction in scope ϯ greenŚouse gas 
emissions 4

79.9% of products sold have followed the 
Act For Green® eco-design process 5

8% reĚuction in annual electricitǇ 
consumption per motor

82% of electricity from renewable sources 
at manufacturing sites

VALUE CREATED

PEOPLE

PROSPERITY
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PRESENTATION OF THE BUSINESS MODEL

TŚe nonͲĮnancial statement Ĩorms an integral part oĨ tŚe management report proviĚeĚ to sŚareŚolĚers anĚ ĮleĚ ǁitŚ tŚe Commercial 
Court ZegistrǇ͘ It is presenteĚ separatelǇ Ĩor ease oĨ reaĚing͘

PRESENTATION OF SOMFY

CORPORATE PROFILE

An inĚepenĚent ĨamilǇͲoǁneĚ companǇ ǁitŚ international 
operations͕ SOMFY is tŚe golĚ stanĚarĚ Ĩor ͞>iving �eƩer͘͟  At tŚe 
forefront of the connected home and its uses, the Group innovates 
for homes and buildings in three areas: comfort and wellbeing, 
securitǇ oĨ people anĚ propertǇ͕  anĚ energǇ saving͘ SOMFY 
designs, assembles and distributes motors and automated devices 
integrateĚ into ďlinĚs͕ sŚuƩers͕ Ěoors anĚ gates͕ as ǁell as smart 
sǇstems ǁŚicŚ control tŚeir operation͘ It also Ěistriďutes connecteĚ 
proĚucts anĚ Ěigital applications͘
Alert to new uses and needs, SOMFY develops new products 
interoperaďle ǁitŚ tŚose oīereĚ ďǇ manuĨacturers in tŚe connecteĚ 
Śome anĚ ďuilĚings sector͘  Operating in tŚe construction anĚ 
renovation marŬet͕ SOMFY is cuƫng tŚe carďon Ĩootprint oĨ its 
solutions anĚ maŬing tŚem as ǁiĚelǇ accessiďle as possiďle tŚrougŚ 
its operations on Įve continents anĚ its porƞolio oĨ complementarǇ 
ďranĚs͘ titŚ solutions tailoreĚ to eacŚ marŬet͕ SOMFY ďuilĚs 
relationsŚips oĨ trust ǁitŚ its customers anĚ partners͕ ďaseĚ on tŚe 
eǆcellence oĨ its proĚucts anĚ services͘
THIS IS HOW, EVERY DAY, SOMFY IS WRITING THE FUTURE 
OF THE HOME TO HELP PEOPLE LIVE BETTER. IT DOES IT BY 
BEING RELEVANT AND RESPONSIBLE.

DESCRIPTION OF GROUP ACTIVITIES

SOMFY designs, assembles and distributes motors and automated 
devices (remote controls and sensors) as well as smart systems 
ǁŚicŚ control tŚeir operation͘

SOMFY ͛s main manuĨacturing activitǇ is tŚe assemďlǇ oĨ suďunits 
anĚ parts ĚesigneĚ ďǇ it ďut proĚuceĚ ďǇ suďcontractor partners͘

TŚe ZΘ� activitǇ s͛ role is to anticipate peoples͛ neǁ Śaďits anĚ neeĚs 
in relation to Śomes anĚ ďuilĚings͕ to Ěesign tŚe corresponĚing 
solutions͕ to guarantee tŚe perĨormance anĚ compatiďilitǇ oĨ 
products from the same brand and to ensure their interoperability 
ǁitŚ otŚer ďranĚs in tŚe ĮelĚ oĨ connecteĚ Śomes anĚ ďuilĚings͘
SOMFY controls its Ěistriďution ;international supplǇ cŚain͕ local 
sales anĚ marŬeting presenceͿ͕ ǁŚicŚ means SOMFY can Ěeliver 
its proĚucts ǁorlĚǁiĚe͘ Its customers are manuĨacturers anĚ 
installers͕ ǁŚo integrate SOMFY solutions into carrier proĚucts͗ 
ďlinĚs͕ sŚuƩers͕ Ěoors anĚ gates͕ or ďǇ replacing eǆisting eƋuipment 
in ďuilĚings͕ ďǇ leveraging tŚe strengtŚ oĨ tŚe 'roup s͛ ďranĚs͘ 
SOMFY also Ěistriďutes ĮnisŚeĚ proĚucts ;a selection oĨ motors anĚ 
control panels͕ connecteĚ oďũects͕ Ěigital applicationsͿ tŚat are solĚ 
ďǇ prescriďers͕ netǁorŬs͕ retailer installers or resellers͕ via large 
specialist anĚ �IY stores͕ anĚ online͕ eitŚer ĚirectlǇ or inĚirectlǇ͘
SOMFY products are installed indiscriminately in individual homes, 
small ďusinesses͕ apartment ďlocŬs͕ oĸce ďlocŬs͕ Śotels anĚ 
collective resiĚences͘

BUSINESS MODEL

A SUSTAINABLE BUSINESS MODEL, ADAPTED TO THE LOCAL 
D�Z<�d͕  t,/�, �Z/E'^ dK'�d,�Z d,� �Ed/Z� s�>h� �,�/E

TŚe 'roup s͛ vision ʹ  ͞ Inspiring a ďeƩer ǁaǇ oĨ living accessiďle to all͟ ʹ  
guiĚes its groǁtŚ moĚel͗ oīering relevant anĚ responsiďle solutions 
ǁitŚ tŚe support oĨ anĚ Ĩor tŚe ďeneĮt oĨ all its staŬeŚolĚers͘ TŚe 
aƩractiveness oĨ tŚe 'roup s͛ ranges͕ tŚeir interoperaďilitǇ ǁitŚ 
otŚer ŚouseŚolĚ Ěevices͕ anĚ tŚeir ease oĨ use͕ all inŇuence tŚe 
aĚoption oĨ neǁ tecŚnologies ďǇ tŚe user anĚ ďǇ tŚe construction 
inĚustrǇ anĚ unleasŚ tŚe groǁtŚ potential oĨ tŚe connecteĚ Śome͘

SOMFY is a local staŬeŚolĚer͕  ǁitŚ a presence on Įve continents͕ 
anĚ aĚapts its proĚuct lines to tŚe speciĮc Ĩeatures oĨ eacŚ oĨ its 
marŬets͘ SOMFY aims to ďecome tŚe trusteĚ partner Ĩor Ěoor anĚ 
ǁinĚoǁ automation in tŚe Śome anĚ commercial ďuilĚings͘ In tŚis 
way, SOMFY contributes to the development of both its customers 
anĚ its partners͕ ďǇ maŬing tŚe eǆcellence oĨ its proĚucts anĚ 
services a constant prioritǇ͘

RESILIENCE OF THE BUSINESS MODEL

The public health crisis and rising energy costs have increased the 
Ěesire oĨ Śome anĚ ďuilĚing occupants Ĩor ďeƩer͕  energǇͲeĸcient 
living environments͘ TŚe ďeneĮts ďrougŚt ďǇ SOMFY solutions in 
terms oĨ comĨort anĚ energǇ eĸciencǇ in tŚe Śome are valueĚ ďǇ 
consumers͘

The new Group structure has proved its relevance in dealing with 
tŚe operational cŚallenges raiseĚ Ěuring anĚ aŌer tŚe panĚemic͕ as 
ǁell as geopolitical anĚ economic Ěisruptions͕ ǁitŚout calling into 
Ƌuestion organisational cŚoices or tŚe ďusiness moĚel͘

During the public health crisis, as in the post-Covid period, the 
moďilisation oĨ tŚe teams to secure electronic components 
anĚ reĚesign electronic ďoarĚs͕ anĚ constant interaction ǁitŚ 
customers, made it possible to limit the impact of the global 
shortage of components and materials, as well as the rise in energy 
anĚ raǁ material costs͕ on customers͘
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PRESENTATION OF THE GROUP’S SUSTAINABLE DEVELOPMENT STRATEGY

SOMFY Śas maĚe sustainaďle Ěevelopment a ŬeǇ element oĨ its 
strategǇ anĚ its Amďition ϮϬϯϬ programme͘ �Ǉ ďringing to liĨe its 
vision ʹ inspiring ďeƩer ǁaǇs oĨ living accessiďle to all͕ SOMFY is 
ďringing ǁellďeing͕ securitǇ anĚ energǇ savings to its customers͘ 
TŚrougŚ connecteĚ proĚucts anĚ services͕ users ďeneĮt Ĩrom 
Ĩeatures tŚat simpliĨǇ tŚeir everǇĚaǇ lives͕ ensure tŚe active 
monitoring oĨ gooĚs anĚ people͕ anĚ optimise tŚe tŚermal anĚ ligŚt 
contriďution oĨ solar energǇ͘

SOMFY͛s vision ʹ ͞Inspiring a ďeƩer ǁaǇ oĨ living accessiďle to all͟ 
– serves the Group’s sustainable development trajectory, which is 
being built step by step: every day, the Group reduces the impact 
oĨ its activities anĚ proĚucts on tŚe environment͕ cares aďout 
tŚe ĚailǇ lives anĚ Ĩuture oĨ its emploǇees͕ anĚ maintains ƋualitǇ 
relationsŚips ǁitŚ its partners anĚ local communities͘

SOMFY͛s sustainaďle Ěevelopment policǇ is tŚe ĨounĚation oĨ its 
sustainaďle groǁtŚ͘ It is integral to tŚe 'roup͛s strategǇ͕ tŚrougŚ 
tŚe implementation oĨ its corporate responsiďilitǇ anĚ social 
commitment͕ anĚ is structureĚ arounĚ tŚree pillars͗ Wlanet͕ Weople 
anĚ WrosperitǇ͘

Planet 
SOMFY is taŬing action to reĚuce tŚe environmental impact oĨ 
its activities anĚ solutions͕ Śelping to proviĚe responses to tŚe 
cŚallenges oĨ climate cŚange͕ tŚe protection oĨ ďioĚiversitǇ͕ anĚ 
tŚe sustainaďle management oĨ resources͘
TŚe 'roup͛s solutions are accessiďle to all anĚ contriďute to tŚe energǇ 
perĨormance oĨ ďuilĚings anĚ tŚe ǁellͲďeing oĨ tŚeir occupants͘

People 
SOMFY strives on a daily basis to provide its employees with a 
ĨulĮlling ǁorŬ environment tŚat is also Ĩair anĚ inclusive͘ TŚe 
'roup also ǁants to taŬe care oĨ tŚeir sustainaďle emploǇaďilitǇ ďǇ 
Ěeveloping tŚeir sŬills͘

Prosperity 
The sustainability of SOMFY’s business model forms runs through 
its entire value cŚain͘ TŚe 'roup is implementing respecƞul anĚ 
etŚical practices͕ to create tŚe conĮĚence essential to its longͲterm 
prosperitǇ͘

TŚe ŬeǇ tŚemes oĨ tŚis sustainaďle Ěevelopment policǇ Śave ďeen 
ratiĮeĚ ďǇ tŚe CSZ CommiƩee oĨ SOMFY͛s �oarĚ oĨ �irectors͘

– Planet pillar: rolling out a low-carbon strategy by reducing the 
'roup͛s emissions anĚ Ěeveloping solutions tŚat Śelp avoiĚ 
greenŚouse gas emissions in ďuilĚings͘ In aĚĚition to carďon͕ 
SOMFY is ďroaĚening its scope oĨ action anĚ is commiƩeĚ to 
preserving ďioĚiversitǇ anĚ promoting tŚe circular economǇ͖

– People pillar: ensuring the sustainable employability of its 
emploǇees in a ǁorŬ environment tŚat Ĩosters perĨormance anĚ 
tŚe ĨulĮlment oĨ inclusive teams͖

– Prosperity pillar: Ĩor sustainaďle groǁtŚ͕ respecting all inĚustrǇ 
participants tŚrougŚ etŚical ďusiness practices tŚat complǇ ǁitŚ 
proĚuct stanĚarĚs anĚ '�WZ reƋuirements͕ involving suppliers 
in a responsible purchasing approach, and aiming for customer 
satisĨaction͘ 

2030 ROADMAP

SOMFY Śas Ěraǁn up a roaĚmap ǁitŚ ŬeǇ targets ďetǁeen noǁ anĚ ϮϬϯϬ͘
TŚis roaĚmap collates all tŚe topics tŚat are ŬeǇ target areas͘

 PLANET

Challenges 2019 benchmark 2024 KďũectiĨ ϮϬϯϬ

Reducing carbon footprint

Cuƫng greenŚouse gas emissions Ͳ Scopes ϭ Θ Ϯ
',' Wrotocol͕ MarŬet ďaseĚ ;Ŭt COЖe) ϭϱ ŬT COЖe Ͳ ϰϰй භ - 50%

vs. 2019

Cuƫng greenŚouse gas emissions Ͳ Scope ϯ
',' Wrotocol͕ IntensitǇ ;Ŭg COЖe/motor)

ϭϬϴ Ŭg COЖe
/motor Ͳ Ϯϯй භ -50% 

vs. 2019

PEOPLE  

Challenges 2021 benchmark 2024 KďũectiĨ ϮϬϯϬ

Wroŵoting ĨĂŝrness ĂnĚ
inclusion in the teams Wroportion oĨ ǁomen in management Ϯϱ͘ϳй Ϯϱ͘ϱй භ 40%

Making the work
environment contribute
to employee performance

FreƋuencǇ rate oĨ ǁorŬͲrelateĚ acciĚents leaĚing
to aďsence ;manuĨacturing anĚ logistics scopeͿ ϯ͘Ϭϲ ϰ͘ϮϬ භ - 50%

vs. 2021 

Strengthening employee 
commitment

Wercentage oĨ 'roup emploǇees involveĚ
in sponsorsŚip initiatives ϯ͘ϵй ϭϯ͘ϲй භ 15%
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SUSTAINABLE DEVELOPMENT GOVERNANCE

The Group’s Sustainable Development policy is overseen at Board of 
Directors level through a CSR Committee made up of the Chairman 
of the Board of Directors and three of its members. This Committee 
meets three times a year.
Since 2023, the members of the CSR, Audit & Risk, and Executive 
Committees have been attending regular Corporate and Social 
Responsibility training.
Bruno Barlet joined the Executive Committee on 1 January 2024 
as Head of CSR and leads the implementation of the Sustainable 
Development policy, which has been fully integrated into the 
Group’s Ambition 2030 programme. The heads of each strategic 
priority regularly report to the Executive Committee on their progress.
Within the CSR structure, environmental performance is managed 
by a cross-company team that works with the departments 
concerned to eco-design the range of products and services,  
reduce the environmental impact of the Group’s activities, and 
improve employee awareness and provide training in relation to 
climate change.
The People, Culture & Organization function, in collaboration with 
the Group Director of CSR, is responsible for the People component.
The Social Responsibility Department of the CSR Division deals with 
the social responsibility and commitment of Group employees in 
relation to non-profit organisations through the SOMFY Foundation.

The Group uses CSR indicators in its performance-based remuneration 
tools to encourage employees to contribute to the environmental, 
corporate and social targets. The CSR criterion represents 40% 
of targets to be attained in the long-term variable remuneration 
plans. The SOMFY ACTIVITÉS SA incentive agreement includes five 
indicators, representing approximately 30% of overall targets.
In 2023, 59 employees devoted more than 10% of their time to CSR 
activities.

SOMFY’S CONTRIBUTION TO SDGs

 By signing the Global Compact, SOMFY is committed 
to contribute to the United Nations Sustainable 
Development Goals (SDGs). The SDGs provide a 
shared framework to help achieve a better and 
more sustainable future for all. SOMFY contributes 

to them via the three pillars of its Sustainable Development policy: 
Planet, People and Prosperity.

 PLANET  PEOPLE  PROSPERTY

PROOF OF COMMITMENT

 External assessments have confirmed the progress 
made within the Group in terms of sustainable 
development. The Group retained its silver medal 
certification in 2024 with SOMFY’s overall score 
going up by two points in relation to 2023 to 71/100. 

This year, it was the area of environmental initiatives that improved 
the most, achieving a score of 80/100.

 PROSPERITY

Challenges 2021 benchmark 2024 Objectif 2030

Growing with the
Group’s ecosystems Percentage of signature of the Code of Conduct* 100% of new 

suppliers 
100% of new 
suppliers ●

100% of new 
suppliers

Putting business ethics
into practice Number of people trained in ethics and compliance** 657 3,544 ● 3,000 

The colour of the bullets reflects the growth of the indicator in comparison to the projected trajectory. These goals relate to scopes in which 
they have the most impact.

* Scope covering direct purchases.
** Over the last two years for connected employees.
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METHODOLOGY

D�WW/E' K& Z/^<^

TŚe maũor risŬs Ĩor SOMFY or risŬs tŚat are signiĮcant as a result oĨ 
tŚe 'roup s͛ activitǇ are presenteĚ in tŚe Management Zeport͘
TŚe ZisŬ Management Θ Compliance Ĩunction is responsiďle 
Ĩor leaĚing an overall 'roup approacŚ tŚat ensures all risŬs are 
properlǇ iĚentiĮeĚ anĚ aĚĚresseĚ͘ A 'roup risŬ ĨrameǁorŬ Śas 
been established to be able to formally set out and consolidate 
tŚe assessments oĨ eacŚ scope anĚ Ĩunction͘ TŚe assessment 
stage involves eǆamining tŚe potential causes anĚ conseƋuences 
oĨ tŚe main risŬs iĚentiĮeĚ ;conseƋuences tŚat maǇ in particular 
ďe Įnancial͕ Śuman͕ legal or reputationalͿ anĚ to assess tŚeir 
liŬeliŚooĚ oĨ occurring͘
TŚe 'roup Śas aĚopteĚ stanĚarĚ metŚoĚologǇ Ĩor assessing risŬs 
enaďling tŚe assessment oĨ inŚerent ;grossͿ risŬs anĚ resiĚual ;netͿ 
risŬs ďaseĚ on a stanĚarĚ anĚ consistent rating alloǁing tŚe impacts͕ 
liŬeliŚooĚ oĨ occurrence anĚ level oĨ control to ďe recorĚeĚ͘ TŚese 
assessments mean tŚat tŚe 'roup s͛ risŬs can ďe mappeĚ anĚ 
upĚateĚ everǇ Ǉear ďǇ tŚe ZisŬ anĚ Compliance �epartment͘

TŚe parties involveĚ in tŚese assessments are tŚe ŚeaĚs oĨ tŚe legal 
entities͕ tŚose ǁitŚin tŚe Ĩunctions responsiďle Ĩor Eǆcellence anĚ 
tŚe ŚeaĚs oĨ tŚe ďusiness units͘
The results of the assessment are reviewed and approved by the 
Eǆecutive CommiƩee͘ Since ϮϬϮϭ͕ particular aƩention Śas ďeen 
given to iĚentiĨǇing tŚe risŬs relateĚ to tŚe 'roup s͛ CSZ cŚallenges͕ 
ǁŚicŚ Śave ďeen aĚĚeĚ to tŚe 'roup s͛ catalogue oĨ risŬs Ĩor eacŚ 
process͘ TŚese risŬs Śave ďeen iĚentiĮeĚ in consultation ǁitŚ 
internal staŬeŚolĚers͕ tŚen valiĚateĚ ďǇ several memďers oĨ tŚe 
sustainaďle Ěevelopment coorĚinating ďoĚies͘
,oǁever͕  tŚe CSZ risŬs presenteĚ ďeloǁ Ěo not appear as sucŚ 
unĚer maũor risŬs ŚigŚligŚteĚ in tŚe ZisŬ Factors section oĨ tŚe 
Management Zeport͘ TŚe 'roup Śas ĚeciĚeĚ to present its main 
risŬs in a consoliĚateĚ manner͕  as macroͲrisŬs͕ ǁŚile CSZ issues are 
presenteĚ at a more granular level͘

DOUBLE MATERIALITY MATRIX

In aĚĚition to tŚe revieǁ oĨ tŚe 'roup s͛ overall risŬs͕ tŚe ŚigŚligŚting 
oĨ SOMFY s͛ CSZ cŚallenges is ďaseĚ on its Ěouďle materialitǇ matriǆ͘

WZ�^�Ed�d/KE K& EKEͲ&/E�E�/�> Z/^<^
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Context and Objective
The double materiality matrix aims to identify and assess the 
significant impacts of the ESG (Environmental, Social and Governance) 
challenges on the company, as well as the implications for the 
Company of these same challenges (risks and opportunities). Pursuant 
to the requirements of the European CSRD and to the expectations 
set out in the ESRS 2 General Disclosures standards, this methodology 
note summarises the processes and steps that structured SOMFY’s 
first double materiality analysis completed in 2024.

1. Reporting framework: ESRS 2

–1.1. Double materiality definition
Double materiality comprises two aspects:

Financial materiality: Involves analysing the ESG issues likely to have 
a financial impact on the Company, whether on its assets, revenues 
or costs, or in relation to its reputation. ESRS 1 defines a sustainability 
matter as important from a financial point of view if it triggers or can 
trigger significant financial effects on the Company: performance, 
development, cash flows, capital cost, access to financing, etc.
Impact materiality: Involves analysing the Company’s direct and 
indirect, and positive and negative impacts on the environment, 
society and the various stakeholders, including employees, local 
communities and ecosystems. ESRS 1 defines a sustainability matter 
as important from an impact point of view if the Company has a 
significant actual or potential impact, positive or negative impact on 
people or the environment over the short, medium and long term.

–1.2. Definition of scope
The analysis process covers operations specific to the Company (its 
subsidiaries, and manufacturing and logistics sites), the upstream 
channel (N rank suppliers), the downstream channel (considering 
customers (B2B) and end users (B2C)) as well as business relationships 
including shareholdings, joint ventures, etc. (majority or minority).

2. Identification of challenges
Starting point: SOMFY’s simple materiality matrix updated in 2022.
The 18 challenges in the 2022 materiality matrix have been 
redefined through the prism of the ESRS into 17 challenges in 
order to reflect the stakeholder consultation conducted in 2022 
and to cover all the sub-topics and sub-sub-topics in Appendix 1 
of the CSRD. These 17 challenges have been sorted in order to be 
reallocated according to the ESG (Environment, Social, Governance) 
classification and the ESRS.
For this restructuring of the challenges, an in-house team of 
business experts (made up of the HR, Sustainable Procurement, 
Ethics, CSR, Compliance, Health & Safety, Environment, Data 
Protection, Lobbying and Sales functions) has been established. 
This team has approved the final list of the challenges used for the 
double materiality analysis completed in 2024.

3. Identification of IROs
Identification methodology:
After selecting the significant challenges, the members of the 
business experts team determined the related impacts, risks 
and opportunities (IROs). Firstly, they sought to consider the 
consequences of SOMFY’s activities on its stakeholders, its 
environment and society (impacts). Secondly, they assessed the 
financial impact of these significant challenges on the organisation 
itself (risks and opportunities.

Each IRO has been defined taking into account the nature of 
SOMFY’s activities (manufacturing in the electric and electronic 
equipment sector), its business relationships (direct and indirect), 
its geographical presence (subsidiaries in 59 countries) as well as 
specific features related to the position of the IRO in the Group’s 
value chain (upstream, downstream or direct operations).
To improve accuracy, for each of these challenges, interviews 
have been held with each member of the business experts team. 
These have led to the creation of a list of IROs, which has then 
been reviewed by the entire project team with the aim of ensuring 
that there was sufficient coverage of sub-sub-topics and that the 
definitions matched the expectations of ESRS 2.

4. Assessment of the materiality of the IROs

–4.1. Stakeholder consultation
To prepare its double materiality analysis, SOMFY reused the 
feedback gathered in 2022 from a large sample of stakeholders, 
as part of the update of its single materiality matrix, and relied on 
the expertise of employees representing the Company’s different 
branches and functions.
The consultation carried out in 2022 provided a strong foundation, 
with the inclusion of opinions and feedback from 489 stakeholders. 
The direct consultation took the form of 17 interviews, of which 
9 were with internal Group points of contact and 8 with external 
points of contact. For the indirect part, the consultation took the 
form of a questionnaire published on Yammer (corporate social 
media), which received 345 responses, and surveys with customers 
completed via My SOMFY Lab (in total 116 responses from B2C 
customers and 11 from B2B customers).
In 2024, feedback from the in-house business experts was taken 
into account during workshops. Regular discussions between these 
employees and the Group’s main stakeholders helped to achieve a 
thorough understanding of stakeholder interests and views.

–4.2 Assessment criteria and thresholds: rating method
The assessment of the IROs was completed in terms of “gross” risk. 
That is to say that, when scoring criteria, no measures to mitigate a 
risk or a negative impact were taken into account.
The materiality threshold was defined before assessing the two 
types of materiality. This threshold was set at 1.5 out of 4, with one 
exception: the IROs under 1.5 are nevertheless considered material 
if they include one of the ratings criteria at a maximum level.
For this step, the business experts were called upon to measure, for 
each IRO and according to its type, levels of magnitude, likelihood, 
importance, extent, ability to be remedied and impact.
Assessment of the Impact Materiality and the Financial Materiality
Scoring criteria
In order to assess the materiality of the IROs, scoring criteria specific 
to the type of the IROs have been defined in accordance with the 
guiding principles of ESRS 2.

–4.3. Results of the analysis:
In 2024, the 17 challenges were considered as material since they 
contained at least one material IRO (i.e. with a materiality threshold 
equal to or above 1.5 and/or a ratings criterion at the maximum 
level). As a result, all the ESRS were assessed as material in 2024 for 
SOMFY. The IRO assessment will be reviewed in 2025.
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PRESENTATION TABLE OF CHALLENGES AND RISKS

The challenges identified in the double materiality matrix feed into each of the three pillars of the sustainable development policy: Planet, 
People and Prosperity.

 PLANET

Challenges Challenges in the
materiality matrix Risks KPI Pages

Reducing
carbon
footprint

– �Circular economy and eco-design
– �Climate change mitigation

– �Impact of SOMFY operations on 
climate change, biodiversity and the 
use of resources

– �Impact of SOMFY products on climate 
change and depletion of natural 
resources

– Carbon impact of digitalisation 

– �Cutting greenhouse gas emissions - 
Scopes 1 & 2

– �Cutting greenhouse gas emissions - 
Scope 3

– �Average annual electricity 
consumption per motor sold in KWh

– �Percentage of Somfy branded 
products sold having followed the 
Act For Green® eco-design process

– �Energy consumption in kWh per m2

– �Percentage of electricity from 
renewable sources

17-20

Maximising 
avoided emissions

– �Climate change mitigation – �Impact of SOMFY products on climate 
change and depletion of natural 
resources 

– �Volume of CO2 emissions avoided in 
the residential roller shutter market 21

Acting with and
for the planet 
beyond carbon

– �Adapting to climate change
– �Managing water resources
– �Circular economy and eco-design
– �Substances of concern and 

pollution of ecosystems
– Biodiversity and ecosystems

– ��Impact of global warming on SOMFY 
activities

– �Impact of SOMFY operations on 
climate change, biodiversity and 
the use of resources

– �Impact of SOMFY operations on 
pollution

– �Volume of hazardous and non-
hazardous waste generated in Kg per 
motor produced

– Waste recycling rate
– �Water consumption per person in m3

22-23

Becoming a 
citizen for the 
environment

– �Rights and interests of local 
communities

– �Employer brand reputational damage
– �Recruitment and retention issues

– �N/A
24
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 PEOPLE

Challenges Challenges in the
materiality matrix Risks KPI Pages

Ensuring the 
sustainable 
employability of 
employees

– �In-house working conditions – �No professional 
development monitoring

 

– �Percentage of employees who 
received training during the year

– �Percentage of performance 
reviews completed

– �Percentage of employees who were 
promoted or relocated

– �Percentage of development reviews 
completed

27-30

Promoting
fairness and 
inclusion
within teams

– �Equal treatment and equal 
opportunities for all

– �Human rights and fundamental 
freedoms of employees

– �Unfair employment conditions
– �Risk of strike or collective action 

(including strained relations with 
unions)

– �Poor management of employee 
engagement

– �No management of 
professional development

– �Change in gender balance
– �Proportion of female representation 

in management roles

31-33

Making the work 
environment 
contribute 
to employee 
performance

– �Quality of life at work for 
employees

– �Human rights and fundamental 
freedoms of employees

– �Deterioration of working conditions
– �Work accident and occupational 

disease
– Staff unavailability
– Breach of employee safety
– Exposure to pollution

– �Frequency rate of work-related 
accidents leading to absence

– Severity rate
– �Percentage of employees covered 

by a collective agreement

34-35

Strengthening 
employee 
commitment

– �In-house working conditions
– �Rights and interests of local 

communities

– �No management of 
professional development

– �Poor management 
of employee engagement

– �Employer brand reputational damage
– �Recruitment and retention issues

– �Somfyscope survey engagement rate
– �Number of community days annually
– �Percentage of Group employees 

involved in sponsorship initiatives 36

P R E S E N TAT I O N  O F  N O N - F I N A N C I A L  R I S K S
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 PROSPERITY

Challenges Challenges in the
materiality matrix Risks <W/ Pages

Developing a 
customer-centric 
model

ʹ SatisĨaction oĨ customers anĚ 
end users

– Health & safety of customers and 
end users 

ʹ InĨormation relateĚ to customers 
and end users

ʹ Eo customer satisĨaction measuring 
or action planss

ʹ WroĚuct ƋualitǇ issue
ʹ Customer Ěisputes linŬeĚ to cŚanges 

to SOMFY range
– Cybersecurity breaches
– Regulatory non-compliance of 

products (including safety standards)
ʹ Failure to acŚieve strategic oďũectives 

and succeed in the company project
ʹ OutĚateĚ innovation moĚel
ʹ SigniĮcant or recurring ĚelaǇs in neǁ 

product releases
– Non-alignment of the Group strategy 

anĚ marŬet eǆpectations
ʹ CounterĨeiting anĚ inĚustrial propertǇ 

tŚeŌ
– Infringement of third-party patent

– Customer Net Promoter Score

38-39

WƵƫng
business ethics 
ŝnƚo prĂctice

ʹ Zespecting Śuman rigŚts anĚ 
ǁorŬing conĚitions tŚrougŚout 
the value chain

– Ethical culture
ʹ Wolitics anĚ inŇuence

– Non-compliance with laws and 
regulations relating to ďusiness etŚics

– Employee misconduct
– Non-compliance with human rights 

and employment law
ʹ Corruption anĚ ĨrauĚulent practicess
ʹ Violation oĨ antiͲtrust laǁs
ʹ EonͲcompliance ǁitŚ Ěata protection 

and privacy
– Cybersecurity breaches

– Number of ethics alerts
ʹ Wercentage oĨ connecteĚ emploǇees 

who have completed at least one 
training module related to ethics and 
compliance over the last two years

ʹ Wercentage oĨ connecteĚ staī 
emploǇeĚ at ϯϭ �ecemďer ϮϬϮϰ ǁŚo 
completeĚ a '�WZ moĚule in ϮϬϮϰ

40-42

Growing with 
the Group’s 
ecosystems

– Responsible purchasing and 
sustainaďle supplier relationsŚips

– Rights and interests of local 
communities

– Supplier non-compliance with CSR 
standards

ʹ EonͲĚetection oĨ supplier risŬ
ʹ EmploǇer ďranĚ reputational Ěamage
ʹ Zecruitment anĚ retention issues

ʹ Wercentage oĨ purcŚases maĚe locallǇ
ʹ Wercentage oĨ signature oĨ Supplier 

Code of Conduct
– Number of suppliers covered by a 

supplier risŬ analǇsis
ʹ Amount oĨ Įnancial sponsorsŚip oĨ 

social and community projects

43-45

^KD&z͛^ Z�^WKE^�^ dK EKEͲ&/E�E�/�> Z/^<^

SOMFY s͛ response to tŚese risŬs is structureĚ anĚ organiseĚ ďaseĚ on tŚe tŚree cornerstones oĨ its sustainaďle Ěevelopment strategǇ͘ 
Wlanet͕ Weople anĚ WrosperitǇ͘

W Z � ^ � E d�d / K E  K &  E K E Ͳ & / E � E � / � >  Z / ^ < ^
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REDUCING CARBON FOOTPRINT
Focusing on carbon to reduce the Group’s impact 17

MAXIMISING AVOIDED EMISSIONS
Providing solutions for energy efficiency 21

ACTING WITH AND FOR THE PLANET BEYOND CARBON
Adapting to climate change
Extending the scope of the Group’s environmental actions 22

BECOMING A CITIZEN FOR THE ENVIRONMENT
Encouraging environmental commitment across society 24

 PLANET

S O M F Y ’ S  R E S P O N S E S  TO  N O N - F I N A N C I A L  R I S K S
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Originating in tŚe ĨootŚills oĨ tŚe Alps͕ SOMFY Śas Ĩor manǇ Ǉears ďeen aǁare oĨ tŚe cŚallenges oĨ gloďal ǁarming͕ anĚ͕ more ďroaĚlǇ͕  
environmental issues͘ Its environmental policǇ enaďles it to aĚĚress tŚese topics at Ěiīerent levels͕ anĚ incluĚes climate cŚange͕ ďioĚiversitǇ͕  
managing resources tŚrougŚ tŚe circular economǇ͕  anĚ ǁater management͘ EevertŚeless͕ as ǁitŚ manǇ companies in its sector͕  SOMFY s͛ 
impact primarilǇ anĚ ĚirectlǇ concerns greenŚouse gas emissions͘ TŚe investment prioritǇ Śas tŚereĨore ďeen given to reĚucing tŚe 'roup s͛ 
carďon Ĩootprint͘
SOMFY s͛ initiatives to comďat greenŚouse gas emissions ǁas Įrst ĚemonstrateĚ ďǇ tŚe completion oĨ a �ilan CarďoneΠ ;carďon assessmentͿ͕ 
anĚ tŚen ďǇ tŚe implementation oĨ emission reĚuction targets ďǇ ϮϬϯϬ͘
In parallel, SOMFY enables its customers to reduce their CO2 emissions ďǇ Ěeveloping solar protection automation solutions tŚat utilise solar 
energǇ loaĚs to optimise tŚe energǇ eĸciencǇ oĨ ďuilĚings͘

TŚree areas oĨ action Śave ďeen ĚeĮneĚ Ĩor CO2:
– Reducing the carbon footprin of the Company and its products,
– Maximising avoided emissions, i͘e͘ tŚe energǇ savings maĚe in ďuilĚings tŚanŬs to SOMFY sǇstems͕
ʹ ^Ƶpporting cĂrďon sŝnŬse tŚrougŚ natureͲďaseĚ solutions͘ ,oǁever͕  prioritǇ ďeing given to tŚe Įrst tǁo areas oĨ action͕ SOMFY invests on 

an aĚ Śoc ďasis in carďon creĚits associateĚ ǁitŚ reĨorestation anĚ natural regeneration proũects͘
tŚile SOMFY is Ěoing its sŚare in comďating gloďal ǁarming͕ tŚe 'roup also Ĩocuses on otŚer environmental cŚallenges sucŚ as ďioĚiversitǇ 
anĚ resource scarcitǇ͘ Actions are carrieĚ out locallǇ on tŚe 'roup s͛ sites͘

 REDUCING THE CARBON FOOTPRINT

FOCUSING ON CARBON TO REDUCE THE GROUP’S IMPACT
SOMFY conĚucteĚ in ϮϬϮϬ its Įrst �ilan CarďoneΠ Ĩor scopes ϭ͕ Ϯ anĚ ϯ͕ ďaseĚ on ϮϬϭϵ Ěata͕ Ĩor tŚe entire 'roup͘ TŚis assessment Śas ďeen 
recalculateĚ annuallǇ since tŚen͕ an activitǇ Ĩor ǁŚicŚ tŚe 'roup speciĮcallǇ recruiteĚ an inĚiviĚual ǁitŚin tŚe environment team͘
TŚe main inĚicator guiĚing tŚe 'roup s͛ action plans is tŚe ďreaŬĚoǁn oĨ tŚe �ilan CarďoneΠ ďǇ emission sources͘

Scope 3 upstream
ϯϵй oĨ carďon assessment

^cope ϭ Θ Ϯ ;ůocĂtion ďĂseĚͿ
ϭй oĨ carďon assessment

Scope 3 downstream
ϲϬй oĨ carďon assessment

SOMFY s͛ ϮϬϮϰ �ilan CarďoneΠ totalleĚ ϵϳϮ Ŭt CO2e͕ i͘e Ă reĚƵction oĨ Ϯϲй coŵpĂreĚ ƚo ϮϬϭϵ͕ ďaseĚ on a staďle volume oĨ proĚucts solĚ͘
In ϮϬϮϰ͕ 99% oĨ greenŚouse gas emissions relateĚ to scope ϯ anĚ in particular to tŚe manuĨacture anĚ use oĨ SOMFY proĚucts ;scope ϯ 
inĚirect emissionsͿ anĚ ϭй to emissions relateĚ to energǇ useĚ ďǇ tŚe 'roup s͛ sites ;scope ϭ anĚ Ϯ emissions on a location ďasisͿ͘
TŚe targets Ĩor reĚucing greenŚouse gas emissions ďǇ ϮϬϯϬ are as Ĩolloǁs͗
– Reduce greenhouse gas emissions across scopes 1 and 2 in terms of absolute value by 50% in relation to ϮϬϭϵ levels ;using marŬetͲďaseĚ 

calculationsͿ͖
– Reduce greenhouse gas emissions across scope 3 in terms of intensity by 50% ;per numďer oĨ actuators solĚͿ͘
TŚese targets Śave ďeen valiĚateĚ ďǇ tŚe Science �aseĚ Target initiative ;ŚƩps͗ͬͬscienceďaseĚtargets͘orgͬͿ͕ in line ǁitŚ a gloďal ǁarming 
traũectorǇ oĨ ϭ͘ϱΣC ďǇ ϮϭϬϬ Ĩor Scopes ϭ anĚ Ϯ͘

^ K D & z ͛ ^  Z � ^ W K E ^ � ^  dK  E K E Ͳ & / E � E � / � >  Z / ^ < ^

380,640

362,880
329,231

2019 2023 2024

tCO2 eq

Purchasing

dransportation 
upstream

Mobility

Other

14,893
12,952

11,480

2019 2023 2024

Electricity

Fuel

tCO2 eq
Eatural Őas

Other

966,576

659,345

580,229

2023 2024

tCO2 eq Downstream 
transportation 
and end of life

Active consumption 
of products

Standby consumption 
of products

2019 2023 2024
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�etǁeen ϮϬϭϵ anĚ ϮϬϮϰ͕ tŚe ĚoǁnǁarĚ traũectorǇ ǁas in line ǁitŚ tŚe targets set Ĩor ϮϬϯϬ͗

^cŝence �ĂseĚ dĂrgeƚ /nŝtiĂtiǀe ŝnĚŝcĂƚors 2019 2024 Change

я �Ƶƫng greenŚoƵse gĂs eŵŝssŝons Ͳ ^copes ϭ Θ Ϯ
GHG Protocol, Market based (kt CO2e) 15 9 -44% 

я �Ƶƫng greenŚoƵse gĂs eŵŝssŝons  ^cope ϯ
GHG Protocol, Intensité (kg CO2e/motor) 108 ϴϯ -23%

я imeans that the indicator has been audited with reasonable assurance.

TŚe roaĚmap implementeĚ ďǇ tŚe 'roup to cut tŚe greenŚouse gas emissions generateĚ ďǇ its solutions is a strategic prioritǇ ǁŚose 
monitoring is overseen ďǇ tŚe Eǆecutive CommiƩee anĚ ǁŚicŚ is leĚ ďǇ tŚe Environmental WerĨormance �epartment͘ TŚe perĨormance oĨ 
tŚese inĚicators also Ĩorms part oĨ tŚe interest rate suďsiĚǇ criteria relating to tŚe 'roup s͛ loan anĚ tŚe variaďle remuneration oĨ eǆecutives͘
TŚe Ĩolloǁing paragrapŚs present tŚe most signiĮcant actions unĚertaŬen ďǇ SOMFY͘

OFFERING GREENER PRODUCTS

SOMFY s͛ �ilan CarďoneΠ sŚoǁs tŚat 88% of the Company’s 
greenhouse gas greenhouse gas emissions come from products, 
anĚ͕ more speciĮcallǇ͕  Ĩrom tŚeir electricitǇ consumption͘ TŚe rate 
ǁas ϵϮй in ϮϬϮϯ͘
SOMFY Śas tŚereĨore emďarŬeĚ on an amďitious programme to 
reĚuce tŚe energǇ consumption oĨ its proĚucts͕ ǁitŚ tŚe oďũective 
oĨ reĚucing it ďǇ ϰϬй ďǇ ϮϬϯϬ͘
The Group has launched projects to design new electronic boards 
incorporating more energǇͲeĸcient components anĚ original 
arcŚitectures͕ ǁŚicŚ ǁill graĚuallǇ ďe integrateĚ into proĚucts͘
Since 2022, each product range development project has been 
assigned a CO2 eƋuivalent mass target͘ TŚis oďũective is ďaseĚ on 
the best available technologies and allows each project to be part of 
tŚe 'roup͛s roaĚmap Ĩor reĚucing greenŚouse gas emissions͘ TŚis 
target is revieǁeĚ eacŚ time a neǁ stage is entereĚ anĚ represents 
a criterion in tŚe Ěecision to launcŚ tŚe proũect͘

TŚe result incluĚeĚ an ϴй reĚuction in tŚe electricitǇ consumption 
oĨ proĚucts in ϮϬϮϰ͕ continuing tŚe trenĚ seen in previous Ǉears͘ 
^ŝnce ϮϬϭϵ͕ eůecƚrŝcŝƚǇ consƵŵption ŚĂs ƚŚereĨore ĨĂůůen ďǇ ϯϬй͘

10. 7

9. 4
8. 9

8. 2

7 . 5

2020 2021 2022 2023 2024

-30% vs 2019

�nnƵĂů eůecƚrŝcŝƚǇ consƵŵption͕ per ŵoƚor ;ŬtŚͿ 

�eǇonĚ tŚe poǁer consumption oĨ its proĚucts͕ SOMFY is commiƩeĚ 
to tŚeir ecoͲĚesign to optimise tŚeir environmental impact͘ To 
support this mission, which is partly entrusted to its designers, the 
'roup rolleĚ out a neǁ solution in ϮϬϮϮ enaďling tŚem to measure 
tŚe impact oĨ eacŚ ongoing proũect as it is ďeing ĚesigneĚ͘
To bring this eco-design approach to liĨe͕ SOMFY continues to 
roll out its Act Ĩor 'reenΠ certiĮcation͕ launcŚeĚ in ϮϬϭϱ͕ ǁŚicŚ is 
aǁarĚeĚ to proĚucts tŚat meet environmental reƋuirements tŚat 
are more stringent tŚan current regulations͘ All Act For 'reenΠ 
proĚucts are suďũect to an environmental impact Ěeclaration in tŚe 
Ĩorm oĨ a WEW EcopassportΠ͕ availaďle on tŚe organisation͛s ǁeďsite 
anĚ on tŚe IEIES Ěataďase͘
Common to tŚe entire Electric anĚ Electronic EƋuipment proĨession͕ 
tŚe WEW is estaďlisŚeĚ using recogniseĚ metŚoĚologǇ anĚ 
mecŚanisms͕ sucŚ as liĨecǇcle analǇsis ;ǁŚicŚ is ďaseĚ on ISO ϭϰϬϰϬͿ 
anĚ EIME ;Environmental InĨormation Θ Management EǆplorerͿ 
soŌǁare͘ TŚe WEW complies ǁitŚ ISO ϭϰϬϮϱ ;environmental laďels 
anĚ ĚeclarationsͿ͕ it is veriĮeĚ ďǇ an inĚepenĚent auĚitor anĚ 
ďeneĮts Ĩrom a State appointeĚ programme͘

ϳϵ͘ϵй
of products sold under the Somfy brand
followed this eco-design process

�Ǉ tŚe enĚ oĨ ϮϬϮϰ͕ 79.9% of products sold under the Somfy brand 
ŚaĚ unĚergone tŚis certiĮcation process͕ compareĚ ǁitŚ ϳϭ͘ϭй in 
ϮϬϮϯ͘ TŚis rate ǁas ϳϰ͘ϯй Ĩor all tŚe 'roup͛s ďranĚs͘ TŚe aim is to 
reacŚ ϭϬϬй oĨ 'roup sales ǁitŚ ecoͲĚesigneĚ proĚucts ǁitŚ Act For 
'reenΠ certiĮcation ďǇ ϮϬϯϬ͘

For SOMFY, reducing the carbon footprint of its products is a 
ŬeǇ area oĨ collaďoration ǁitŚ its customers͘ In aĚĚition͕ a close 
dialogue was established with some of them to help develop its 
oǁn �ilan CarďoneΠ͘
In ϮϬϮϰ͕ Ϯϴ oĨ tŚe 'roup͛s manuĨacturer clients also receiveĚ 
carďon assessments covering tŚeir purcŚases Ĩrom tŚe 'roup͘
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ACCELERATING THE CONVERSION TO GREENER SITES

Although the greenhouse gas emissions of its sites form a minority 
in SOMFY s͛ �ilan CarďoneΠ͕ tŚe 'roup Śas maĚe tŚem a Ěriver oĨ 
action͘
As sucŚ͕ in ϮϬϮϰ 82% of the electricity used on its manufacturing 
sites is oĨ reneǁaďle origin ǁitŚ tŚe oďũective oĨ reacŚing ϭϬϬй ďǇ 
ϮϬϯϬ͘ In ϮϬϮϰ͕ ϲ oĨ tŚe ϳ 'roup s͛ manuĨacturing sites ŚaĚ signeĚ 
green electricitǇ contracts͘

Focus on SOMFY ACTIVITÉS SA
SOMFY ACTIVITÉS SA s͛ green electricitǇ supplǇ contract 
covereĚ usage Ĩor tŚe ǁŚole oĨ ϮϬϮϰ͘

2024

2023
Environmental reporting scope

Focus SOMFY ACTIVITÉS SA

100%

2024

2023

83%

100%82%

100%

100%

% of renewable electricity

In ϮϬϮϰ͕ tŚe 'roup s͛ sites continueĚ tŚeir eīorts relating to tŚeir 
energǇ consumption͘ TŚe introĚuction oĨ an EnergǇ Management 
SǇstem ;EMSͿ͕ launcŚeĚ in ϮϬϮϯ͕ continueĚ in ϮϬϮϰ at tŚe 'roup s͛ 
main manuĨacturing sites͘ In orĚer to go ĨurtŚer͕  an energǇ auĚit is 
underway at the Group’s oldest sites, which in 2025 should lead to 
tŚe introĚuction oĨ a ďlueprint Ĩor tŚe reĚevelopment oĨ tŚe sites͘ In 
parallel͕ tŚe 'roup s͛ Įrst solar installations Śave ďeen rolleĚ out at 
tŚe WolisŚ site in Eiepolomice͕ ǁitŚ canopies installeĚ in tŚe ĨactorǇ 
car parŬ͘ AnotŚer rounĚ ǁill ďe rolleĚ out in ϮϬϮϱ͕ ǁitŚ tŚe aim oĨ 
covering approǆimatelǇ ϯϬй oĨ tŚe site s͛ electricitǇ consumption͘
As ǁell as ǁorŬing to cut tŚeir energǇ consumption͕ tŚe 
manuĨacturing sites are ǁorŬing toǁarĚs certiĮcation͘ In ϮϬϮϰ͕ all 
tŚe manuĨacturing sites ǁere ISOϵϬϬϭ certiĮeĚ anĚ tŚree ǁere 
ISOϭϰϬϬϭ certiĮeĚ͘ FurtŚermore͕ tǁo oĨ tŚe seven sites oďtaineĚ 
ISOϰϱϬϬϭ certiĮcation͘ TŚe WolisŚ site is also ISOϱϬϬϬϭ certiĮeĚ͘

Focus on SOMFY ACTIVITÉS SA
In ϮϬϮϰ͕ tŚe 'roup met its ϮϬϮϮ commitment to cuƫng its 
energǇ consumption in France ďǇ ϭϬй in unĚer tǁo Ǉears͘ 
This target had been set within the context of the French 
governmental sobriety plan and the signing of the RTE 
cŚarter͘  SOMFY ACTIVITÉS SA tooŬ action in relation to tŚree 
main levers͗ Śeating͕ ligŚting anĚ IT eƋuipment͘ A largeͲscale 
communication campaign inĨormeĚ emploǇees oĨ tŚe initiatives 
implemented by the Group and the eco-gestures that can be 
aĚopteĚ ďǇ all͘
Lastly, within the manufacturing systems, measures were 
rolleĚ out to reĚuce tŚeir energǇ consumption͘ For eǆample͕ 
Ňuorescent ligŚting on proĚuction eƋuipment ǁere replaceĚ 
ďǇ >E� Ěevices͕ outĚoor ligŚting ǁas reĚuceĚ͕ anĚ a numďer oĨ 
proĚuction Ĩacilities are noǁ sŚut Ěoǁn at nigŚt͘

�nǀŝronŵenƚĂů reporting scope SOMFY ACTIVITÉS SA

�nergǇ consƵŵption 2023 2024 sĂrŝĂtion 2023 2024 sĂrŝĂtion

Gas (kwh/m2) ϰϭ ϯϵ Ͳ ϯй ϲϮ 58 Ͳ ϴй

Electricity (kwh/m2) ϱϰ 57 ϲй 57 58 ϭй

Mineral fuels (kwh/m2) Ϭ͘Ϯ Ϭ͘Ϯ ϲй Ϭ͘ϱ Ϭ͘Ϯ Ͳ ϱϵй

�nergǇ consƵŵption per ŵ2 (kwh/m2) 96 97 1% 120 116 - 4%



2 0S O M F Y  •  2 0 2 4  N O N - F I N A N C I A L  S TAT E M E N T

S O M F Y ’ S  R E S P O N S E S  TO  N O N - F I N A N C I A L  R I S K S

BEYOND THESE TWO MAIN AREAS, ACTING ON ALL THE GROUP’S ACTIVITIES

SOMFY believes it is important to raise employee awareness of the 
challenges of global warming to enable everyone to act at their own 
level.
More than 800 employees have been able to attend a climate 
fresco workshop since 2020 and more than 200 have taken part 
in a 2Tonnes workshop in 2024. Employees were sent messages to 
improve their awareness of eco-friendly habits throughout the year.
The network of Sustainable Development officers, which became 
more professional during the course of the year 2023, with in 
particular official recognition of 10% of work time allocated to these 
tasks, has entered an operational phase. Green driving sessions 
were also organised in Germany and France, with others scheduled 
for 2025. Management of this network is ongoing and involves the 
identification of key actions and the sharing of best practice.

PURCHASING

Purchasing accounts for 32% of SOMFY’s carbon footprint, land is 
an important lever for action. In addition to its Supplier Code of 
Conduct, since 2022 the Group has included an environmental 
criterion in the selection of its suppliers. SOMFY now has a tool 
to measure the carbon footprint of its supplies. The associated 
database allows the comparison of technical solutions between 
them in terms of the impact of climate change (measured in kg CO2 
equivalent).
In parallel, each category of purchases develops a strategy for 
reducing its environmental impact. For example, the plastics 
category is working with suppliers to introduce recycled materials 
and the substitution of certain materials for less carbon intensive 
materials. These procurement strategies are reviewed annually by 
the Executive Committee.
To be able to ensure a sustainable and verifiable performance, 
SOMFY expects its suppliers to provide increasingly accurate 
environmental information verified by a third party. As such, 
they are asked for Environmental Product Declarations (EPD) to 
substantiate the performance of the materials purchased.

EMPLOYEE MOBILITY

To encourage soft mobility, events were organised in June 2024 at 
many Group sites during the internal sustainable development day.

Focus on SOMFY ACTIVITÉS SA
The one-off initiative of offering free train tickets was renewed 
in 2024 through the caretaker’s office.

TRANSPORTS

Transport represents 3% of SOMFY’s carbon footprint. To reduce 
it, the Group rolls out a transport decarbonisation plan with three 
time frames – short, medium and long term – which in particular 
includes the following initiatives:
– �The imposition on all its partners of a minimum EURO 5 criterion 

for road transport;
– �The prioritisation of the least polluting mode of transport (or 

multimodal transport);
– �The optimisation of the filling rate of lorries when SOMFY is 

responsible for transport.
At the same time, SOMFY raises team awareness of best practices 
through communication campaigns, training and change management.

Focus on SOMFY ACTIVITÉS SA
In 2024, transporting products intended for customers in the 
west of France benefitted from intermodality thanks to the 
introduction of rail-road transportation: from Bonneville to 
Lyon by lorry, Lyon to Rennes by train, then local delivery by 
delivery service.
In addition, a catalogue of delivery methods including their 
environmental impact has been provided to customers to 
encourage greener choices.
The Group’s suppliers in the Arve Valley have been served by 
a “milkrun” since 2022, where components are collected at 
regular intervals according to a pre-defined circuit to facilitate 
a bundled delivery at the Cluses sites.

In 2024, the module for measuring CO2 emissions, integrated 
into SOMFY’s transportation management tool in 2023, covered 
the majority of flows and led to better consideration of the 
environmental criterion in the choice of transportation.
In the longer term, SOMFY plans to integrate transport data directly 
into its ERP system to improve monitoring and highlight areas for 
improvement in its action plan.

DIGITAL

The impact of digital is becoming a global concern with the explosion 
of digital services. Committed to a digital transformation, SOMFY 
intends to support it with virtuous practices. With this in mind, 
the Group’s servers have been equipped with the MyITFootprint 
solution to measure and detail their environmental impact.
This solution has highlighted that a significant proportion of digital’s 
carbon footprint comes from equipment, such as computers and 
mobile phones. To limit this impact, a decision was taken to extend 
the lifetimes of these devices and to encourage their repair.
Devices are now not replaced periodically, but only when they can 
no longer be used under appropriate conditions.
In relation to telephony, Fairphones® are offered to users to 
promote repairability, as well as reconditioned devices.



2 1 S O M F Y  •  2 0 2 4  N O N - F I N A N C I A L  S TAT E M E N T

^ K D & z ͛ ^  Z � ^ W K E ^ � ^  dK  E K E Ͳ & / E � E � / � >  Z / ^ < ^

France
Germany

Poland
Belgium

Italy

Spain

EMISSIONS AVOIDED 
THANKS TO AUTOMATION

EMISSIONS AVOIDED 
THANKS TO MOTORISATION

34 332 tCOЖ
92 605 tCOЖ

4 332 tCOЖ

41 747 tCOЖ

120 942 tCOЖ

8 802 tCOЖ

�ŵŝssŝons ĂǀoŝĚeĚ ƚŚĂnŬs ƚo ŵoƚorŝsĂtion ĂnĚ ĂƵƚoŵĂtion
(Tonnes of COЖ)

ConĮgurators taŬing into account tŚe geograpŚical location oĨ 
ďuilĚings anĚ tŚe tǇpe oĨ Śousing ǁere introĚuceĚ in ϮϬϮϯ so tŚat 
user customers can assess potential energǇ gains in tŚeir location͘
A ǁŚite paper approveĚ ďǇ Carďone ϰ on tŚe calculation 
metŚoĚologǇ anĚ main results ǁas circulateĚ in ϮϬϮϰ͘

 MAXIMISING AVOIDED EMISSIONS

PROVIDING SOLUTIONS FOR ENERGY EFFICIENCY
Solar raĚiation on a ǁinĚoǁ pane is eƋuivalent to tŚe Śeating poǁer oĨ a ϱϬϬt per m2 raĚiator͘  TŚe use oĨ solar sŚaĚing maŬes it possiďle to 
manage tŚis energǇ input into tŚe ďuilĚing͘
SOMFY Ěevelops anĚ marŬets motors anĚ automation controls tŚat maŬe tŚe most oĨ tŚe sun s͛ energǇ input in ǁinter anĚ protect against it 
in summer͘  TŚe ďeneĮt to ďuilĚing occupants is tǁoĨolĚ͗ improved thermal comfort and energy savings͘
TŚere is regular innovation in tŚis area͘ In aĚĚition to Ta,omaΠ ǁŚicŚ Ĩeatures ͞tŚermal comĨort͟ automation͕ in ϮϬϮϯ SOMFY launcŚeĚ a 
neǁ MOTOZ͕ ZSϭϬϬ Solar io͕ ǁŚose pŚotovoltaic panel inĚicates tŚe level oĨ sunligŚt to tŚe automation sǇstem͘ In ϮϬϮϰ͕ tŚe neǁ range oĨ 
ǁall controls͕ AMYΠ͕ incluĚes a temperature sensor anĚ algoritŚm enaďling solar energǇ loaĚs to ďe manageĚ͘ TŚis range is compatiďle ǁitŚ 
Ta,omaΠ anĚ complements tŚe automation s͛ ecosǇstem ǁŚen it is connecteĚ͘
TŚermal stuĚies carrieĚ out in ϮϬϮϭ anĚ ϮϬϮϮ anĚ valiĚateĚ ďǇ Carďone ϰ͕ assesseĚ tŚe carďon impact oĨ SOMFY solutions͘ TŚe taďle ďeloǁ 
summarises tŚe results oĨ motorisation anĚ automation oĨ roller sŚuƩers installeĚ in resiĚential ďuilĚings in siǆ European countries͘

Country Emissions induced
by the products (kt CO2e)

Reduced emissions in user
customers buildings (kt CO2e)

Avoided emissions
(kt CO2e)

Avoided emissions/ 
/nĚƵceĚ eŵŝssŝons rĂtio

France ϰϭ ϭϲϭ 120 2,9

Germany ϵϯ ϭϴϲ ϵϯ 1,0

Belgium 7 ϰϵ ϰϮ 6,0

Poland ϯϬ ϲϱ ϯϰ 1,1

Spain 5 ϭϯ 9 1,9

Italy ϲ 10 ϰ 0,7

TOTAL 182 484 302 1,7

Avoided CO2 emissions by country in tŚe �uropean residential marŬet͘

TŚe results are calculateĚ in relation to a ďencŚmarŬ scenario consisting oĨ tŚe most commonlǇ installeĚ proĚucts in ďuilĚings͕ i͘e͘ manual 
roller sŚuƩers͘
TŚe avoiĚeĚ emissions are tŚe Ěiīerence ďetǁeen tŚe reĚuceĚ emissions in tŚe ďuilĚing anĚ tŚe emissions inĚuceĚ ďǇ tŚe proĚucts͘ TŚe 
main ĮnĚings oĨ tŚese calculations are as Ĩolloǁs͗
ʹ SOMFY solutions Śave a positive impact anĚ avoiĚ on average ϭ͘ϳ times tŚeir carďon mass Ĩor user customers
ʹ TŚere are ǁiĚe variations ďetǁeen countries͕ Ěue to tŚe energǇ miǆ oĨ eacŚ countrǇ as ǁell as to tŚe level oĨ automation oĨ solutions͘

Over tŚe scope consiĚereĚ͕ tŚe emissions avoiĚeĚ tŚanŬs to automateĚ solutions are in Ĩact tŚree times ŚigŚer tŚan tŚose generateĚ ďǇ 
motoriseĚ solutions͘
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 ACTING WITH AND FOR THE PLANET BEYOND CARBON

ADAPTING TO CLIMATE CHANGE
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In ϮϬϮϮ anĚ ϮϬϮϯ͕ tŚe 'roup carrieĚ out a climate risŬ resilience analǇsis Ĩor all its inĚustrial sites͘ TŚis tŚreeͲstep approacŚ involves͗
– ŝĚentiĨǇŝng cůŝŵĂtic ǀĂrŝĂtions ǁitŚ a potentiallǇ strong impact on tŚe 'roup s͛ operations͘ TŚis analǇsis ǁas perĨormeĚ ďǇ taŬing into 

account tŚe Śistorical Ěata anĚ tŚe IWCC s͛ ZCW Ϯ͘ϲ anĚ ϴ͘ϱ scenarios Ĩor ϮϬϯϬ͕ ϮϬϯϱ anĚ ϮϬϱϬ respectivelǇ͖
– oƵƚůŝnŝng Ă ǀƵůnerĂďŝůŝƚǇ proĮůe Ĩor eacŚ proĚuction site͘ TŚis proĮle is ďaseĚ on tŚe sensitivitǇ oĨ tŚe processes to tŚe climatic variations 

oĨ tŚe geograpŚical area in ǁŚicŚ tŚe site is locateĚ as ǁell as tŚe eǆisting aĚaptation capacities͘ TŚe vulneraďilitǇ proĮle taŬes into account 
tŚe ŚigŚest risŬ accorĚing to tŚe IWCC scenarios mentioneĚ aďove͖

– ĚeĮnŝng Ăn ĂĚĂpƚĂtion půĂn Ĩor eacŚ oĨ tŚe most severe risŬs͘ TŚese action plans are incluĚeĚ in tŚe sites͛ ďusiness continuitǇ plans͘
TŚis analǇsis sŚoǁeĚ a relativelǇ loǁ level oĨ resiĚual risŬ͘ Mitigation initiatives are noǁ incluĚeĚ in tŚe sites͛ ďusiness continuitǇ plans͘

EXTENDING THE SCOPE OF THE GROUP’S ENVIRONMENTAL ACTIONS

d�</E' ��d/KE &KZ �/K�/s�Z^/dz

TŚe impact oĨ SOMFY s͛ operations on ďioĚiversitǇ is relativelǇ limiteĚ͘ ,oǁever͕  tŚe 'roup is aƩentive to tŚis anĚ is Ěeveloping initiatives to 
protect it͘ TŚe maũor cŚallenge is in tŚe vicinitǇ oĨ its manuĨacturing sites͘

Focus on SOMFY ACTIVITÉS SA
>ocateĚ in tŚe Śeart oĨ tŚe FrencŚ Alps͕ close to Mont �lanc͕ tŚe 
Company wants to act to protect the mountain ecosystem and is 
involveĚ in local initiatives͕ incluĚing͗ 
– The Club d’Entreprises pour la Montagne et son 

�Ġveloppement �Ġveloppement �uraďle ;CEMϮ�Ϳ͖
ʹ TŚe installation oĨ Ĩour apiaries͕ i͘e͘ ϭϮ Śives in total͕ on 

the various Arve Valley sites in partnership with the Apidae 
organisation͘ TŚe ϮϬϮϰ Śarvest amounteĚ to ϰϱ Ŭg oĨ ŚoneǇ͕  
Ěue to a ǁet summer͘  TŚe apiaries Śave maĚe it possiďle to 
reintroĚuce tŚe �lacŬ �ee oĨ SavoǇ͕  a local enĚemic species in 
Ěanger oĨ eǆtinction͖

ʹ TŚe introĚuction oĨ a smart moǁing regime on all sites
ʹ TŚe protection oĨ certain parŬing spaces anĚ planting oĨ 

local species adapted to biodiversity in accordance with the 
recommenĚations oĨ tŚe Ěiagnosis maĚe ďǇ France Eature 
Environnement in ϮϬϮϮ͖

ʹ In ϮϬϮϰ͕ a neǁ partnersŚip ǁas agreeĚ ǁitŚ tŚe association 
'EO�E͕ ďaseĚ in AnnecǇͲleͲVieuǆ͕ at 'laisins ďusiness parŬ͕ 
Ĩor tŚe introĚuction͘

In Eiepolomice͕ WolanĚ͕ tŚe ĨactorǇ is locateĚ on tŚe eĚge oĨ tǁo protecteĚ sites ďelonging to tŚe Eatura ϮϬϬϬ netǁorŬ͗ Wusǌcǌa EiepolomicŬa 
W>� ϭϮϬϬϬϮ anĚ TorĨoǁisŬo tielŬie W>,ϭϮϬϬϴϬ͘ TŚe local teams Ĩolloǁ strict speciĮcations Ĩor tŚe protection oĨ its immeĚiate environment͕ 
ǁŚicŚ ǁas as a preconĚition Ĩor tŚe ďuilĚing oĨ tŚis ĨactorǇ͘ In ϮϬϮϯ͕ tŚe site installeĚ a rainǁater collection sǇstem͘
To complete tŚese actions͕ SOMFY ũoineĚ Ĩorces ǁitŚ E�,EC to conĚuct a ďioĚiversitǇ inventorǇ on its main manuĨacturing sites anĚ tŚeir 
local regulatorǇ cŚallenges͘ In tŚis ǁaǇ͕ eigŚt golĚen rules ǁere sŚareĚ to proviĚe inĨormation aďout ďest practices ;removing artiĮcial 
surĨaces Ĩrom car parŬs͕ stopping using cŚemicals in managing green spaces͕ turning oī tŚe car parŬ ligŚts at nigŚt͙ In ϮϬϮϰ͕ a ďioĚiversitǇ 
auĚit͕ conĚucteĚ accorĚing to tŚe 'loďal �ioĚiversitǇ Score metŚoĚ͕ ǁas carrieĚ out to assess tŚe impact oĨ SOMFY͛s manuĨacturing sites anĚ 
proĚucts͘ TŚe results are currentlǇ ďeing analǇseĚ͘ TŚe aim is to ĚeĮne an action plan to reĚuce tŚe 'roup͛s negative impact on ďioĚiversitǇ͕ 
anĚ to monitor its compatiďilitǇ ǁitŚ tŚe carďon roaĚmap alreaĚǇ in place͘
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CONSERVING RESOURCES

TŚe operations at tŚe 'roup s͛ inĚustrial sites involve assemďling metal anĚ plastic parts to create ĮnisŚeĚ proĚucts͘ TŚese assemďleĚ 
proĚucts use processes sucŚ as emďeĚĚing͕ screǁing anĚ clipping͘ TŚese operations Ěo not use ǁater or eŋuents͕ or proĚucts liŬelǇ to cause 
ĚiscŚarges into tŚe air͕  soil or collection netǁorŬ͘ Moreover͕  SOMFY Ěoes not use SFϲ gas in its manuĨacturing processes͘
tater consumption ĚetaileĚ in tŚe taďle ďeloǁ is tŚereĨore eǆclusivelǇ relateĚ to sanitarǇ ;toilets͕ sŚoǁersͿ use͘ TŚe sŚarp increase in 
consumption in ϮϬϮϰ ǁas primarilǇ relateĚ to tŚe neeĚ to emptǇ͕  clean anĚ reĮll tŚe sprinŬler tanŬ Ĩor tŚe FrencŚ site ;manĚatorǇ everǇ Įve 
ǇearsͿ anĚ a leaŬ in tŚe main pipe at tŚe CŚinese site in Septemďer͘

�nǀŝronŵenƚĂů reporting scope SOMFY ACTIVITÉS SA

Water 2023 2024 Change 2023 2024 Change

tĂƚer consƵŵption ŝn ŵС ϯϳ͕ϵϯϰ ϰϯ͕ϱϳϭ ϭϱй ϵ͕ϯϰϭ ϭϮ͕ϴϴϯ ϯϴй

ZĂtio ŵСͬpersonne ϵ͘ϭ ϭϬ͘ϳ ϭй ϱ͘ϯ ϳ͘ϰ ϰϬй

In aĚĚition to ǁater͕  tŚe resources useĚ ďǇ SOMFY mainlǇ incluĚe tŚe materials anĚ energǇ useĚ to manuĨacture its ĮnisŚeĚ proĚucts͗
– for its products, ̂ KD&z ŝs proŵoting ƚŚe Ƶse oĨ recǇcůeĚ ŵĂƚerŝĂůs͕ starting ǁitŚ pacŬaging ;recǇcleĚ carĚďoarĚ anĚ Ĩoam ǁeĚges eǆpanĚeĚ 

ǁitŚ ďioͲgasͿ͖
– 74% of the electricity used is renewable Ĩor tŚe 'roup as a ǁŚole͘ TŚe aim is to reacŚ ϭϬϬй ďǇ ϮϬϯϬ͘

PROMOTING THE CIRCULAR ECONOMY

TŚe increasing scarcitǇ oĨ resources is a cŚallenge clearlǇ iĚentiĮeĚ ďǇ SOMFY͘  TŚe 'roup ĚeciĚeĚ to ǁorŬ on tŚe issue via tŚe ecoͲĚesign oĨ 
its proĚucts ďǇ promoting a more pareĚͲďacŬ Ěesign anĚ tŚe use oĨ recǇcleĚ materials͕ anĚ ďǇ ensuring tŚe appropriate ŚanĚling oĨ enĚͲoĨͲ
liĨe proĚucts͘
WroĚuct sustainaďilitǇ is anotŚer lever Ĩor action͘ For eǆample͕ commercial ǁarrantǇ perioĚs Śave ďeen eǆtenĚeĚ to seven Ǉears on proĚucts 
sucŚ as tŚe SΘSO ZSϭϬϬ͘
TŚe issue oĨ tŚe repairaďilitǇ oĨ proĚucts is also ďeing consiĚereĚ͘ As sucŚ͕ in ϮϬϮϰ͕ SOMFY ďegan selling repacŬageĚ securitǇ proĚucts on 
its website (ŚƩps͗ͬͬďoutiƋue͘somĨǇ͘ĨrͬproĚuitsͬreconĚitionnes͘ŚtmlͿ͘ TŚe Ƌuantities solĚ are limiteĚ ďǇ tŚe numďer oĨ proĚucts returneĚ ďǇ 
customers͕ anĚ tŚeǇ are suďũect to Ĩunctional tests to guarantee tŚeǇ ǁorŬ properlǇ Ĩor customers͘
SOMFY participates in tŚe collection oĨ enĚͲoĨͲliĨe proĚucts tŚrougŚ its contriďution to ecoͲorganisations ;EcosǇtems͕ Corepile͕ etc͘Ϳ anĚ 
promotes tŚis sector among its customers to optimise tŚe collection oĨ useĚ proĚucts͘
At operational level͕ SOMFY Śas moĚerniseĚ its Ĩacilities to reĚuce energǇ consumption anĚ reuse Ĩunctional components oĨ ĮnisŚeĚ proĚucts 
not Įt Ĩor sale͘
In aĚĚition͕ ǁaste is sorteĚ anĚ 95% was recycled in 2024͕ compareĚ to ϵϰй in ϮϬϮϯ͘

�nǀŝronŵenƚĂů reporting scope SOMFY ACTIVITÉS SA

Waste 2023 2024 Change 2023 2024 Change

EonͲŚĂǌĂrĚoƵs ǁĂsƚe ŝn ŬgͬƵnŝƚ Ϭ͘ϯϭ Ϭ͘Ϯϱ ͲϮϬй ϭ͘Ϭϲ Ϭ͘ϳϲ ͲϮϴй

,ĂǌĂrĚoƵs ǁĂsƚe ŝn ŬgͬƵnŝƚ Ϭ͘ϬϬϰ Ϭ͘ϬϬϳ ϲϯй Ϭ͘ϬϮ Ϭ͘Ϭϱ ϭϯϮй

dKd�> t�^d� /E <'ͬhE/d 0.32 0.26 -19% 1.08 0.81 -25%

й recǇcůŝng oĨ ŚĂǌĂrĚoƵs ĂnĚ nonͲŚĂǌĂrĚoƵs ǁĂsƚe 94% 95% 1% 98% 100% 2%

CŚanges in tŚe amount oĨ ǁaste are primarilǇ Ěue to cŚanges in tŚe classiĮcation oĨ certain categories oĨ ǁaste anĚ to tŚe increase in proĚuction͘
TŚe ǁaste recǇcling rate Śas increaseĚ sligŚtlǇ͕ notaďlǇ tŚanŬs to tŚe aĚĚition oĨ neǁ sorting cŚannels ďǇ tŚe ǁaste processing companǇ at 
tŚe FrencŚ sites͘
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 BECOMING AN ENVIRONMENT CITIZEN

ENCOURAGING ENVIRONMENTAL COMMITMENT ACROSS SOCIETY
In terms oĨ social commitment͕ SOMFY encourages local environmental initiatives͕ ǁŚetŚer tŚeǇ involve its oǁn teams or its FounĚation͘

Focus on SOMFY ACTIVITÉS SA
In ϮϬϮϰ͕ SOMFY ACTIVITÉS SA reneǁeĚ Ĩor tŚe ϰth time its 
support Ĩor tŚe EcoTremplin competition͕ organiseĚ ďǇ tŚe 
Alpine raĚio station ͨZaĚio Mont �lanc͕ͩ as a partner in tŚe 
social and solidarity category, which rewards the region’s most 
eǆemplarǇ organisation in tŚis area͘ SOMFY supports tŚe ǁinner 
ǁitŚ tŚe Ěevelopment oĨ tŚeir proũect anĚ tŚe raĚio station 
Įnances a communication campaign to raise aǁareness oĨ it͘

SOMFY is also a ĨounĚing memďer oĨ tŚe 'reen association͕ 
ǁŚicŚ ǁorŬs ǁitŚ inĚustrialists in tŚe Arve ValleǇ to encourage 
local economic plaǇers to act ratŚer tŚan ũust paǇ taǆes͘ 
SOMFY is tŚe main Įnancial ďacŬer oĨ tŚe organisation Ĩor 
eĚucational initiatives anĚ spinͲoī anĚ prototǇping proũects on 
environmental issues͘

TŚe SOMFY FounĚation is ǁorŬing to ďuilĚ a ďeƩer ǁorlĚ Ĩor Ĩuture 
generations͘ A ǁorlĚ ǁŚere everǇone Śas access to ŚealtŚǇ anĚ 
sustainaďle living spaces tŚat respect people anĚ tŚe environment͘ 
Its scope was extended in 2021 to include the environmental 
aspect͕ enaďling it to taŬe part in puďlic interest proũects ďeneĮting 
tŚe environment͘
Its Įrst maũor environmental initiative is tŚe restoration oĨ ϭϬ oĨ tŚe 
70 hectares of Magland’s communal woods ravaged by a storm in 
2019, in partnership with the ONF’s fund Agir pour la Forêt (Act for 
ForestsͿ͘ In ϮϬϮϰ͕ tŚe SOMFY FounĚation anĚ ϳ 'roup emploǇees 
unĚertooŬ tŚe upŬeep oĨ ϭ͘ϳ Śectares planteĚ in ϮϬϮϮ͘ In parallel͕ 
tŚe OEF is continuing its recoverǇ plan ďǇ maintaining tŚe plots 
planteĚ in ϮϬϮϯ anĚ ďǇ planting Ϭ͘ϰ Śectares oĨ Įrs anĚ larcŚes͘

In the subsidiaries, this commitment to the environment is 
implementeĚ locallǇ͘ titŚ tŚe involvement oĨ tŚe FounĚation 
anĚ tŚe �elgian anĚ FrencŚ suďsiĚiaries͕ SOMFY is͕ Ĩor tŚe seconĚ 
consecutive Ǉear͕  a Silver partner oĨ ͞Villes Ěe Ěemain ʹ une 
eǆploration en ϭϬϬϬн solutions͟ ;Tomorroǁ s͛ Toǁns ʹ  an eǆploration 
in ϭ͕ϬϬϬн SolutionsͿ͕ an eǆŚiďition ďǇ tŚe Solar Impulse FounĚation 
ǁŚicŚ tooŬ place in Waris in ϮϬϮϯ anĚ in �russels in ϮϬϮϰ͘ In :apan 
anĚ tŚe h<͕ ϭϰ emploǇees ǁere involveĚ in cleaning proũects͕ anĚ 
in tŚe CǌecŚ Zepuďlic͕ ϭϭ emploǇees planteĚ trees͘

TŚe SOMFY FounĚation also nurtures partnersŚips ǁitŚ local 
associations ďaseĚ near tŚe 'roup s͛ main sites͘ It tŚereĨore 
collaďorates ǁitŚ ϵ environmental organisations ǁŚo ǁorŬ to 
promote ďioĚiversitǇ͕  Ĩor local ǁaste sorting solutions or ǁŚo 
raise population aǁareness͘ In ϮϬϮϰ͕ tŚe FounĚation completeĚ 
Ϯϲ environmental proũects ǁitŚ tŚe involvement oĨ ϯϰϴ emploǇees 
ǁŚicŚ enaďleĚ tŚe creation oĨ composting sites͕ tŚe upŬeep oĨ ĚrǇ 
pasture͕ tŚe uprooting oĨ invasive plants͕ tŚe planting oĨ ŚeĚges 
anĚ tŚe collection oĨ ǁaste Ěuring torlĚ Clean hp �aǇ͘
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TŚe ǁorŬĨorce ǁitŚin tŚe social reporting scope at ϯϭ �ecemďer 
ϮϬϮϰ͕ incluĚing permanent anĚ temporarǇ staī ďut eǆcluĚing 
trainees͕ ǁorŬͬstuĚǇ stuĚents anĚ seasonal staī͕ stooĚ at ϱ͕ϰϮϴ 
people͕ compareĚ ǁitŚ ϱ͕ϰϳϵ in ϮϬϮϯ͕ ǁitŚ tŚe ďreaŬĚoǁn ďǇ age 
range as Ĩolloǁs͘

TŚis total ǁorŬĨorce is maĚe up oĨ people ǁŚo Śave ǁorŬeĚ Ĩor 
tŚe CompanǇ Ĩor manǇ Ǉears͕ as ǁell as neǁ Śires͘ TŚis ricŚ anĚ 
Ěiverse comďination maŬes up tŚe Ěriving Ĩorce ďeŚinĚ SOMFY͘  
It is essential tŚat everǇ memďer oĨ tŚis large team͕ ǁŚetŚer 
longstanding or new, adopts and shares the same culture we all 
aspire to͘ TŚis not onlǇ guarantees ďeƩer collaďoration͕ ďut also 
improveĚ perĨormance ǁitŚin tŚe 'roup͘

de 25 à 35 ans de 35 à 45 ans de 45 à 55 ans > 55 ans< 25 ans
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denĚĂnce Ěes eīectiĨs pĂr ƚrĂncŚe Ě͛ąge

Rolling out the culture we aspire to

TŚe culture ǁe aspire to is tŚe ĨounĚation oĨ SOMFY s͛ transĨormation 
anĚ tŚis constitutes a longͲterm strengtŚ Ĩor tŚe CompanǇ͘  Since ϮϬϮϭ͕ 
SOMFY has promoted this new corporate culture and supported its 
managers tŚrougŚ a ďroaĚ leaĚersŚip anĚ culture programme͘
TaŬing oǁnersŚip oĨ tŚis culture taŬes place in several stages͘ 
In ϮϬϮϭ͕ tŚe 'roup s͛ top ϴϬ managers͕ memďers oĨ tŚe ͨOne 
Team͕ͩ participateĚ in a series oĨ ǁorŬsŚops ǁitŚ a coacŚing 
Įrm specialising in transĨormation͘ In ϮϬϮϮ͕ tŚe ϮϱϬ most senior 
managers͕ all memďers oĨ tŚe ͨOne Team ConĨerence͕ͩ ũoineĚ tŚe 
programme͘ In a Ǉear͕  tŚese rollout moĚules represent more tŚan 
ϰϬ Śours oĨ ǁorŬsŚops anĚ coacŚing per emploǇee͘
In ϮϬϮϰ͕ more tŚan ϰ͕ϬϬϬ emploǇees ďeneĮteĚ Ĩrom training run 
as part oĨ tŚis initiative͕ ǁŚetŚer in tŚe Ĩorm oĨ moĚules or Ĩun anĚ 
eĚucational sŚaring activities͘ TŚese activities ǁill continue anĚ ǁill 
be added to in 2025, and represented a total of 9,700 training hours 
completeĚ in ϮϬϮϰ͘

dŚe Įǀe ďeŚĂǀŝoƵrs oĨ ƚŚe cƵůƚƵre ǁe Ăspŝre ƚo͗

– Focus on Customers: Ěevelop active listening anĚ proďlemͲsolving 
sŬills to meet customer neeĚs͖

– Play One Team: estaďlisŚ eīective collaďoration ďetǁeen Ĩunctions͕ 
put the interest of the Group above that of the team, and build 
Ěiverse anĚ inclusive teams͖

– Take Responsibility: maŬe eacŚ emploǇee commiƩeĚ anĚ 
responsiďle Ĩor implementing tŚe priorities in orĚer to Ěeliver ǁitŚ 
tŚe eǆpecteĚ level oĨ ƋualitǇ anĚ an appropriate sense oĨ urgencǇ͖

– Grow and Learn Everyday: as employee development is an 
essential part oĨ tŚis ĚesireĚ culture͕ everǇone must ďe aďle 
to plaǇ tŚeir part in coping ǁitŚ constant cŚange͘ TŚereĨore͕ 
opportunities Ĩor Ěevelopment must ďe seiǌeĚ anĚ encourageĚ 
ďǇ managers͘ FeeĚďacŬ is ďecoming an estaďlisŚeĚ practice at 
the heart of the dialogue between the manager, his employees 
and his peers, in order to progress but also to facilitate mutual 
aĚũustments͘ It alloǁs Ǉou to trǇ out Ěiīerent ǁaǇs oĨ Ěoing 
tŚings͕ in Ĩull transparencǇ ǁitŚ Ǉour manager͖

– �cƚ �ƵƚŚenticĂůůǇ͗ lemployees must be able to express their ideas, 
to say transparently and without fear what they are good at, and 
ǁŚat tŚeǇ neeĚ otŚers to Ěo͘

As part oĨ tŚis process͕ ǁe calleĚ upon a memďer oĨ tŚe Eǆecutive 
CommiƩee to sponsor tŚe launcŚ oĨ eacŚ promotion͕ in orĚer to 
reiterate tŚe 'roup s͛ vision tŚrougŚ our Amďition ϮϬϯϬ͘ Memďers 
oĨ tŚe leaĚersŚip team tooŬ turns to sŚare tŚeir eǆperiences anĚ 
eǆplain Śoǁ tŚeǇ are aĚopting tŚe Įve ďeŚaviours on a ĚailǇ ďasis͘ 
The main aims of this culture and leadership process are to:

ͻ hnĚerstanĚ Śoǁ tŚe culture sŚiŌ is a central element in SOMFY s͛ 
transĨormation anĚ aĚvance tŚis cŚange͘

• Adopt the behaviours, be able to cite them and explain them to 
managers anĚ emploǇees͕ anĚ strengtŚen tŚe linŬ ďetǁeen tŚe 
,Z communitǇ anĚ tŚe Top ϮϱϬ͘

ͻ Enaďle tŚe managerial communitǇ to emďarŬ upon tŚis aĚventure 
and accompany the teams in this managerial and cultural 
transĨormation͕ ďǇ aĚopting tŚese ďeŚaviours in tŚeir managerial 
routines͘

Emďracing tŚis positive culture involves tŚe aĚoption oĨ neǁ 
ďeŚaviours anĚ reƋuires tŚe acƋuisition oĨ neǁ sŬills͕ sucŚ as 
proviĚing regular ĨeeĚďacŬ͘ TŚe top prioritǇ regarĚing tŚe aĚoption 
oĨ tŚis neǁ practice ǁas Ĩor tŚe managers to complete a ϭϱͲŚour 
training moĚule in ϮϬϮϰ͕ accompanieĚ ďǇ tǁo sessions oĨ peerͲ
coacŚing Ĩor eacŚ group oĨ ϱϬϬн managers͕ in virtual class Ĩormat͘ 
In total, 5 sessions were organised in French and English focused on 
Śoǁ to proviĚe ĨeeĚďacŬ͘

AnotŚer cornerstone oĨ tŚis culture is managerial transĨormation 
anĚ tŚe approacŚ oĨ tŚe manager coacŚ͘ TŚe managerial approacŚ 
is essential in inspiring anĚ guiĚing teams toǁarĚs tŚe acŚievement 
oĨ sŚareĚ goals͘ It is ďaseĚ on a comďination oĨ interpersonal͕ 
leaĚersŚip anĚ management sŬills͘ A gooĚ manager must ďe 
aďle to communicate clearlǇ͕ listen activelǇ anĚ Ěemonstrate 
empatŚǇ͘ It is also important to Ŭnoǁ Śoǁ to Ěelegate eīectivelǇ͕ 
to recognise anĚ value everǇone͛s contriďutions͕ anĚ to create a 
positive anĚ inspiring ǁorŬing environment͘ �Ǉ aĚopting an open 
anĚ collaďorative managerial approacŚ͕ tŚe manager promotes  
commitment anĚ eĸciencǇ Ĩrom tŚeir team͕ ǁŚilst also ensuring 
tŚe ǁellďeing anĚ proĨessional Ěevelopment oĨ eacŚ memďer͘ In 
ϮϬϮϰ͕ ϯϬ Wroũect Managers Ĩrom tŚe WΘS teams anĚ ϯϬ Zesource 
Managers Ĩrom tŚe EΘCS teams tooŬ part in montŚlǇ oneͲŚour 
joint coaching sessions, for a six-month period, in order to develop 
tŚe Manager CoacŚ approacŚ to tŚeir proũect teams͘

All tŚese neǁ acƋuireĚ sŬills Śave ďeen sŚareĚ ǁitŚin tŚe 
neǁlǇ createĚ management communitǇ͘ TŚe aim is to train a 
communitǇ oĨ conĮĚent anĚ collaďorative top managers to improve 
communication͕ tŚe eīectiveness oĨ transĨormation proũects anĚ͕ 
over the long-term, engage employees as drivers of change by 
transĨorming tŚeir perception oĨ cŚange͘പ
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ENSURING THE SUSTAINABLE EMPLOYABILITY OF EMPLOYEES

SOMFY Śas alǁaǇs put people at tŚe Śeart oĨ its corporate vision since tŚe 'roup ĮrmlǇ ďelieves tŚat it is tŚrougŚ people tŚat it ǁill maŬe 
tŚe Ěiīerence in all tŚat it Ěoes͘ SOMFY tŚus seeŬs to oīer everǇ emploǇee a plan tŚat enaďles tŚem to Ěevelop tŚeir internal anĚ eǆternal 
emploǇaďilitǇ in a sustainaďle manner͘ TŚe CompanǇ is a vital seƫng in ǁŚicŚ everǇ person can groǁ͕ ďotŚ proĨessionallǇ anĚ personallǇ͘ 
ConĚitions in tŚe ǁorŬplace anĚ unĚer ǁŚicŚ tŚeǇ perĨorm tŚeir role͕ anĚ maintaining tŚe ŚealtŚ anĚ saĨetǇ oĨ everǇone are priorities oĨ tŚe 
'roup͛s people strategǇ͘
Amďition ϮϬϯϬ outlines SOMFY͛s social strategǇ͕ tŚe main actions oĨ ǁŚicŚ are ĚescriďeĚ in tŚe paragrapŚs ďeloǁ͘

BECOMING A LEARNING ORGANISATION

ROLLING OUT CAREER DEVELOPMENT REVIEWS TO ALL EMPLOYEES

As part of the HR cycle, employees have a development review 
once a Ǉear͘ TŚe revieǁ is separate Ĩrom tŚe perĨormance revieǁ 
and is dedicated to the career prospects and development of 
emploǇees͘ TogetŚer ǁitŚ tŚeir manager͕ emploǇees taŬe stocŬ oĨ 
tŚeir eǆperience anĚ sŬills acƋuireĚ anĚ tŚose to ďe ĚevelopeĚ͘ It 
is noǁ a Ěigital event tŚat is rolleĚ out across tŚe 'roup͘ In ϮϬϮϰ͕ 
ϵϮй oĨ emploǇees ďeneĮteĚ Ĩrom tŚis revieǁ͕ ǁŚicŚ enaďleĚ tŚe 
iĚentiĮcation oĨ more tŚan ϭϳ͕ϬϬϬ Ěevelopment actions͘

SOMFY encourages employees to become actors in their own 
Ěevelopment anĚ tŚereĨore in tŚeir emploǇaďilitǇ͘ TŚe 'roup 
promotes tŚe Ěevelopment oĨ ďusiness anĚ tecŚnical sŬills as ǁell 
as personal development, and applies the 70/20/10 model which 
structures learning into tŚree parts͗ ϳϬй tŚrougŚ role plaǇing͕ 
ϮϬй tŚrougŚ social interaction anĚ Ěiscussion ǁitŚ peers anĚ ϭϬй 
tŚrougŚ traĚitional training͘

Coaching

Learning
By Doing

Peer
learning

Individual
training

�eǀeůopŵenƚ ŝnŝtiĂtiǀes ďǇ ƚǇpe
^KD&z �ctiǀŝƚĠs ^�

This graph presents the various learning methods used within 
tŚe SOMFY structure͘ It sŚoǁs tŚat ϭϯй oĨ learning taŬes place 
in pairs͕ ǁŚicŚ incluĚes interaction anĚ ŬnoǁleĚge sŚaring 
ďetǁeen colleagues͘ TŚe maũoritǇ oĨ learning͕ at ϲϰй͕ taŬes 
place tŚrougŚ practical application͕ in particular tŚrougŚ 
eǆperiences sucŚ as ͞>ive mǇ >iĨe͕͟  ũoď sŚaĚoǁing anĚ tŚe 
completion oĨ assignments͘ TŚese metŚoĚs enaďle emploǇees 
to acƋuire sŬills ĚirectlǇ on tŚe grounĚ͘ In aĚĚition͕ Ϯϭй oĨ 
learning taŬes place tŚrougŚ inĚiviĚual training͕ Ěuring ǁŚicŚ 
emploǇees Ĩolloǁ speciĮc lessons or training programmes͘ 
>astlǇ͕  Ϯй oĨ learning taŬes place tŚrougŚ inĚiviĚual coacŚing͕ 
oīering personaliseĚ support to Ěevelop sŬills͘

Workflow traditionnel ADDIE Comment GenAI peut aider ?

ANALYSER

Mener des recherches et des entretiens pour
identifier le problème et les objectifs
pédagogiques.

Analyser et évaluer les données de
performance pour prendre des
décisions fondées sur les données
Identifier les objectifs pédagogiques

DESIGN

Traduire les résultats de l'analyse en une
stratégie/un plan d'enseignement. Prévoir la
manière dont vous atteindrez et mesurerez les
objectifs pédagogiques. Identifier les formats et
les choix de médias.

Storyboarder
Prototyper
Rédiger des objectifs d'apprentissage

DÉVELOPPER

Créer et rassembler les ressources nécessaires
pour soutenir la stratégie.
Tester les résultats et les réviser si nécessaire.

Création de contenus d'apprentissage
(textes, images, vidéos, etc.)
Traduction/localisation
Narration
Conception de jeux de rôle ou de
simulations
Amélioration de l'accessibilité
Résumer le contenu existant
Conception de jeux

IMPLÉMENTER

Communiquer le lancement et la diffusion de
cette formation au public approprié en utilisant
les canaux adéquats.

Personnalisation/apprentissage
adaptatif
Coaching
Assistant d'apprentissage (chatbot)

EVALUER

Évaluer l'efficacité de l'apprentissage par rapport
aux objectifs (modèle Kirkpatrick).
Examiner les résultats de l'évaluation des cours.
Ajuster si nécessaire.

Analyse de l'engagement, de
l'interaction et du feedback du cours

Créer un cours à l’aide de l’ IA

Que veut dire GPT ?
Global Processing Technology - Technologie de traitement global1.
General Purpose Technology - Technologie à usage général2.
Generative Pre-trained Transformer - Transformateur pré-entraîné
génératif

3.

Graphic Processing Time - Temps de traitement graphique4.

L’IA peut produire une variété de contenus : images, vidéo, musique, texte,
code programmation etc.

Impact de GenAi sur le workflowADDIE

#2 Learning design

prompting engineering

TRAINING IN-HOUSE TRAINERS IN GENERATIVE AI

TŚe aim oĨ tŚis initiative is to introĚuce inͲŚouse trainers to innovative tools tŚat ǁill alloǁ tŚem to Ěesign 
training programmes more ƋuicŬlǇ anĚ eĸcientlǇ͘ TŚese tools incluĚe AI prompt engineering͕ Canva͕ poĚcasts 
anĚ viĚeos͘ TŚis training is open to all inͲŚouse trainers anĚ sŚoulĚ involve more tŚan ϱϬ participants͕ tŚereďǇ 
oīering a uniƋue opportunitǇ Ĩor tŚem to Ĩamiliarise tŚemselves ǁitŚ tŚe Ěesign oĨ content anĚ improve tŚeir 
teacŚing sŬills͘
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OFFERING ACCESS TO SOMFY CAMPUSTO ALL EMPLOYEES

ROLLING OUT CAREER PERFORMANCE REVIEWS TO ALL EMPLOYEES
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In 2021, the Group launched SOMFY Campus, its corporate university 
ǁŚicŚ oīers Ěevelopment opportunities Ĩor all emploǇees͘ TŚese 
programmes Ĩacilitate tŚe sŬills training oĨ teams anĚ Śelp to 
Ěevelop leaĚersŚip anĚ proĨessional sŬills͘

In :une ϮϬϮϰ͕ SOMFY Campus ďecame a portal in ǁŚicŚ ϰ͕ϱϬϬ 
emploǇees can create inĚiviĚual sŬillsͲďaseĚ Ěevelopment plans 
;ϲϱϬн moĚules relate to ďusiness sŬillsͿ͘ 

TŚe sǇstematic rollͲout oĨ tŚe Culture ǁe aspire to oīereĚ tŚe 
opportunitǇ to train emploǇees in Įve ďeŚaviours to aĚopt anĚ to 
eǆpanĚ tŚeir sŬills Ěuring tŚeir practical application͘
In ϮϬϮϰ͕ SOMFY ĚevelopeĚ its approacŚ via tŚe use oĨ >inŬeĚIn 
>earning anĚ is Ĩocusing on collective strengtŚ͘ >inŬeĚIn >earning is 
noǁ eǆclusivelǇ accessiďle in ũoint sessions͘ TŚis is to Śelp Ěevelop 
sŬills anĚ sŚare ŬnoǁleĚge͕ ǁŚetŚer in relation to teams͕ ďusiness 
areas or personal Ěevelopment topics͘ For tŚe sŬills eǆpert roles 
and managers, this means running sessions that will help develop 
sŬills on suďũect areas anĚ consoliĚate eǆpertise anĚ soŌ sŬills͘ In 
ϮϬϮϰ͕ ϯϳϲ Speeǆǆ licences ǁere useĚ͕ accounting Ĩor ũust over ϰ͕ϲϬϬ 
hours, thus helping to address the business challenge of improving 
EnglisŚ language sŬills͘

94% in 2024
vs 74% in 2023

Social
reporting scope

SOMFY 
ACTIVITÉS SA

97% in 2024
vs 95% in 2023

% of employees who received training

SOMFY oīers an ,Z cǇcle to all its emploǇees͕ ǁitŚ inĚiviĚual 
meetings ǁitŚ tŚeir managers tŚrougŚout tŚe Ǉear͘  Among tŚese͕ 
the performance review is used to assess the achievement of 
targets anĚ emploǇee proĮciencǇ in tŚe position͘ TŚis interaction 
is an opportunitǇ to iĚentiĨǇ areas oĨ progress Ĩor tŚe coming Ǉear 
anĚ to sŚare inĨormation on tŚe emploǇee s͛ ǁorŬͲliĨe ďalance͘ 
TŚis is also a time Ĩor ďotŚ tŚe emploǇee anĚ tŚeir manager to set 
targets Ĩor tŚe Ĩolloǁing Ǉear͘  In ϮϬϮϰ͕ ϵϯй oĨ emploǇees completeĚ 
a performance review (within the scope of employees connected 
to tŚe 'roup͕ ǁorŬers at tŚe Cluses plant anĚ tŚe �onneville 
proĚuction siteͿ͕ totalling ϯ͕ϰϰϭ people͘

A Group-wide Jobs and Competencies framework has been 
ĚevelopeĚ over tŚe past tŚree Ǉears͘ ToĚaǇ͕  tŚis ĨrameǁorŬ 
covers ϭϴ Ĩunctions͕ ϵϯ ũoď Ĩamilies ǁitŚ a list oĨ associateĚ sŬills͕ 
almost ϮϬϬ generic positions ǁitŚ associateĚ Ěescriptions͘ TŚese 
documents, which are accessible to all Group employees, enable 
eacŚ emploǇee to ĮnĚ out aďout eǆisting vacancies ǁitŚin tŚe 
CompanǇ anĚ iĚentiĨǇ tŚe neǆt steps in tŚeir career͘  TŚis ǁorŬ is 
also tŚe ďasis Ĩor a ĨorǁarĚͲlooŬing approacŚ to tŚe Ěevelopment oĨ 
careers͕ in orĚer to anticipate tŚe 'roup s͛ Ĩuture sŬill reƋuirements͘

In conũunction ǁitŚ tŚis reĨerencing ǁorŬ ǁitŚin tŚe 'roup͕ in ϮϬϮϯ 
SOMFY complieĚ ǁitŚ tŚe neǁ classiĮcation oĨ metal inĚustrǇ 
ũoďs Ĩor its FrencŚ entities͗ SOMFY ACTIVITÉS SA͕ SIMh͕ SOMFY 
Wrotect ďǇ MǇĨoǆ͕ �omis SA͕ SOMFY SA anĚ CMC͕ eƋuating to Ϯ͕ϯϮϬ 
emploǇees͘ TŚis maũor ǁorŬ resulteĚ in tŚe ďreaŬĚoǁn oĨ SOMFY s͛ 
generic posts into ϰϰϭ hIMM ;FrencŚ hnion oĨ Metal InĚustries 
anĚ WroĨessionsͿ ũoď Ěescriptions͘ AĚĚeĚ to tŚe preliminarǇ 
ǁorŬ in relation to tŚe :oďs anĚ SŬills ZeĨerence FrameǁorŬ͕ tŚis 
classiĮcation ďecomes tŚe ďacŬďone oĨ its emploǇment structure͕ 
and will lead to the establishment of strong HR policies based on 
oďũective responsiďilitǇ levels͘
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PROMOTING CAREER DEVELOPMENT

AƩracting talent anĚ Ěeveloping tŚe sŬills oĨ its emploǇees are central to SOMFY s͛ cŚallenges͘ TŚe 'roup s͛ groǁtŚ anĚ perĨormance͕ as ǁell 
as tŚe success oĨ Amďition ϮϬϯϬ͕ is ĚepenĚent on its aďilitǇ to secure tŚe rigŚt talents͕ in tŚe rigŚt place͕ at tŚe rigŚt time͘ TŚe resources 
ĚevoteĚ to promoting career Ěevelopment are ŬeǇ to overcoming tŚese cŚallenges͘ In aĚĚition to tŚe risŬ oĨ not Śaving tŚe Śuman resources 
necessarǇ Ĩor tŚe acŚievement oĨ its amďitions͕ neglecting tŚe Ěevelopment oĨ emploǇee sŬills coulĚ result in talents leaving or a Ĩall in tŚeir 
commitment levels͘ Supporting emploǇees in tŚeir Ěevelopment Śelps to improve tŚeir emploǇaďilitǇ anĚ tŚeir sense oĨ securitǇ in relation 
to tŚe neǆt steps in tŚeir career͕  ǁŚicŚ maŬes it a Ĩactor in terms oĨ commitment͘

INCREASING TALENT REVIEWS

Talent Zevieǁs are collective meetings ďetǁeen managers aimeĚ 
at anticipating organisational cŚanges͕ ĚeĮning Ěevelopment 
plans͕ iĚentiĨǇing talent pools in orĚer to oīer tŚem aƩractive 
career patŚs͕ Ěeveloping succession planning Ĩor ŬeǇ roles in tŚe 
organisation͕ anĚ analǇsing cŚanges to tŚe organisation anĚ to 
ũoďs͘ Since ϮϬϮϬ͕ tŚis annual event Śas ďeen eǆtenĚeĚ to tŚe entire 
'roup͘ In ϮϬϮϰ͕ tŚe careers anĚ Ěevelopment oĨ more tŚan ϰ͕ϭϭϮ 
emploǇees ǁere evaluateĚ as part oĨ Talent Zevieǁs͕ i͘e ϰй more 
tŚan in tŚe previous Ǉear͘

AŌer Ĩour Ǉears oĨ implementation anĚ continuous improvement͕ 
tŚe 'roup is ďeginning to see tŚe real ďeneĮts oĨ tŚis eǆercise͘ It 
alloǁs us to get to Ŭnoǁ our emploǇees ďeƩer͕ to ĚeĮne tangiďle 
Ěevelopment anĚ career action plans͕ anĚ to iĚentiĨǇ gloďal talent 
pools to Įll ŬeǇ positions͘ TŚis process is supporteĚ ďǇ regular 
moďilitǇ commiƩees ;at several management levelsͿ ǁŚicŚ Śave 
resulteĚ in more tŚan ϮϬϬ transĨers across tŚe 'roup͘

200
 transfers across the Group.

ϮϬϮϰ Śas also improveĚ tŚe talent assessment process in tŚe 
following areas:
ʹ Improve tŚe ƋualitǇ oĨ succession plans Ĩor all tŚe 'roup͛s critical 

positions͕ or report ǁŚen no successor is iĚentiĮeĚ͖
ʹ �evelop retention scŚemes Ĩor One Team memďers ǁitŚ an 

assessment oĨ criticalitǇ͕ irritants anĚ action plans in terms oĨ 
emploǇee remuneration͕ Ěevelopment anĚ eǆposure͖

ʹ TigŚten up tŚe ĚeĮnition oĨ tŚe classiĮcation oĨ talents accorĚing 
to perĨormance anĚ potential͖

ʹ StrengtŚen tŚe sŬills oĨ tŚe ,Z communitǇ to support anĚ optimise 
tŚe process͘

The Company’s maturity journey in this regard is a long-term 
process͘ TŚereĨore͕ continuous improvement ǁill remain an 
important topic over coming years, with several focus areas:
ʹ ForǁarĚͲlooŬing management oĨ roles anĚ career patŚs in 

strategic areas sucŚ as sŬills anĚ positions relateĚ to Ěigital anĚ 
artiĮcial intelligence͖

ʹ Overseeing strategic ǁorŬĨorce planning Ĩor eacŚ Ĩunction͖
ʹ An enŚanceĚ pipeline Ĩor ŬeǇ roles anĚ sŬills͘
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PROMOTING INTERNAL MOBILITY

Through internal mobility, SOMFY wishes to promote career paths 
that enable the development of key skills that are specific to the 
Group, to provide it with the talent it needs for the years to come, 
notably to prepare for the digitalisation of business lines, and to 
build a common base of experience that is conducive to cross-
functional collaboration and innovation. Through these actions, 
SOMFY also aims to attract and retain employees, thanks to 
inspiring career paths.

Through its internal mobility policy, the commitments made are 
as follows:

– �The Group is committed to giving preference to internal applicants 
over external recruitment;

– �Managers encourage employee mobility by considering first and 
foremost the interests of the Group and the development of the 
employees;

– �In France, particular attention will be paid to applications from 
people whose positions are considered to be under threat or 
sensitive/critical in order to support possible organisational or 
job changes;

– �Managers are responsible for organising and carrying out the 
integration process and the employee skills development plan to 
support mobility;

SOMFY is committed to ensuring that each employee receives 
information on the outcome of their application, whether or not 
they are selected for the position in question. If unsuccessful, the 
applicant is supported to strengthen their development plan and 
their next career steps.

6.9% in 2024
vs 6% in 2023

Social
reporting scope

SOMFY 
ACTIVITÉS SA

10% in 2024
vs 9.9% in 2023

% of employees promoted or transferred

Managed mobility exists in the Group’s policy to address its strategic 
challenges, fill vacancies in urgent and/or confidential positions 
and offer roles to the identified talents. Initiated by management, 
Human Resources Business Partners or the Talent Management 
Department, it can take place as part of a development plan defined 
for the employee or as part of a reorganisation. By way of example, 
new “springboard positions” were identified in 2024. These are 
roles in which the Group can place employees with high potential, 
so that they can strengthen their management and leadership skills.

RAISING THE INTERNATIONAL PROFILE OF THE TEAMS

SOMFY’s international profile has been boosted since 2020. Many 
recruitments are made with this in mind, either by recruiting 
people of different nationalities or by giving foreign employees 
responsibilities within the so-called «Group» teams. This progress 
was accelerated thanks to the development of the smart working 
policy, which reaffirmed SOMFY’s desire to recruit internationally, 
for example by offering the option to work remotely to more 
employees and creating a “remote worker” status. This drive to mix 
cultures establishes English as the common language. This gives 
more opportunities for mobility to non-French speaking employees 
and makes SOMFY more attractive. In addition, an international 
mobility management procedure is now in place: it provides a 
more reliable framework for the expatriation or secondment of 
certain employees (legal, salary, accommodation, support for the 
family, etc.).

S O M F Y ’ S  R E S P O N S E S  TO  N O N - F I N A N C I A L  R I S K S
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PROMOTING FAIRNESS AND INCLUSION IN THE TEAMS

STRENGTHENING GENDER EQUALITY

SOMFY places ĚiversitǇ anĚ inclusion at tŚe Śeart oĨ its priorities͘ 
The Group considers that this diversity is a driver of performance 
anĚ an important element oĨ its social responsiďilitǇ͘  In tŚis conteǆt͕ 
eƋualitǇ ďetǁeen ǁomen anĚ men is ďeing strengtŚeneĚ tŚrougŚ 
numerous measures͘ In ϮϬϮϰ͕ Ĩor eǆample͕ ϭϳ ǁomen ;Ϯ more 
tŚan in ϮϬϮϯͿ ĨolloǁeĚ a ͨtomen in >eaĚersŚipͩ Ěevelopment 
programme ;EVE anĚ TZEMW>IE programmesͿ͕ ǁŚose amďitions are 
to support ǁomen in asserting tŚeir managerial stǇle͕ to ďoost tŚeir 
selĨͲconĮĚence͕ to listen to inspiring testimonies͕ to raise aǁareness 
against preũuĚice anĚ to create tŚeir oǁn support netǁorŬ͘ A 
Ěiscussion ĨocuseĚ on tŚe promotion oĨ ǁomen is organiseĚ in eacŚ 
annual Talent Zevieǁ͘ SimilarlǇ͕  SOMFY ensures it iĚentiĮes as manǇ 
ǁomen as possiďle Ĩor eacŚ role in its Talent pools͘

'enĚer eƋualitǇ is closelǇ monitoreĚ in its recruitment process͗ 
SOMFY strives to ensure tŚat its sŚortlists Ĩor eacŚ position are 
maĚe up ďǇ ϱϬй ǁomen͘

RENEWING COMPANY AGREEMENTS

�iversitǇ anĚ inclusion are at tŚe Śeart oĨ our Ĩocus on people anĚ Śave ďeen iĚentiĮeĚ as maũor levers Ĩor collective perĨormance͘ TŚe genĚer 
Ěiscussion is one oĨ tŚe ĨounĚations oĨ tŚis͘ SOMFY aims to acŚieve ϰϬй Ĩemale managers ďǇ tŚe enĚ oĨ ϮϬϯϬ ;Ϯϱ͘ϱй acŚieveĚ ďǇ tŚe enĚ oĨ 
ϮϬϮϰ ǁitŚin tŚe 'roupͿ anĚ also to generalise tŚe actions alreaĚǇ implementeĚ ďǇ SOMFY ACTIVITIES SA at 'roup level͘

я means that the indicator has been audited with reasonable assurance.

In ϮϬϮϰ͕ tŚe percentage oĨ ǁomen in tŚe ǁorŬĨorce increaseĚ sligŚtlǇ in comparison ǁitŚ ϮϬϮϯ͘ The gender equality targets remain very clear 
for the SOMFY leadership team. Female representation in management Ĩell sligŚtlǇ Ĩor SOMFY ACTIVITÉS SA͘

Focus on SOMFY ACTIVITÉS SA
A neǁ agreement on genĚer eƋualitǇ in tŚe ǁorŬplace ǁas signeĚ Ĩor tŚe perioĚ ϮϬϮϱͲϮϬϮϳ͘ It is intenĚeĚ to accelerate aǁareness anĚ tŚe 
cŚange in mentalitǇ amongst managers anĚ emploǇees͕ to improve maleͬĨemale representation in ďusiness units anĚ genuine eƋualitǇ in 
career patŚs͕ anĚ comďat tŚe ͞glass ceiling͟ anĚ ͞glass ǁalls͘͟  It notaďlǇ proviĚes Ĩor aǁareness raising anĚ leaĚersŚip training measures 
Ĩor ǁomen͕ tŚe introĚuction oĨ a ĚeĚicateĚ coacŚing oīers anĚ various relateĚ communication initiatives͘ In ϮϬϮϰ͕ SOMFY ACTIVITÉS SA 
continueĚ to measure tŚe Ziǆain laǁ inĚicator on tŚe sŚare oĨ ǁomen in its leaĚersŚip ďoĚies͘ TŚe sŚare oĨ ǁomen representeĚ in tŚese 
ďoĚies in ϮϬϮϰ ǁas Ϯϴй͘ TŚe target set Ĩor ϮϬϮϲ is to reacŚ at least ϯϬй͘
To ensure compliance ǁitŚ tŚis policǇ͕  tŚe proportion oĨ senior positions ŚelĚ ďǇ ǁomen is a perĨormance criterion Ĩor incentives Ĩor 
SOMFY ACTIVITES SA anĚ tŚe ͞A'A ϮϬϮϱ͟ longͲterm Ĩree perĨormanceͲďaseĚ sŚare allocation plan Ĩor top managers͘

^ocŝĂů reporting scope SOMFY ACTIVITÉS SA

2023 2024 Change 2023 2024 Change

Proportion of women in total workforce ϰϰ͘ϯй ϰϱ͘ϰй Ϯ͘ϱй ϯϵ͘Ϯй ϰϬ͘Ϭй Ϯ͘Ϭй

я Wroportion oĨ ĨeŵĂůe represenƚĂtion
in management roles Ϯϱ͘ϯй Ϯϱ͘ϱй Ϭ͘ϲй ϯϯ͘ϲй ϯϮ͘ϱй Ͳϯ͘ϯй
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SUPPORTING THE EMPLOYMENT OF PEOPLE WITH DISABILITIES

TŚrougŚ ĚiversitǇ anĚ inclusion͕ ǁorŬ environments are saĨer͕  more ĨulĮlling anĚ more proĚuctive͘ SOMFY ǁelcomes all tǇpes oĨ ĚiversitǇ͕  
especiallǇ people ǁitŚ Ěisaďilities͘ <noǁing Śoǁ to ǁelcome anĚ accept Ěiīerence enricŚes anĚ strengtŚens tŚe 'roup͘ SOMFY s͛ teams tŚat 
incluĚe a varietǇ oĨ proĮles are more eĸcient anĚ more innovative͘ TŚe 'roup ǁill tŚereĨore maintain tŚe momentum oĨ its Ĩocus on people 
anĚ its ĚisaďilitǇ policǇ initiateĚ in ϮϬϮϬ͘

In 2024, the Group rolled out the following mechanisms:

– Disability agreement concluded: renewal of commitments from 
ϮϬϮϯ to ϮϬϮϱ͖

– MontŚlǇ emploǇee aǁareness campaigns͖
– Collaďoration ǁitŚ a communication agencǇ ǁitŚ sŚeltereĚ 

ǁorŬsŚop status anĚ specialising in tŚe ĮelĚ oĨ ĚisaďilitǇ͖
– Support from an agency for the recruitment of candidates with a 

ĚisaďleĚ ǁorŬer status͖
– Training for the HR France community and all Company managers 

to enaďle tŚem to ďeƩer unĚerstanĚ ĚisaďilitǇ at ǁorŬ͖
– Zecruitment͕ proĨessional integration anĚ emploǇee retention 

measures͕ ǁitŚ more tŚan ϯϬϬ people traineĚ to Ěate͖

– Measures to encourage emploǇee retention͗ ĨourͲĚaǇs oĨ paiĚ 
unautŚoriseĚ aďsence per Ǉear over tŚree Ǉears͕ Ňeǆiďle ǁorŬing 
Śours͕ ŇeǆiďilitǇ in terms oĨ role͕ etc͘

– TŚe introĚuction oĨ a Zelais ,anĚicap ;�isaďilitǇ ZepresentativesͿ 
netǁorŬ͕ ensuring a local presence Ĩor teams͕ across all our sites 
in France͘ TŚeir role is to promote SOMFY s͛ ĚisaďilitǇ policǇ anĚ 
to support employees and managers according to their needs 
anĚ in coorĚination ǁitŚ tŚe Mission ,anĚicap͘ TŚis netǁorŬ is 
coorĚinateĚ anĚ manageĚ ďǇ tŚe �isaďilitǇ Oĸcer͖

– >isting oĨ a neǁ ũoďs ďoarĚ ǁitŚ one plaƞorm ĚeĚicateĚ to ũoď 
vacancies anĚ tŚe seconĚ to ǁorŬ ďaseĚ learning anĚ ǁorŬ 
placement oīers͕ open to people ǁitŚ Ěisaďilities͘

Focus on SOMFY ACTIVITÉS SA
A neǁ ĚisaďilitǇ agreement ǁas signeĚ Ĩor SOMFY ACTIVITÉS SA in orĚer to reneǁ its commitments Ĩor tŚe perioĚ ϮϬϮϯͲϮϬϮϱ in Ĩavour oĨ 
tŚe emploǇment oĨ persons ǁitŚ Ěisaďilities anĚ tŚe pursuit oĨ its oďũectives͗ unĚerstanĚing training staŬeŚolĚers͕ recruiting ĚiīerentlǇ͕  
maintaining emploǇment͕ Ĩacilitating access to sites͕ etc͘

/n ϮϬϮϰ͕ ^KD&z ��d/s/d�^ ^� pĂrticŝpĂƚeĚ ŝn ƚŚe Ĩoůůoǁŝng nĂtionĂů ĂnĚ �ƵropeĂn eǀenƚs͗
– FiŌŚ inͲŚouse eĚition oĨ European �isaďilitǇ EmploǇment teeŬ͕ ǁitŚ initiatives to raise aǁareness oĨ cognitive Ěisaďilities͕ innovative 

metŚoĚs oĨ compensation anĚ on unconscious ďias͕ on Ěiīerent Śosting Ĩormats sucŚ as ĚramatiseĚ talŬs͕ virtual realitǇ͕  sŚoǁs anĚ 
participatorǇ ǁeďinar͖

– �uo�aǇ event ;a ĚaǇ oĨ interaction anĚ inĚuction in relation to tŚe ǁorŬplaceͿ ǁitŚ ϭϳ Ěuos ĨormeĚ͕ a Įgure tŚat Śas constantlǇ 
increased since 2022

– FullǇ Ěigital national recruitment Ĩorums͗ ,ello ,anĚicap anĚ Talents ,anĚicap Ĩor ĚisaďleĚ ũoď seeŬers͕ as ǁell as inͲperson Ĩorums sucŚ 
as >inŬ�aǇ anĚ͕ more locallǇ͕  tŚe ͞Talent ͞ anĚ ͞Zencontres ŚanĚiďienvaillantes͟ Ĩorums͖

– CSZ Θ �isaďilitǇ͗ partnersŚips ǁitŚ tŚe local communitǇ aiĚ proũect Ĩor Ǉoung people anĚ supporting organisations to promote inclusion 
tŚrougŚ proĨessional placements Ĩor ĚisaďleĚ people overlooŬeĚ ďǇ tŚe emploǇment marŬet or unĚergoing vocational retraining͖

– TŚe hniversitĠ Ěu ZĠseau Ěes ZĠĨĠrents ,anĚicap anĚ various ǁorŬsŚops coorĚinateĚ anĚ run ďǇ >͛AgeĮpŚo͘

^ K D & z ͛ ^  Z � ^ W K E ^ � ^  dK  E K E Ͳ & / E � E � / � >  Z / ^ < ^
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SUPPORTING THE EMPLOYMENT OF YOUNG PEOPLE

SOMFY is also commiƩeĚ to promoting tŚe emploǇment oĨ Ǉoung people ďǇ increasing tŚe use oĨ apprenticesŚips͕ ǁorŬͬstuĚǇ programmes͕ 
internsŚips anĚ VIEs͘ In ϮϬϮϰ͕ more tŚan ϵϬ stuĚents completeĚ ǁorŬ eǆperience at SOMFY in France͘ TŚe managers anĚ ,Z teams also 
contriďute to tŚe Ĩuture oĨ tŚese Ǉoung people at tŚe enĚ oĨ tŚeir contract ďǇ maŬing recommenĚations or͕  iĨ tŚeǇ are satisĮeĚ ǁitŚ tŚeir 
ǁorŬ͕ oīering to Śire tŚem͘ TŚis eǆperience is oĨ great ďeneĮt to tŚese stuĚents͘

Focus on SOMFY ACTIVITÉS SA
To support tŚeir integration͕ in ϮϬϮϰ SOMFY ACTIVITÉS SA 
eǆtenĚeĚ a programme ĚeĚicateĚ to ǁorŬͬstuĚǇ stuĚents͕ 
calleĚ ͞ϯϲϬ Mon Alternance͕͟  ǁŚicŚ ŚolĚs special events Ěuring 
tŚe Ǉear to Ěevelop tŚeir emploǇaďilitǇ anĚ Ĩoster interaction 
ďetǁeen Ǉoung people͘ For eǆample͕ a ǁelcome morning 
hosted by the Deputy CEO responsible for Human Resources 
tooŬ place in tŚe autumn͕ as ǁell as introĚuction to ũoďs 
moĚules͕ site tours͕ careers ĚaǇ͕  etc͘

TŚe 'roup promotes ǁorŬͬstuĚǇ programmes anĚ vocational 
training in close collaďoration ǁitŚ a numďer oĨ scŚools tŚrougŚ 
initiatives sucŚ as͗

ʹ TŚe Ěevelopment oĨ ĨorǁarĚͲlooŬing training courses via tŚe 
Cluď Ěes Entreprises Ěe l͛hniversitĠ Savoie MontͲ�lanc anĚ͕ in 
particular͕  tŚe sponsorsŚip oĨ a class ǁitŚin WolǇtecŚ AnnecǇͲ
CŚamďĠrǇ͖

ʹ Wresentation oĨ tŚe 'roup s͛ proĨessions in tŚe Ĩorm oĨ 
testimonials Ĩrom Ĩemale emploǇees to seconĚarǇ scŚool 
girls in Cluses to promote technical professions to a female 
auĚience͖

ʹ Warticipation in Ěevelopment events sucŚ as ŚacŬatŚons 
ǁitŚin tŚe E�,EC Innovation CŚair͖

ʹ TŚe participation oĨ SOMFY emploǇees in tŚe rollͲout oĨ 
eĚucational programmes͖

ʹ ,osting groups oĨ ϭϰͲϭϱ ǇearͲolĚ pupils Ĩrom Cluses Ĩor tŚeir 
placements͗ a ǁeeŬ to promote interaction ǁitŚ SOMFY 
emploǇees anĚ ĮnĚing out aďout tŚeir ũoďs anĚ ǁorŬing 
environments͖

ʹ Warticipation in various events͗ InĚustrǇ teeŬ͕ 'irls in 
TecŚnologǇ͕  COM >ES WZOS Θ COM >ES WZOS CO>>É'IEES͕ 
SA>OE FOZMA ;meetings aďout Ĩuture careersͿ͕ etc͘
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A smart ǁorŬing proũect ǁas ĚesigneĚ in ϮϬϮϬͲϮϬϮϭ to roll out ŬeǇ 
principles Ĩocusing on remote ǁorŬing͕ remote management anĚ 
ǁellͲďeing at ǁorŬ͘

SOMFY paǇs great aƩention to tŚe ǁellͲďeing oĨ all its emploǇees 
anĚ consiĚers tŚat tŚis ŬeǇ element oĨ its social responsiďilitǇ leaĚs 
to improveĚ perĨormance͘ It is also a reŇection oĨ tŚe ͞sǇmmetrǇ 
oĨ aƩention͟ SOMFY eǆtenĚs to ďotŚ its emploǇees anĚ customers͘ 
Several amďitious eͲlearning courses Śave ũust or ǁill soon support 
tŚis approacŚ͕ sucŚ as ͞Managing priorities͕͟  ͞Wreventing ďurnͲ
out͕͟  ͞Managing stress͕͟  ͞torŬstation ergonomics͘͟

For eǆample͕ tŚe Ĩolloǁing initiatives ǁere implementeĚ͗
ʹ  TŚe inclusion oĨ a Ƌuestion on ǁorŬͬliĨe ďalance in tŚe 

perĨormance revieǁ͘ TŚis inĚicator is monitoreĚ annuallǇ ďǇ tŚe 
Eǆecutive CommiƩee in its �alanceĚ Score͖

ʹ In accorĚance ǁitŚ legislation͕ SOMFY ensures it promotes tŚe 
EationͬArmǇ linŬ͕ ďǇ maŬing availaďle reservists ǁŚo eǆpress tŚe 
Ěesire to taŬe part͖

ʹ SOMFY scommits to taŬe into account tŚe Ěiĸculties eǆperienceĚ 
ďǇ emploǇees ǁitŚ caring responsiďilities͘ To Ĩacilitate tŚe 
aĚũustment oĨ ǁorŬing time to ĨamilǇ responsiďilities relateĚ 
a cŚilĚ or relative͕ provision Śas ďeen maĚe Ĩor emploǇees on 
variaďle sŚiŌ paƩerns to move temporarilǇ to a set sŚiŌ paƩern͘ 

This mechanism allows the employee to maintain their role 
anĚ tŚereĨore tŚeir remuneration͕ ǁŚilst ďeneĮting Ĩrom an 
aĚũustment in tŚeir ǁorŬing time͕ tŚereďǇ enaďling tŚem to ĨulĮl 
tŚeir caring role more easilǇ͘

For eǆample͕ in ϮϬϮϯ SOMFY ŚaĚ accelerateĚ tŚe implementation 
oĨ tŚe Ĩolloǁing initiatives͗
ʹ Four ǁeeŬs oĨ remote ǁorŬing to ǁorŬ Ĩrom anǇ location͖
ʹ TŚe 'roupͲǁiĚe implementation oĨ ͞Team cŚarters͟ to Ĩacilitate 

tŚe management anĚ collaďoration oĨ teams in ŚǇďriĚ moĚe͘

In ϮϬϮϰ͕ tŚe preventing emploǇee ďurnout ǁorŬsŚop ǁas eǆtenĚeĚ 
to incluĚe managers outsiĚe France͘ In total͕ ϮϯϬ managers training͕ 
anĚ tŚe initiative is continuing in ϮϬϮϱ͘

ManǇ oĨ tŚese initiatives ǁere ĚesigneĚ ǁitŚ tŚe support oĨ 
,uman Zesources �usiness Wartners to ĚeĮne appropriate ǁaǇs oĨ 
organising ǁorŬ anĚ collaďorating ǁitŚin teams͘

SUPPORTING OUR HR TEAMS IN MANAGING THEIR ENERGY 
LEVELS 

It is important to ĮnĚ tŚe rigŚt ďalance ǁitŚ our teams in orĚer to 
looŬ aŌer tŚem anĚ saĨeguarĚ tŚeir ǁellďeing͘ te Ěo tŚis ďǇ ǁorŬing 
on our collective eĸciencǇ͕  cuƫng tŚe numďer oĨ interĨaces anĚ 
ǁorŬloaĚ͕ anĚ ďǇ Śaving a leaner organisation͕ to ensure tŚeǇ Śave 
enougŚ ďreatŚing space anĚ energǇ͘
Five collective coacŚing sessions ǁere organiseĚ to teacŚ our ,Z 
teams Śoǁ to ďe eĸcient at tŚe rigŚt time͕ ǁŚen tŚeǇ are unĚer 
pressure anĚ over tŚe longͲterm͘ AnĚ to Ŭnoǁ Śoǁ to evolve anĚ 
cŚange mentalities anĚ Śaďits in an increasinglǇ ĨastͲpaceĚ ǁorlĚ͘

Learning methods:

– A launch session (90 mins)
ʹ A montŚlǇ oneͲŚour session over ϰ montŚs
ʹ Virtual collaďorative moĚe ;ϱϬ participantsͿ
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DEVELOPING PREVENTIVE HEALTH AND SAFETY POLICIES

SOMFY places tŚe protection anĚ saĨetǇ͕  anĚ pŚǇsical anĚ mental 
ŚealtŚ oĨ its emploǇees at tŚe verǇ ĨoreĨront oĨ its concerns͘ 
�epenĚing on tŚe tǇpe oĨ activitǇ carrieĚ out͕ tŚis covers tŚe 
risŬ oĨ acciĚent at ǁorŬ͕ risŬ oĨ occupational Ěisease͕ as ǁell as 
psǇcŚosocial risŬs͘
TŚe 'roup s͛ ,ealtŚ Θ SaĨetǇ policǇ primarilǇ Ĩocuses on emploǇees͘ 
It paǇs particular aƩention to tŚe inĚiviĚual anĚ collective state oĨ 
minĚ ĚeĮneĚ as essential in targeting tŚe reĚuction oĨ risŬs anĚ tŚe 
elimination oĨ ǁorŬͲrelateĚ inciĚents anĚ acciĚents͘

TŚis policǇ relies on stanĚarĚs anĚ tools rolleĚ out across tŚe entire 
'roup ǁŚile taŬing into account tŚe conteǆt anĚ speciĮc Ĩeatures 
oĨ eacŚ site͘
Management s͛ ,ealtŚ Θ SaĨetǇ in tŚe ǁorŬplace policǇ aĚĚresses 
these aims and is based on four fundamental principles: leadership 
anĚ inĚiviĚual responsiďilitǇ͕  tŚe preventative approacŚ͕ aǁareness 
oĨ risŬs anĚ continueĚ improvement͘
Governance of Health & Safety in the Company is ensured by a 
Steering CommiƩee involving all operational Ĩunctions anĚ crossͲ
companǇ ďusiness units͘ TŚis CommiƩee approves targets anĚ tŚe 
roaĚmap͕ anĚ Ĩacilitates tŚe rollͲout oĨ tŚe policǇ͘
A three-year excellence plan has been implemented to develop the 
Health & Safety culture ďǇ targeting �ero AcciĚents͘

Major achievements in ϮϬϮϰ Śelping to ensure a healthy and safe 
working environment and preǀenting ǁorŬͲreůĂƚeĚ ĂccŝĚenƚs ĂnĚ 
occƵpĂtionĂů ĚŝseĂses included:

ʹ Several events ĨocuseĚ on ŚealtŚ ǁere organiseĚ͕ incluĚing �reast 
Cancer Awareness Month and Movember, to complement the 
initiatives alreaĚǇ unĚertaŬen as part oĨ tŚe saĨetǇ culture ;SOMFY 
saĨetǇ ĚaǇ͕  etc͘Ϳ͖

ʹ FaceĚ ǁitŚ tŚe risŬs emerging arounĚ management oĨ ďaƩeries͕ 
a ,aǌarĚous Materials communitǇ is noǁ running͕ neǁ stanĚarĚs 
Śave ďeen puďlisŚeĚ͕ a ĚeĚicateĚ eͲlearning solution Śas ďeen 
rolled out, and visits to the major sites have helped to increase 
aǁareness oĨ risŬs anĚ leĚ to tŚe introĚuction oĨ saĨetǇ measures͖ 

– As part of the ongoing support of sites and the roll-out of 
stanĚarĚs in recent Ǉears͕ auĚits ǁere completeĚ in tŚe ĮelĚ in 
ϮϬϮϰ to cŚecŬ tŚeir application͕ Śelp local teams maŬe progress 
anĚ aĚũust tŚe management sǇstem ǁŚen necessarǇ͘

titŚin tŚe ĨrameǁorŬ oĨ tŚe ϮϬϯϬ roaĚmap͕ it Śas ďeen ĚeciĚeĚ to Ĩocus on tŚe ĨreƋuencǇ rate oĨ acciĚents at ǁorŬ resulting in at least one 
ĚaǇ s͛ sicŬ leave at tŚe inĚustrial anĚ logistics sites͘ TŚese are tŚe activities most liŬelǇ to cause acciĚents͕ anĚ as a result͕ reƋuiring tŚe most 
aƩention͘
OtŚer management anĚ perĨormance inĚicators͕ sucŚ as tŚe severitǇ rate͕ are monitoreĚ͘

TŚis taďle sŚoǁs an upǁarĚ trenĚ͘ ,oǁever͕  eacŚ acciĚent ǁas tŚe suďũect oĨ a tŚorougŚ investigation to iĚentiĨǇ tŚe root causes͘ Corrective 
measures ǁere rolleĚ out across all tŚe sites ǁŚen similar situations ǁere iĚentiĮeĚ͘ TŚe eīects oĨ action plans ǁill ďe visiďle over tŚe 
meĚium anĚ long term͘ 

Zeporting scope
for Health & Safety data DĂnƵĨĂcƚƵrŝng ĂnĚ ůogŝstics sŝƚes SOMFY ACTIVITÉS

2023 2024 sĂrŝĂtion 2023 2024 sĂrŝĂtion 2023 2024 sĂrŝĂtion

Frequency rate of accidents leading 
to absence Ϯ͘ϴϯ ϯ͘ϰϮ ϮϬ͘ϴй ϯ͘ϴϬ ϰ͘Ϯ ϭϬ͘ϱй ϰ͘ϲϵ ϲ͘Ϭϵ Ϯϵ͘ϵй

Severity rate Ϭ͘ϭϱ Ϭ͘Ϯϵ ϵϯ͘ϯй Ϭ͘Ϯϵ Ϭ͘ϯϳ Ϯϳ͘ϲй Ϭ͘ϯϮ Ϭ͘ϱϮ ϲϮ͘ϱй
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An important driver of employee commitment for the past 20 
Ǉears͕ tŚe SOMFY Corporate FounĚation ͞Coming TogetŚer to 
>ive �eƩer on our Wlanet͟ oīers ďotŚ Įnancial support anĚ sŬills 
sponsorsŚip Ĩor organisations anĚ tŚose involveĚ in tŚe ĮelĚ ǁŚo 
operate in SOMFY s͛ area oĨ eǆpertise͘ In France anĚ internationallǇ͕  
tŚe FounĚation acts to give everǇone Ěecent living conĚitions͕ in 
particular ďǇ promoting access to Ěecent anĚ sustainaďle Śousing͕ 
to ŚigŚer ƋualitǇ social integration or a ŚealtŚier environment͘

Focus on SOMFY ACTIVITÉS SA
The company has set up a scheme currently being rolled out 
across all entities locateĚ in France tŚat alloǁs emploǇees 
to ĚeĚicate up to tŚree ǁorŬing ĚaǇs to tŚe FounĚation s͛ 
proũects͘ In ϮϬϮϰ͕ ϲϴϴ ĚaǇs oĨ sŬills sponsorsŚip ďeneĮteĚ 
FrencŚ nonͲproĮt organisations͘ EǆaoiuǇrǌmples oĨ communitǇ 
ĚaǇs in ϮϬϮϰ incluĚeĚ upgraĚing accommoĚation anĚ living 
spaces Ĩor people ǁitŚ Ěisaďilities or reintegrating into societǇ͕  
assembling furniture, maintaining natural areas, landscaping 
sŚareĚ garĚens͕ sorting ĨooĚstuīs͕ sorting oĨ Ěonations in 
cŚaritǇ organisations͕ relocation assistance͘

In ϮϬϮϰ͕ in France anĚ internationallǇ͕  ϭϮϳ proũects ǁere completeĚ 
ǁitŚ governmental anĚ ǇoutŚ associations anĚ organisations 
;against ϭϰϯ in ϮϬϮϯͿ͕ involving ϳϵϱ emploǇees ;ϲϵϬ in ϮϬϮϯͿ͘ TŚis 
representeĚ ϭϯ͘ϲй oĨ tŚe 'roup s͛ ǁorŬĨorce͕ across approǆimatelǇ 
ϭϱ suďsiĚiaries͕ as ǁell as Ϯϰй oĨ emploǇees in France͕ up Ĩrom ϮϮй 
Ĩrom ϮϬϮϯ͘

STRENGTHENING EMPLOYEE COMMITMENT

ONBOARDING NEW HIRES

EverǇ neǁ emploǇee ũoining tŚe 'roup͕ a neǁ site or a neǁ ďusiness line͕ ďeneĮts Ĩrom an ŝnĚƵction progrĂŵŵe calleĚ ͞onďoarĚing͘͟
It allows the employee to learn more about:
ʹ SOMFY͕  its customers͕ its proĚucts͕ its Ĩootprint͖
ʹ TŚe traĚe position tŚeǇ ũoin anĚ tŚe associateĚ ǁaǇs oĨ ǁorŬing͖
ʹ TŚe site on ǁŚicŚ tŚeǇ ǁill ǁorŬ͖
ʹ Zemote sites via virtual visits͘
In ϮϬϮϰ͕ ũust over ϱϬϬ people ǁere enrolleĚ in tŚe 'roup onďoarĚing programme ;ϯϮϲ in ϮϬϮϯͿ͘

CULTIVATING EMPLOYEE COMMITMENT

ACTING ON THE SOMFYSCOPE RESULTS

EverǇ tǁo Ǉears͕ a 'roupͲǁiĚe engagement surveǇ is conĚucteĚ ;scope͗ all 'roup emploǇees eǆcluĚing trainees͕ ĮǆeĚͲterm contracts anĚ 
emploǇees in proďationarǇ perioĚs͕ anĚ eǆcluĚing ZeparStore͕ Teleco anĚ �,tͿ͘ ϭϭϬ action plans ǁere implementeĚ Ĩolloǁing tŚe ϮϬϮϮ 
eĚition͘ TŚe surveǇ carrieĚ out at tŚe enĚ oĨ ϮϬϮϰ sŚoǁeĚ a participation rate oĨ ϴϳй ;compareĚ to ϴϵй in ϮϬϮϮͿ anĚ an engagement rate 
oĨ ϳ͘ϭͬϭϬ ;compareĚ to ϳ͘ϯͬϭϬ in ϮϬϮϬͿ͘ TŚe neǆt surveǇ ǁill ďe conĚucteĚ in tŚe last Ƌuarter oĨ ϮϬϮϲ͘ TŚis inĚicator maŬes it possiďle to 
measure tŚe unĚerstanĚing oĨ tŚe 'roup s͛ amďitions among emploǇees͕ tŚeir commitment to tŚe CompanǇ͕  tŚeir ǁellͲďeing ǁitŚin tŚe 
organisation anĚ tŚeir team͘ It is a ĨunĚamental tool Ĩor capitalising on tŚe strengtŚs oĨ a team anĚ improving ǁorŬing metŚoĚs͕ in general 
anĚ in particular ǁitŚin tŚe conteǆt oĨ our transĨormation͘

��s�>KW/E' ^</>>^ ^WKE^KZ^,/W �E� d,� /E/d/�d/s�^ K& d,� ^KD&z &KhE��d/KE

SOMFY strives to put tŚe sŬills oĨ its emploǇees͕ ĚevelopeĚ inĚiviĚuallǇ anĚ collectivelǇ͕  Ĩor tŚe ďeneĮt oĨ all tŚrougŚ meaningĨul proũects oĨ 
puďlic interest͘
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DEVELOPING A CUSTOMER-CENTRIC MODEL

DEVELOPING A RELATIONSHIP OF TRUST

Customers are noǁ moving toǁarĚs meaningĨul anĚ sustainaďle consumption͕ ďǇ limiting environmental impacts anĚ cŚoosing to sŚop 
locallǇ͘ ToĚaǇ͕  proviĚing gooĚ ƋualitǇ proĚucts is no longer enougŚ͘ TŚe customer must ďe at tŚe Śeart oĨ all tŚe companǇ s͛ concerns anĚ must 
receive an outstanĚing enĚͲtoͲenĚ service͘ SOMFY Śas initiateĚ tŚis process͘
͞Customer Centricity means tŚinŬing aďove all aďout tŚe customer͕  maŬing everǇ Ěecision ǁitŚ tŚe customer in minĚ͕ anĚ maŬing tŚem 
tŚe Ĩocus oĨ everǇtŚing͘͟  TŚe purpose oĨ tŚis approacŚ is customer satisĨaction͘ A satisĮeĚ customer is a loǇal customer anĚ a potential 
amďassaĚor Ĩor SOMFY in increasinglǇ competitive marŬets ǁŚere ĚemanĚs are ŚigŚ͘ ZeŇecting tŚis Ěrive͕ in ϮϬϮϬ SOMFY renameĚ its 
Quality Department ͞�Ƶsƚoŵer ^ĂtisĨĂction Θ YƵĂůŝƚǇ͘͟
SOMFY Śas implementeĚ a structure to aƩract͕ listen to anĚ involve customers ďǇ creating communities anĚ Ĩostering a culture Ěeveloping 
innovation anĚ ŇeǆiďilitǇ to aĚĚress anĚ responĚ rapiĚlǇ to cŚanging neeĚs͘
titŚ tŚe aim oĨ placing customers at tŚe Śeart oĨ its concerns͕ oĨ ďeƩer unĚerstanĚing tŚeir eǆpectations anĚ sources oĨ ĚissatisĨaction͕ 
SOMFY Śas createĚ Ĩorums anĚ surveǇs͘ TŚis is tŚe purpose oĨ tŚe communitǇ plaƞorm͕ ͞MǇ SOMFY >aď͕͟  ǁŚicŚ ďrings SOMFY togetŚer ǁitŚ 
Internet users so tŚat tŚeǇ can ũointlǇ create tŚe proĚucts anĚ services oĨ tŚe Śome oĨ tomorroǁ͘

Customer satisĨaction is measureĚ in several complimentarǇ ǁaǇs͗

– KǀerĂůů sĂtisĨĂction sƵrǀeǇs are noǁ conĚucteĚ annuallǇ to maintain customer proǆimitǇ͘
TŚe last tooŬ place in Ěuring tŚe Įrst Ƌuarter oĨ ϮϬϮϰ͕ incluĚing tŚe ďranĚs SomĨǇ͕  Simu anĚ �FT͘
TŚe stuĚǇ covereĚ ϭϱ countries ǁitŚ approǆimatelǇ ϯ͕ϭϬϬ responĚents anĚ ǁas conĚucteĚ ďǇ a marŬet researcŚ Įrm͘
TŚe 'roup Customer Eet Wromotor Score ;CEWSͿ ǁas ϱϵ͕ i͘e͘ up ϴ points in relation to tŚe ϮϬϮϭ result ;on a liŬeͲĨorͲliŬe scopeͿ͘
Overall satisĨaction ǁas ϴ͘ϮͬϭϬ͕ i͘e͘ up ϭ point in relation to tŚe ϮϬϮϭ results͘
�espite tŚese ŚealtŚǇ results in respect oĨ tŚe Ěiīerent ďencŚmarŬs͕ ǁe Ŭnoǁ tŚat a CEWS oĨ ϳϬ must ďe oďtaineĚ in orĚer to oīer our 
customers the best possible experience!

In orĚer to acŚieve tŚis target͕ tŚe teams Śave ǁorŬeĚ on action plans at ϯ levels͗

ͻ TelepŚone callďacŬ ǁitŚ all tŚose proviĚing negative ĨeeĚďacŬ to unĚerstanĚ tŚeir reasons
ͻ At local countrǇ level͗ iĚentiĨǇ tŚe ϯ ŬeǇ actions reƋuireĚ to improve customer satisĨaction
ͻ At gloďal level͗ set out crossͲcompanǇ action plans͘

– Kngoŝng sĂtisĨĂction surveǇs tŚrougŚ a CZM solution͘ hseĚ ďǇ tŚe Ěistriďution suďsiĚiaries͕ it incluĚes an instant measurement oĨ 
customer satisĨaction ;CSATͿ͘ Operational <WIs anĚ targets are ĚeĮneĚ͘ TŚe results are analǇseĚ ďǇ customer segment anĚ localiseĚ action 
plans mean customer satisĨaction can ďe improveĚ in eacŚ countrǇ͖
Zesults Ĩor FY ϮϬϮϰ Ĩor our main cŚannels are positive͗
InĚustrial͗ ϰ͘ϲϬͬϱ ʹ Installer͗ ϰ͘ϰϵͬϱ ʹ EnĚ consumers͗ ϰ͘ϭϴͬϱ͘

– � ŵeĂsƵreŵenƚ oĨ sĂtisĨĂction connecƚeĚ ǁŝƚŚ ƚŚe ĚŝgŝƚĂů eǆperŝence ;ǁeďsite navigation͕ online purcŚasing process anĚ everǇtŚing 
connecteĚ ǁitŚ satisĨaction on social meĚiaͿ͘ It is ŬeǇ to taŬe into account tŚe crossover oĨ cŚannels anĚ aĚĚress tŚem appropriatelǇ͘

In ϮϬϮϰ͕ ϭϭ͕ϯϬϮ interactions tooŬ place ;consumers anĚ proĨessionals 
Ĩrom all countriesͿ out oĨ a total oĨ ϳϲ surveǇs conĚucteĚ͘

Interaction notaďlǇ ŚelpeĚ to ďeƩer unĚerstanĚ customer 
eǆperiences ǁŚen purcŚasing SOMFY solutions͕ ǁŚetŚer tŚat 
ŚappeneĚ inͲstore͕ online or via a proĨessional͘ TŚe SOMFY teams 
also met consumers Ěuring Śome visits or remote interaction to 
iĚentiĨǇ tŚeir neeĚs anĚ eǆpectations routinelǇ anĚ at everǇ stage 
oĨ tŚeir liĨe͘
TŚe analǇsis oĨ Ěata regarĚing tŚe use oĨ our connecteĚ solutions 
relateĚ to one tŚirĚ oĨ stuĚies conĚucteĚ anĚ our ͞�atalaď͟ going 
live alloǁs us to ďeƩer unĚerstanĚ tŚe actual use oĨ our solutions ďǇ 
customers to improve tŚe usage ďeneĮts͘

^ K D & z ͛ ^  Z � ^ W K E ^ � ^  dK  E K E Ͳ & / E � E � / � >  Z / ^ < ^
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INNOVATING WITH AND FOR CUSTOMERS

'uiĚeĚ ďǇ its vision ͞ Inspiring a ďeƩer ǁaǇ oĨ living accessiďle to all͕͟  SOMFY innovates tŚrougŚ its proĚucts anĚ services͕ primarilǇ in tŚe area 
oĨ motorisation anĚ in its ŬeǇ sales territories͘ In aĚĚition to tŚe services proviĚeĚ͕ tŚese innovations are environmentallǇ ĨrienĚlǇ͕  Śave a verǇ 
ŚigŚ level oĨ ƋualitǇ anĚ capitalise on connectivitǇ͘

&KZ'/E' �>K^�Z >/E<^ t/d, �h^dKD�Z^

<een to ďest aĚĚress its customers͛ neeĚs͕ SomĨǇ seeŬs to promote interaction ǁitŚ its ecosǇstem anĚ Ěevelop programmes tailoreĚ to eacŚ 
customer tǇpe͘

In parallel to its core ďusiness innovations͕ SOMFY oīers complementarǇ proĚucts sucŚ as connecteĚ locŬs anĚ motoriseĚ sŚuƩers͕ enaďling 
it to proviĚe consumers ǁitŚ complete solutions tŚat aĚapt to several liĨestǇles͘
Innovation can also ďe partnersŚipͲďaseĚ via tŚe Ěevelopment oĨ proĚucts͕ speciĮc pacŬaging͕ or tŚe coͲĚevelopment oĨ complete solutions͘ 
A perĨect eǆample is tŚe sliĚing ǁinĚoǁ motorisation ǁitŚ tŚe >iĠďot 'roup͘
tŚen tŚeǇ leaĚ to neǁ tecŚnical solutions͕ tŚese innovations are tŚe suďũect oĨ patent applications or otŚer inĚustrial propertǇ titles͘ 
SOMFY respects tŚe rigŚts oĨ tŚirĚ parties͕ anĚ intenĚs to enĨorce intellectual propertǇ rigŚts covering its proĚucts or tŚose resulting Ĩrom 
partnersŚips͘ TŚis guarantees customers can ďe conĮĚent oĨ tŚe origin oĨ tŚe proĚucts anĚ oĨ its ŚigŚ ƋualitǇ͘

In orĚer to proviĚe customers ǁitŚ relevant innovations͕ tŚe ranges 
ĚevelopeĚ ďǇ SOMFY meet Įve criteria͗
– Sustainability: products and services are environmentally friendly 

anĚ Śave an eǆtenĚeĚ liĨe span͖
– Simplicity: SOMFY manages the complexity of the technology, 

ǁŚicŚ alloǁs it to oīer ergonomic͕ intuitive anĚ easǇͲtoͲinstall 
proĚucts͖

– Accessibility: its fairly and reasonably priced ranges create value 
Ĩor everǇ linŬ in tŚe value cŚain͖

– Service-ready: its proĚucts relǇ on connectivitǇ to enaďle 
its customers anĚ partners to gain maǆimum potential Ĩrom 
Ěigitalisation͖

– �ŝscretion͗ the design of the products matches various interior 
stǇles anĚ tŚe noise level is reĚuceĚ Ĩor greater user comĨort͘

ϰ͕ϳϲϯ
 Somfy experts in 28 countries.

A series of partnerships have therefore been established:
– The Somfy Expert Network brings together 4,763 SOMFY product 

installers in 28 countries͕ ǁŚo ďeneĮt Ĩrom speciĮc support anĚ 
services͘ As amďassaĚors͕ tŚeǇ participate in tŚe governance 
oĨ tŚe netǁorŬ anĚ contriďute to tŚe strategic Ěirection oĨ tŚe 
CompanǇ s͛ activities͕ ǁŚicŚ in turn enaďles SomĨǇ to remain in 
tune ǁitŚ marŬet neeĚs͖

– The Powered by SOMFY partnership brings together solar 
protection manufacturers who motorise their products with 
SomĨǇ motors͘

Somfy is also a promoter of interoperability of connected systems 
tŚrougŚ its So Open programme͘ TŚe 'roup participates in several 
initiatives͗
ʹ �irect integration oĨ tŚirĚͲpartǇ protocols in Ta,oma͕ or SomĨǇ 

protocols in partner sǇstems͖
ʹ TŚe provision oĨ AWIs to manuĨacturers ǁŚo ǁisŚ to Ěo so͕ alloǁing 

tŚem to access SomĨǇ connecteĚ proĚucts tŚrougŚ tŚe clouĚ͖
ʹ A longerͲterm programme͕ as a memďer oĨ tŚe Open ConnectivitǇ 

StanĚarĚ alliance tŚat ĚeĮnes anĚ maintains tŚe �igďee anĚ 
MaƩer protocols͘

Thus, Somfy interacts with all its customers to tailor its products 
anĚ services to tŚeir inĚiviĚual neeĚs anĚ anticipates tŚe Ĩuture 
neeĚs oĨ an increasinglǇ connecteĚ ǁorlĚ͘
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RESPECT FOR HUMAN RIGHTS

Since 2015, SOMFY has had a Code of Ethics that provides 
guiĚelines Ĩor inĚiviĚual anĚ collective ďeŚaviour͘  hpĚateĚ in ϮϬϮϭ͕ 
tŚis Ěocument is a ĨrameǁorŬ tŚat guiĚes emploǇees in tŚeir ĚailǇ 
actions anĚ ĚecisionͲmaŬing͘ TŚis CoĚe is sǇstematicallǇ proviĚeĚ 
to every employee joining the Group and is available on the Group’s 
ǁeďsite anĚ intranet in Ϯϯ languages͘
TŚe EtŚics CommiƩee͕ supporteĚ ďǇ tŚe AuĚit anĚ ZisŬ CommiƩee 
anĚ tŚe Eǆecutive �oarĚ͕ ensures a collective vision oĨ etŚics anĚ 
monitors tŚe application oĨ tŚe principles outlineĚ in tŚe CoĚe͘
In 2022, an e-learning module was made mandatory for all 
connected people and new hires to remind them of the importance 
oĨ etŚics͕ anĚ to maŬe it open to Ěiscussion ďǇ all͘ At ϯϭ �ecemďer 
ϮϬϮϰ͕ tŚis moĚule ŚaĚ ďeen taŬen ďǇ ϵϯ͘ϭй oĨ tŚe target group͘ TŚe 
rate ǁas ϵϬ͘ϯй in ϮϬϮϯ͘
A whistleblowing system is also in place͕ notaďlǇ via a plaƞorm 
tŚat can ďe easilǇ accesseĚ ďǇ a YZ coĚe͕ alloǁing tŚe reporting 
oĨ anǇ ďeŚaviour in ďreacŚ oĨ tŚe CoĚe oĨ EtŚics͕ in a conĮĚential 
anĚ secure manner͘  A speciĮc proceĚure͕ ĨormallǇ set out in Ϯϯ 
languages͕ presents tŚis sǇstem anĚ tŚe conĚitions oĨ its use͘

The indicator used to monitor the performance of the ethics 
mecŚanism is tŚe numďer oĨ etŚics alerts reporteĚ to tŚe CommiƩee͕ 
ǁŚicŚ ǁas ϭϵ in ϮϬϮϰ ;against ϭϮ in ϮϬϮϯ anĚ ϭϱ in ϮϬϮϮͿ͘ TŚis Įgure 
Śas increaseĚ sligŚtlǇ over tŚe last tŚree Ǉears͘ Out oĨ tŚe ϭϵ reports 
receiveĚ͕ ϭϭ ǁere closeĚ at ϯϭ �ecemďer ϮϬϮϰ͘
Since 2021, a new indicator has been calculated: the rate of 
connected employees who have completed at least one training 
course relateĚ to etŚics anĚ compliance over tŚe last tǁo Ǉears͘ At 
ϯϭ �ecemďer ϮϬϮϰ͕ tŚis inĚicator ǁas ϴϮ͘ϳй oĨ all people emploǇeĚ 
ďǇ tŚe 'roup at tŚat Ěate͕ i͘e͘ ϯ͕ϱϰϰ people ;compareĚ ǁitŚ ϴϯ͘ϭй 
anĚ ϯ͕ϱϵϱ at ϯϭ �ecemďer ϮϬϮϯͿ͘ TŚe oďũective is to Ŭeep tŚe 
numďer oĨ traineĚ emploǇees at arounĚ ϯ͕ϬϬϬ to ensure tŚat tŚeir 
ŬnoǁleĚge is regularlǇ upĚateĚ͘
Since ϮϬϮϯ͕ tǁo eͲlearning moĚules͕ one relating to preventing 
corruption͕ tŚe otŚer relating to conŇicts oĨ interest͕ Śave ďeen 
rolleĚ out to connecteĚ inĚiviĚuals anĚ neǁ arrivals͘

The Group’s approach to human rights is based on three principles:
ʹ Full compliance anĚ application oĨ tŚe laǁs oĨ tŚe countries in 

ǁŚicŚ it operates͖
ʹ Support anĚ promote Śuman rigŚts at all its operational sites anĚ 

suďsiĚiaries͖
ʹ Support Śuman rigŚts ďeǇonĚ its oǁn operations anĚ leverage 

its eǆtensive netǁorŬ oĨ partners anĚ staŬeŚolĚers to promote 
measures to ensure respect Ĩor Śuman rigŚts͘

The Group adheres to the following principles and guideline:
ʹ TŚe I>O �eclaration on FunĚamental Wrinciples anĚ ZigŚts at 

torŬ͖
ʹ TŚe international Śuman rigŚts principles ensŚrineĚ in tŚe 

hniversal �eclaration oĨ ,uman ZigŚts͕ ǁŚicŚ sets a common 
stanĚarĚ Ĩor all tǇpes oĨ organisations͖

ʹ TŚe OEC� 'uiĚelines Ĩor Multinational Enterprises͕ ǁŚicŚ proviĚe 
recommenĚations Ĩor companies͕ incluĚing on Śuman rigŚts͘

In ϮϬϮϭ͕ SOMFY ĚeciĚeĚ to ũoin tŚe hE 'loďal Compact͘
TŚe actions mentioneĚ aďove or ďeloǁ illustrate SOMFY s͛ 
commitment to promoting ĚiversitǇ anĚ inclusion͕ Ěecent ǁorŬing 
conĚitions in terms oĨ ŚealtŚ Θ saĨetǇ͕  personal Ěata protection͕ 
anĚ sŬills Ěevelopment͘ In aĚĚition͕ SOMFY remains commiƩeĚ to 
seƫng an eǆample in all areas oĨ Śuman rigŚts͘
Since ϮϬϮϯ͕ SOMFY Śas ĨormallǇ set out anĚ ĚistriďuteĚ internallǇ a 
Human Rights Policy to highlight that as a responsible company, the 
'roup is taŬing tŚe necessarǇ steps to iĚentiĨǇ anĚ manage everǇ 
negative͕ potential or actual inciĚent relateĚ to its activities anĚ 
commercial relationsŚips͘
TargeteĚ communication actions are regularlǇ carrieĚ out to raise 
employee awareness of other fundamental rights such as those 
concerning cŚilĚ laďour or ĨorceĚ laďour͘

Internal processes are also in place to ensure that:
ʹ emploǇees ǁorŬ to a scŚeĚule tŚat respects tŚe statutorǇ Śours 

and legal provisions concerning rest and leave periods, and that 
tŚeǇ Śave tŚe opportunitǇ to Śave a gooĚ ǁorŬͲliĨe ďalance͖

ʹ paǇ emploǇees a Ĩair ǁage in vieǁ oĨ tŚeir proĮle͕ sŬills anĚ 
ƋualiĮcations͖

ʹ not alloǁing anǇ situation oĨ potential ineƋualitǇ to Ěevelop eitŚer 
at ǁorŬ or Ěuring tŚe recruitment process͕ ďaseĚ on tŚe personal 
cŚaracteristics oĨ an emploǇee͖

– have the Group’s suppliers sign an appendix to their contracts in 
relation to tŚeir oďligations in terms oĨ respect Ĩor emploǇment 
laǁs anĚ Śuman rigŚts͘

Moreover͕  tŚe proportion oĨ emploǇees covereĚ ďǇ collective 
agreements is an indicator that has been collected annually since 
ϮϬϮϯ to monitor tŚe 'roup s͛ perĨormance in terms oĨ protecting 
tŚe rigŚts oĨ emploǇees͘ TŚis rate reacŚeĚ 82% within the corporate 
scope in ϮϬϮϰ͘
Finally, the ethics whistleblowing system is also available to 
emploǇees to report anǇ inciĚents oĨ Śarassment͕ Ěiscrimination or 
anǇ otŚer ďreacŚ oĨ Śuman rigŚts to tŚe 'roup s͛ EtŚics CommiƩee͘ 
In ϮϬϮϰ͕ nine alerts ǁere ŚanĚleĚ in relation to tŚese issues anĚ 
ǁere suďũect to penalties or remeĚial plans͘
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PUTTING BUSINESS ETHICS INTO PRACTICE

PROMOTING THE GROUP’S CODE OF ETHICS
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PREVENTING CORRUPTION

ENSURING FAIR COMPETITION

In aĚĚition to tŚe 'roup s͛ CoĚe oĨ EtŚics anĚ Ĩolloǁing tŚe 
enactment oĨ tŚe FrencŚ laǁ on transparencǇ͕  tŚe ĮgŚt against 
corruption anĚ tŚe moĚernisation oĨ tŚe economǇ͕  SOMFY Śas set 
out is ĂntiͲcorrƵption poůŝcǇ, available on the Group’s website, and 
implementeĚ an antiͲcorruption programme͘

In this way, the Group has formally set out mapping dedicated to 
tŚe analǇsis oĨ corruption relateĚ risŬs in eacŚ oĨ its geograpŚic 
regions͕ in accorĚance ǁitŚ its activities͘ TŚis mapping is regularlǇ 
upĚateĚ͘

An E-learning module has been rolled out since 2019 to all the 
'roup s͛ emploǇees ;eǆcluĚing manual ǁorŬers anĚ eƋuitǇͲaccounteĚ 
entitiesͿ in ϮϮ languages to raise tŚeir aǁareness oĨ core antiͲ
corruption principles͘ A seconĚ eͲlearning moĚule ǁas launcŚeĚ in 
miĚͲϮϬϮϯ to reĨresŚ anĚ veriĨǇ everǇone s͛ ŬnoǁleĚge on tŚis issue͘ 
�otŚ moĚules are manĚatorǇ͘  At ϯϭ �ecemďer ϮϬϮϰ͕ ϵϮ͘ϯй oĨ tŚe 
inĚiviĚuals targeteĚ completeĚ tŚis training͘ In aĚĚition͕ face-to-face 
training ǁill ďe proviĚeĚ Ĩor emploǇees consiĚereĚ to ďe most at risŬ͘

�ccoƵnting conƚroůs ǁere implementeĚ to Ěetect potential ĨrauĚulent 
acts͘ TŚeǇ are carrieĚ out ďǇ operational staī͕ tŚe Compliance team 
anĚ Internal AuĚit͘ �ssessŵenƚ oĨ ƚŚŝrĚ pĂrties is ongoing based on 
tŚe ĚeĮneĚ strategǇ͕  ǁitŚ tŚe Śelp oĨ a ĚeĚicateĚ plaƞorm͘

TŚe 'roup s͛ compliance ǁitŚ rules governing competition is a 
prioritǇ͘ Since ϮϬϮϮ͕ tŚe 'roup ǁiĚelǇ circulates its �oŵpetition >Ăǁ 
Compliance Code to all emploǇees͕ ǁŚo signeĚ it anĚ commiƩeĚ to 
upŚolĚing it͘
TŚe 'roup Śas also unĚertaŬen a ǁiĚeͲranging aǁarenessͲraising 
campaign for employees concerned by these challenges by providing 

tŚem ǁitŚ ĚeĚicateĚ ĨaceͲtoͲĨace anĚ remote training͘ �igital 
factsheets are available to everyone, and immersive e-learning 
 moĚules are manĚatorǇ Ĩor certain targeteĚ ŬeǇ populations͘
FinallǇ͕  a process Ĩor Ěetecting anĚ reporting inciĚents on tŚis 
suďũect Śas ďeen put in place͘
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FIGHT AGAINST TAX EVASION

PROTECTING PERSONAL DATA

SOMFY unĚertaŬes to oďserve tŚe spirit anĚ tŚe leƩer oĨ tŚe laǁ 
in all countries in ǁŚicŚ it Ěoes ďusiness͘ It ǁants a ĨranŬ anĚ 
transparent relationsŚip ǁitŚ all taǆ autŚorities͕ seeŬs to clariĨǇ 
all uncertainties anĚ resolve all Ěisputes in Ěue course͘ �eǇonĚ 
mere compliance with applicable tax laws, the Group’s vision is 
to estaďlisŚ ŚigŚ stanĚarĚs tŚat promote proĚuctive collaďoration 
ǁitŚ tŚe taǆ autŚorities͕ tŚus contriďuting to overall economic 
prosperitǇ͘ SOMFY consiĚers tŚat it paǇs its Ĩair sŚare oĨ taǆes in 
tŚose countries in ǁŚicŚ it operates͘

TŚe 'roup notaďlǇ unĚertaŬes to pursue tŚe Ĩolloǁing actions in its 
drive for tax transparency and to combat tax evasion:
ʹ Warticipate in compulsorǇ reporting sucŚ as tŚe CountrǇͲďǇͲ

CountrǇ Zeporting ;C�CZͿ in France Ĩor all 'roup suďsiĚiaries͖
ʹ Monitor compliance oĨ intragroup transactions ǁitŚ arm s͛ lengtŚ 

principles anĚ OEC� actions on taǆation ďase erosion anĚ proĮt 
sŚiŌing ;�EWSͿ͖

– Implement robust internal control procedures to ensure that all 
tŚe 'roup s͛ operations are ĮscallǇ compliant͖

ʹ ActivelǇ monitor cŚanges to international regulations͕ notaďlǇ tŚe 
neǁ reporting reƋuirements anĚ tŚe application oĨ tŚe minimum 
overall tax rate pursuant to the provisions of the States and the 
OEC�͘

Since ϮϬϭϴ͕ SOMFY Śas ďeen activelǇ engageĚ in ensuring tŚe 
'roup is in compliance ǁitŚ regulations governing tŚe processing 
oĨ personal Ěata anĚ͕ in particular͕  tŚe 'eneral �ata Wrotection 
Zegulation ;'�WZͿ͘
titŚin tŚe ĨrameǁorŬ oĨ tŚe Ěisclosure anĚ transparencǇ 
reƋuirement proviĚeĚ Ĩor ďǇ '�WZ͕ tŚe 'roup Śas aĚopteĚ data 
proƚection poůŝcŝes: one intended for employees and a second 
intenĚeĚ Ĩor customers͕ partners anĚ consumers͘ TŚe Ěata 
protection policǇ covering emploǇee inĨormation applies at gloďal 
level͕ going ďeǇonĚ European scope͕ to ensure an eƋuivalent level 
oĨ protection Ĩor all emploǇees ǁŚerever tŚeǇ are locateĚ͘

An InĨormation SǇstem SecuritǇ policǇ Śas ďeen ĨormallǇ outlineĚ 
anĚ rolleĚ out in orĚer to structure governance anĚ ĚeĮne eacŚ 
person s͛ role in ensuring tŚe securitǇ oĨ SOMFY s͛ IT sǇstem͘ It is 
supported by General Management and implemented across the 
ďoarĚ ďǇ tŚe 'roup s͛ InĨormation SǇstem SecuritǇ Manager ;ISSMͿ͘ 
It covers all inĨormation assets͗ IT͕  inĚustrial anĚ proĚucts͘ TŚe 
'roup Śas appointeĚ a �ata Wrotection Oĸcer ;�WOͿ responsiďle 
Ĩor monitoring Ěata protection anĚ tŚe rollͲout oĨ tŚe roaĚmap͘ 
It relies on a netǁorŬ oĨ '�WZ specialists͕ tŚe WrivacǇ CŚampions͕ 
anĚ on a gloďal '�WZ Steering CommiƩee tŚat meets ƋuarterlǇ͘ At 
European level͕ local steering commiƩees ;Ĩor eacŚ ďusiness areaͿ 
meet several times a Ǉear͘

A neǁ eͲlearning moĚule ǁas launcŚeĚ in Septemďer ϮϬϮϰ on tŚe 
protection oĨ personal Ěata͕ ǁŚicŚ is manĚatorǇ Ĩor emploǇees 
located in countries in the European Economic Area (EEA), 
SǁitǌerlanĚ anĚ tŚe hniteĚ <ingĚom͘ In ϮϬϮϰ͕ ϱϲ͘ϭй oĨ inĚiviĚual 
concerneĚ successĨullǇ completeĚ tŚis training͘ A training moĚule 
speciĮcallǇ aimeĚ at SOMFY s͛ ,Z population ǁas also implementeĚ 
in Octoďer ϮϬϮϮ͘ TŚis training is manĚatorǇ Ĩor tŚe entire ,Z 
communitǇ in Europe͘

TŚe management oĨ '�WZ inciĚents is integrateĚ into tŚe single 
IT inciĚent management process͕ in orĚer to iĚentiĨǇ͕  tracŬ anĚ 
manage '�WZ inciĚents as soon as tŚeǇ are ŇaggeĚ͘ IĨ Įrst level 
operators iĚentiĨǇ a potential Ěata or inĨormation securitǇ ďreacŚ͕ 
tŚeǇ escalate tŚe inciĚent ticŬet to tŚe inĨormation securitǇ team 
ǁŚicŚ tŚen classiĮes it via an oďũective anĚ eǆpert analǇsis͘

In aĚĚition͕ IT security has been strengthened for several years now:
ʹ  email anĚ internet access Įltering ǁitŚ macŚine learning anĚ 

sanĚďoǆing tecŚnologies͖
ʹ seƫng up an outsourceĚ SecuritǇ Operations Center ;SOCͿ to 

strengtŚen tŚe capacitǇ oĨ internal IT securitǇ teams͖
ʹ suďscription to a CǇďer TŚreat Intelligence ;CTIͿ service to Ěetect 

potential inĨormation leaŬs or anticipate potential aƩacŬs͖
ʹ organisational or tecŚnical auĚits͕ as ǁell as intrusion tests͕ 

regularlǇ carrieĚ out ďǇ accreĚiteĚ anĚ inĚepenĚent tŚirĚ parties 
on various areas oĨ tŚe inĨormation sǇstem͘

Finally, in 2021 SOMFY launched a global cybersecurity awareness 
anĚ training programme ;CǇďer ϯϲϬͿ͕ aiming to reinĨorce tŚe 
aǁareness oĨ all emploǇees oĨ IT securitǇ risŬs anĚ cŚallenges͕ 
anĚ to emďeĚ gooĚ practices͘ TŚis programme ǁill continue Ĩor 
several Ǉears anĚ ǁill ďe supplementeĚ ǁitŚ aĚĚitional content 
anĚ assessment Ƌuestionnaires͘ In ϮϬϮϰ͕ tŚe eǆisting eͲlearning 
moĚules on IT securitǇ ǁere completeĚ ďǇ ϯϱϴ aĚĚitional people͘
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GROWING WITH THE GROUP’S ECOSYSTEMS

DEVELOPING THE BUSINESS ECOSYSTEM

HAVING A POSITIVE IMPACT ON THE ECOSYSTEM

'iven tŚat SOMFY ďuǇs all tŚe components tŚat maŬe up 
itsproĚucts͕ relationsŚips ǁitŚ its suppliers are ŬeǇ͘ TŚe 'roup goes
ĨurtŚer͕  Ěriven ďǇ tŚe Įrm ďelieĨ tŚat its WurcŚasing �epartment can
Śave a positive impact on tŚe ecosǇstem͘

FOSTERING SUPPLIER ENGAGEMENT

TŚe WurcŚasing �epartment promotes tŚe commitment oĨ 
eacŚsupplier͘  TŚis commitment is incorporateĚ in tŚe Zesponsiďle 
WurcŚasing WolicǇ͘ In ϮϬϮϯ͕ SOMFY puďlisŚeĚ its new Code of 
Conduct tŚat it ĚistriďuteĚ to its main suppliers͘ TŚis CoĚe oĨ 
Conduct embodies the Group’s fundamental values and clearly sets 
out ǁŚat is eǆpecteĚ oĨ commercial partners͕ entirelǇ consistent 
ǁitŚ tŚe principles applieĚ to tŚe rest oĨ tŚe value cŚain͘ TŚis CoĚe 
is availaďle on tŚe 'roup s͛ corporate ǁeďsite͘
Signing tŚe CoĚe oĨ ConĚuct is an overall aim oĨ tŚe WurcŚasing 
Function͘ An annual target is set anĚ tŚe inĚicator is monitoreĚ on 
a montŚlǇ ďasis͘

ϭϬϬй
of new suppliers have signed
the Supplier Code of Conduct

As sucŚ͕ at tŚe enĚ oĨ ϮϬϮϰ͕ tŚe result ǁas 85%. 152 suppliers have 
signed the new Code of Conduct, including 100% of new suppliers, 
ǁŚicŚ is in line ǁitŚ tŚe target͘ In ϮϬϮϯ͕ ϲϯ suppliers͕ incluĚing all 
neǁ suppliers͕ ŚaĚ signeĚ tŚe CoĚe͘ In ϮϬϮϮ͕ ϱϴ suppliers͕ incluĚing 
all neǁ suppliers͕ ŚaĚ signeĚ tŚe CoĚes͘
In ϮϬϮϰ SOMFY ĨormallǇ set out its neǁ Purchasing Terms and 
�onĚŝtions which include the Supplier Code of Conduct, the Ethics 
CŚarter as ǁell as tŚe 'roup s͛ AntiͲCorruption CoĚe oĨ ConĚuct͘ 
TŚese neǁ WurcŚasing Terms anĚ ConĚitions are aƩacŚeĚ to orĚers 
issueĚ to tŚe suppliers oĨ SOMFY 'roup companies͘ In aĚĚition͕ in 
tŚe staŬe oĨ transparencǇ ǁitŚ its suppliers͕ tŚe neǁ WurcŚasing 
Terms anĚ ConĚitions are sŚareĚ Ěuring reƋuest Ĩor Ƌuotation͖ tŚeǇ 
are also availaďle on tŚe 'roup s͛ corporate ǁeďsite͘
TŚe ĨrameǁorŬ agreements seƫng out tŚe relationsŚip ďetǁeen 
SOMFY anĚ its partners incluĚe tŚe laƩer s͛ commitments as ǁell 
as SOMFY’s regarding corporate and social responsibility, Human 
ZigŚts͕ emploǇment͕ tŚe environment͕ Ĩair practices anĚ comďaƫng 
corruption͘

In ϮϬϮϰ͕ tŚe WurcŚasing �epartment organiseĚ its seconĚ 
͞EͲSupplier �aǇ͟ ǁitŚ tŚe 'roup s͛ Ϯϯϭ maũor suppliers͘ TŚe ϭϭ main 
suppliers visited the site for in person discussions with members 
oĨ tŚe 'roup s͛ management͘ ϭϵϭ suppliers tooŬ part in tŚe Įrst 
eĚition in ϮϬϮϯ͘
AŌer presenting tŚe progress Ĩrom tŚe action plans sŚareĚ Ěuring 
tŚe ϮϬϮϯ EͲSupplier �aǇ͕  tŚe WurcŚasing �epartment ŚigŚligŚteĚ 
tŚe contriďution maĚe ďǇ tŚe suppliers to tŚe results acŚieveĚ͘ TŚe 

ũoint ϮϬϮϰͬϮϬϮϱ roaĚmap incluĚeĚ Ěetails oĨ tŚe suďũect areas ŬeǇ 
to tŚe implementation oĨ tŚe One taǇ ϮϬϮϱ plan͗ perĨormance͕ 
resilience͕ sustainaďle Ěevelopment͕ proĚuct ranges͕ innovation 
anĚ Ěigitalisation͘
͘
In ϮϬϮϰ͕ a seconĚ surveǇ ǁas carrieĚ out ǁitŚ SOMFY suppliers to 
oďtain tŚeir relevant ĨeeĚďacŬ͘ It proviĚes a clear measurement oĨ 
tŚe ƋualitǇ oĨ tŚe relationsŚip ďetǁeen SOMFY anĚ its suppliers 
which is monitored annually, in accordance with the commitments 
maĚe͘ In ϮϬϮϰ͕ tŚis ZII ;Zelation Impact InĚeǆͿ stooĚ at Ϯ͘ϴϴ͕ 
compareĚ ǁitŚ Ϯ͘ϴϯ in ϮϬϮϯ͕ tŚanŬs to tŚe eīorts maĚe since tŚe 
previous surveǇ͘ OĨ tŚe nine areas incluĚeĚ in an action plan since 
ϮϬϮϯ͕ tŚe greatest progress ǁas maĚe in relation to perĨormance͕ 
innovation anĚ corporate anĚ social responsiďilitǇ͘ TŚe ϮϬϮϰ surveǇ 
reŇects an even greater improvement Ĩor tŚe 'roup s͛ ϰϬ leaĚing 
suppliers͘ TŚe participation rate remaineĚ ŚigŚ͕ anĚ tŚe ƋualitǇ oĨ 
tŚe ĨeeĚďacŬ anĚ comments ŚelpeĚ to upĚate tŚe action plan in 
orĚer to improve tŚe collaďoration anĚ commitment oĨ suppliers 
anĚ to continue to nurture tŚe relationsŚip over tŚe longͲterm Ĩor 
mutual ďeneĮt͘

'iven tŚat suppliers Śave an essential role in SOMFY s͛ value cŚain͕ 
in ϮϬϮϯ tŚe WurcŚasing �epartment ŚaĚ also organiseĚ a ͞Supplier 
/nnoǀĂtion �ĂǇ͟ ďǇ launcŚing a tenĚering process involving a 
selection oĨ suppliers covering Ěiīerent tecŚnologies͘ On tŚis 
occasion͕ tŚe suppliers ŚaĚ presenteĚ͕ in tŚe Ĩorm oĨ ǁorŬsŚops 
in SOMFY s͛ ZΘ� Center͕  tŚeir capaďilities anĚ potential in terms 
oĨ tecŚnologǇ innovation anĚ sustainaďle Ěevelopment͘ TŚere 
ǁere manǇ proĚuctive Ěiscussions ǁitŚ tŚe WurcŚasing͕ ZΘ� 
anĚ Sustainaďle �evelopment teams͘ In ϮϬϮϰ͕ tŚe WurcŚasing 
Department organised TechDays with some suppliers to discuss 
visions on the future of certain technologies and customer 
eǆpectations in certain marŬets͕ sucŚ as tŚe connecteĚ Śome͘
In aĚĚition͕ tŚe WurcŚasing �epartment Śas improveĚ its structure 
ǁitŚ tŚe creation oĨ tŚe WurcŚasing Innovation Ĩunction͕ tŚereďǇ 
strengtŚening collaďoration ǁitŚ suppliers in relation to innovation͘
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REAFFIRMING CONVICTIONS AND UPGRADING EXPERTISE

The Purchasing Academy, created in 2022, helps to strengthen a 
common culture across the Group’s purchasing community. The 
onboarding rolled out to all buyers, regardless of their seniority, 
reaffirms the convictions and values that each buyer must embody. 
Taking positive action for the supplier ecosystem is at the heart of 
what SOMFY Purchasing does: every day each purchaser embodies 
this ambition when dealing with the Group’s stakeholders.  The 
Excellence Department is also developing the expertise of buyers in 
relation to CSR challenges. Purchasing onboarding includes a chapter 
dedicated to Responsible Purchasing and highlights business ethics 
through role playing. At the end of 2024, as in 2023, 100% of SOMFY 
Group purchasers had been trained as had every new hire. In 2022, 
96% of SOMFY Group purchasers had been trained. In addition, 
onboarding was opened up to other functions in interaction with 
the Purchasing Department to facilitate better collaboration. The 
Purchasing Academy continues to expand, adding new modules 
and various topics, reaffirming that “We Make our People Grow”. By 
way of example, CSR topics such as “management of substances”, 
“eco-design”, “the sourcing process and supplier selection criteria” 
and “the contractual framework”, have been covered under the 
One Hour Academy format. 100% of the SOMFY Group purchasers 
have completed these modules.

PROXIMITY

In 2024, 52% of suppliers were located within 500 kilometers of a 
Group assembly site. The indicator now consolidates the Rumilly 
site with the Bonneville site. Since 2022, the indicator has included 
the Rumilly (France) and Nanxun (China) sites. Only the BFT (Italy) 
site is not included.

52%
of suppliers are located 
within 500 km of an assembly site

In 2023, 51% of purchases met this criterion, the indicator having at 
the time been impacted by the launch of the initial manufacturing 
phase of new products. In 2022, 54% of purchases met this criterion. 
In 2021, this rate was 44% across a smaller scope, as the Rumilly and 
Nanxun sites were not yet included.

ASSUMING RESPONSIBILITY FOR THE FUTURE OF 
ECOSYSTEMS

LONG-TERM RELATIONSHIPS

SOMFY’s Purchasing Department believes that it must operate 
within the framework of long-term relationships with suppliers. 
Performance and strategic reviews allow SOMFY and its suppliers to 
align and identify areas for improvement, making these relationships 
beneficial for all parties. These reviews are carried out on a regular 
basis. In 2024, during the strategic reviews, the focus was put on CSR 
and innovation with the sharing of the product roadmap.

REDUCING THE CARBON FOOTPRINT OF THE SOMFY SUPPLY 
CHAIN - PROMOTING LOW CARBON SOLUTIONS

Compliance has for many years been at the heart of the work of the 
Purchasing Department, which ensures that suppliers comply with 
the following directives and regulations: Conflict Minerals, REACH, 
RoHS and PoP. Each year, campaigns are launched to guarantee the 
compliance of the products purchased with the latest applicable 
regulations.
In line with the objectives mentioned in th e «Planet» paragraph 
to reduce the carbon footprint of SOMFY’s supply chain , supplier 
selection now includes sustainable development criteria. The 
carbon footprint of the products on offer, as well as the sustainable 
development approach of the partner suppliers, are considered in 
their selection. SOMFY’s Purchasing Department implemented a 
carbon footprint assessment tool for all procurement in 2022.

FOSTERING ECOSYSTEM RESILIENCE

MONITORING OF SUPPLIER RISKS

The Group firmly believes that the resilience of its supply chain is 
key to ensuring sustainable growth and the Purchasing Department 
has implemented a reinforced supplier risk management system for 
SOMFY’s various entities:
– �In 2024, coverage was extended to include 287 suppliers assessed 

according to the risk analysis matrix and now covers rank 1 and 
2 suppliers. In 2023, it covered 169 suppliers. 141 suppliers were 
assessed in 2022, 76 in 2021 and 49 in 2020;

– �Risk assessment is now carried out with a rating review every 
three months;

– �Governance including the escalation procedure has been 
strengthened as has management of the action plans. 

Risks are analysed according to the likelihood principle and the 
measurement of impact. For example, the risks analysed include 
Conflict Minerals in reference to the Dodd-Frank Act adopted in the 
United States. This risk is handled by an annual campaign addressed 
to suppliers of the electronics commodity and required to submit their 
CMRT.

SHARING GOOD PRACTICE

SOMFY promotes the sharing of best practices from the Group and 
its suppliers.
For example, new suppliers share their plan to secure supplies 
during the SOMFY qualifying process. The Group and its suppliers 
also hold working sessions based on securing certain strategic 
ranges to improve shared resilience.
In 2024, the Group developed a policy involving operators in the 
upstream electronic supply chain to deliver a better performance 
to the end customer. This is ensured through the transparent 
communication of needs and inventory levels to the different 
parties involved in the upstream supply chain.

S O M F Y ’ S  R E S P O N S E S  TO  N O N - F I N A N C I A L  R I S K S
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Focus on SOMFY ACTIVITÉS SA
ZecogniseĚ as an inclusive ďusiness Ŭeen to ensure tŚe integration oĨ all͕ SOMFY ACTIVITES SA is ũoint leaĚer oĨ tŚe ,autͲSavoǇarĚ 
͞CommiƩeĚ Companies͟ cluď͘ In ϮϬϮϰ͕ SOMFY organiseĚ tŚree ǁeeŬs oĨ placements Ĩor seconĚarǇ scŚool pupils anĚ tǁo ǁeeŬs oĨ 
placements Ĩor siǆtŚ Ĩorm stuĚents Ĩrom estaďlisŚments in ŬeǇ neigŚďourŚooĚs in Cluses Ěe �onneville͘ In aĚĚition͕ as part oĨ tŚe ĚisaďilitǇ 
agreement͕ SOMFY Śas commiƩeĚ to acŚieving ďǇ ϮϬϮϱ a minimum oĨ ϭϱ contracts to support vulneraďle people or tŚose eǆcluĚeĚ Ĩrom 
tŚe ũoďs marŬet anĚ ďeneĮciaries oĨ an emploǇment oďligation͗  ǁorŬ taster placements͕ springďoarĚ contracts͕ suďsiĚiseĚ contracts͕ etc͘ 
ϭϬ contracts ǁere signeĚ in ďotŚ ϮϬϮϯ anĚ ϮϬϮϰ͘

DEVELOPING LOCAL ECOSYSTEMS

SHARING THE VALUE CREATED WITH LOCAL COMMUNITIES AND ECOSYSTEMS

SOMFY ĨulĮls its role as a citiǌen ǁitŚ local staŬeŚolĚers ďǇ striving to give ďacŬ to tŚe local ecosǇstem a proportion oĨ tŚe Ĩruits oĨ its groǁtŚ͘ 
TŚis createĚ value is sŚareĚ ďǇ activating several levers͗ inclusion anĚ eƋual opportunities͕ Ěevelopment tŚrougŚ sport͕ anĚ tŚe ĮgŚt Ĩor 
Ěecent anĚ ŚealtŚǇ Śomes͘

ϱϬϬ͘ϬϬϬΦ
oĨ ĨƵnĚŝng Ĩor ƚŚe ^KD&z &oƵnĚĂtion

TŚis civic commitment is also supporteĚ ďǇ tŚe SOMFY FounĚation͕ 
which received €500,000 in funding in ϮϬϮϰ͘ TŚis ĨunĚing Śas 
enabled various achievements, such as:

– Support for >es Wetiƚes Wŝerres enĚoǁŵenƚ ĨƵnĚ ǁŚicŚ͕ in ϮϬϮϰ͕ 
ĨacilitateĚ ϲϲ proũects to comďat poor Śousing tŚrougŚ Φϭ ϬϵϭϬ ϬϬϬ 
in ĨunĚing to nonͲproĮt organisations͕ ŚalĨ oĨ ǁŚicŚ ǁas proviĚeĚ 
tŚrougŚ croǁĚ ĨunĚing͖

– ^Ƶpporƚ Ĩor orgĂnŝsĂtions coŵŵŝƩeĚ ƚo ƚĂŬŝng Ăction ŝn prŝorŝƚǇ 
areas as part of the urban policy: “Ma Chance Moi Aussi”
which supports primary school pupils and “Sport dans la Ville”
supporting Ǉoung people tŚrougŚ sport͖

ʹ TŚe FounĚation acts in partnersŚip ǁitŚ certain oĨ tŚe 'roup s͛ 
suďsiĚiaries to Įnance international E'O initiatives sucŚ as 
“Acted” and “Habitat for Humanity”͘ In ϮϬϮϰ͕ tŚe SOMFY 
FounĚation also proviĚeĚ Įnancial support to tŚe ͞Fang Fang 
eĚucation proũect͕͟  ͟Couleurs Ěe CŚine͕͟  ͞>͛ArcŚe International͟ 
;Ĩor a proũect in InĚiaͿ anĚ ͞AZZE>S͟ ;SpainͿ͘

SOMFY s͛ suďsiĚiaries are also active ǁitŚin tŚeir local ecosǇstems 
supporting eĚucational or inclusive cŚaritaďle proũects͕ tŚrougŚ 
Ěonations oĨ eƋuipment͘ Eǆamples oĨ eƋuipment ĚonateĚ in ϮϬϮϰ 
incluĚe saĨetǇ ďoots͕ Ĩurniture͕ cameras͕ solar panels anĚ ďaƩeries 
as ǁell as previouslǇ collecteĚ ŬitcŚen͕ arts Θ craŌs anĚ sports 
eƋuipment͘

TŚe 'erman͕ �ritisŚ͕ CǌecŚ͕ InĚian͕ CŚinese͕ WolisŚ͕ �elgian͕ SpanisŚ͕ 
Tunisian anĚ ,ungarian suďsiĚiaries Śave ďetǁeen tŚem paiĚ Φϱϰ͕ϴϬϬ 
to various organisations͕ primarilǇ to eĚucational programmes͘



4 6S O M F Y  •  2 0 2 4  N O N - F I N A N C I A L  S TAT E M E N T

METHODOLOGY NOTE

TŚe nonͲĮnancial Ɩatement ǁas ĚraŌeĚ using tŚe reporting protocol introĚuceĚ Ĩor ϮϬϮϰ CSZ reporting͘

REPORTING PROTOCOL

TŚe 'roups͛ CSZ reporting protocol is tŚe reĨerence guiĚe Ĩor all 
tŚose involveĚ in CSZ reporting ǁitŚin tŚe 'roup͘ It is Ěraǁn up 
in FrencŚ anĚ EnglisŚ͘ Its purpose is to ĚeĮne all tŚe 'roup s͛ CSZ 
inĚicators along ǁitŚ tŚeir metŚoĚ oĨ calculation͕ anĚ to Ěescriďe 
tŚe proceĚures Ĩor tŚeir collection anĚ Ĩor reporting in orĚer to 
promote tŚe consistencǇ anĚ comparaďilitǇ oĨ Ěata͘ TŚis Ěocument 
is ĚistriďuteĚ to anĚ applieĚ at all levels oĨ Ěata reporting͘ TŚe 
reporting protocol is upĚateĚ annuallǇ to taŬe into account 'roup 
Ěevelopments͘
TŚe CSZ reporting protocol also serves as a ďencŚmarŬ Ĩor eǆternal 
Ěata veriĮcation͘ It is availaďle on reƋuest Ĩrom ,eaĚ Oĸce͘

SELECTION OF INDICATORS

TŚe 'roup s͛ inĚicators ǁere ĚeĮneĚ ďǇ tŚe CSZ oĸcers Ĩor eacŚ 
pillar in line ǁitŚ tŚe 'roup s͛ CSZ strategǇ͕  tŚe nonͲĮnancial risŬs 
iĚentiĮeĚ anĚ tŚe resulting corporate͕ environmental͕ social anĚ 
etŚical oďũectives͘ TŚeǇ aĚĚress tŚe main cŚallenges ;risŬs anĚ 
opportunitiesͿ relateĚ to tŚe 'roup s͛ activitǇ anĚ illustrate͕ tŚrougŚ 
clear communication͕ tŚe 'roup s͛ nonͲĮnancial perĨormance anĚ 
the policies it has introduced to address these challenges, while at 
tŚe same time supporting tŚe CSZ approacŚ in eacŚ oĨ tŚe areas Ĩor 
improvement iĚentiĮeĚ ďǇ tŚe 'roup͘
Certain mandatory areas are not included in this statement as they 
are not signiĮcant in relation to tŚe 'roup s͛ activities͗
ʹ FooĚ ǁaste͖
ʹ FooĚ povertǇ anĚ responsiďle͕ eƋuitaďle anĚ sustainaďle ĨooĚ cŚoices͖
ʹ Animal ǁelĨare͘

COLLECTION INTERNAL CONTROL AND 
CONSOLIDATION

TŚe collection oĨ CSZ inĚicators is ensureĚ ďǇ tŚe CSZ oĸcers ǁitŚin 
tŚeir respective ĮelĚs oĨ eǆpertise͘ TŚeǇ relǇ on tŚeir netǁorŬ oĨ 
local eǆperts ǁŚo proviĚe tŚe Ěata͘ TŚe CSZ oĸcers are also 
responsible for monitoring the consistency and plausibility of 
tŚe Ěata prior to its consoliĚation in orĚer to generate tŚe 'roup 
inĚicators incluĚeĚ in tŚe nonͲĮnancial statement͘
In ϮϬϮϭ͕ a nonͲĮnancial reporting solution ǁas introĚuceĚ to maŬe 
tŚe CSZ reporting more proĨessional anĚ improve its reliaďilitǇ͘ 
,istorical Ěata is storeĚ in tŚe solution anĚ Śelps to ďeƩer tracŬ 
tŚe responses Ĩrom previous Ǉears͘ Most environmental͕ social anĚ 
ŚealtŚ Θ saĨetǇ inĚicators are concerneĚ͘

REPORTING PERIOD

TŚe Ěata collecteĚ covers tŚe perioĚ Ĩrom ϭ :anuarǇ to ϯϭ �ecemďer 
ϮϬϮϰ͘
Depending on the indicators, it can relate to:
ʹ An annual consoliĚation oĨ tŚe Ěata Ĩrom ϭ :anuarǇ ϮϬϮϰ to ϯϭ 

�ecemďer ϮϬϮϰ͖
ʹ TŚe Ěata measureĚ at ϯϭͬϭϮͬϮϬϮϰ͘
tŚere Śistorical inĨormation is availaďle͕ Ěata is reporteĚ on tŚe 

last tǁo Įnancial Ǉears͘
hnless otŚerǁise inĚicateĚ͕ tŚe scope oĨ tŚe Ěata is liŬeͲĨorͲliŬe͘

REPORTING SCOPE

For reasons oĨ organisation anĚ access to inĨormation͕ a numďer oĨ 
'roup entities Śave not ďeen incluĚeĚ͘ TŚe 'roup ǁants to use tŚe 
scopes tŚat are tŚe more relevant ĚepenĚing on tŚe topics covereĚ͘ 
As such, certain companies are excluded from the corporate scope 
Ěue to verǇ loǁ ǁorŬĨorces in certain organisations ;Ěistriďution 
subsidiaries spread out over vast geographic areas such as South 
AmericaͿ͕ or tŚe lacŬ oĨ ,uman Zesources inĨormation sǇstems 
ĚesigneĚ Ĩor collecting Ěata easilǇ͘
,oǁever͕  tŚe 'roup integrates all signiĮcant companies tŚat it ĨullǇ 
oǁns͘
EeǁlǇ acƋuireĚ companies are integrateĚ into tŚe reporting scope 
Ĩolloǁing a proďationarǇ perioĚ necessarǇ Ĩor tŚe introĚuction oĨ 
reporting͘ Companies ǁŚicŚ ǁere solĚ Ěuring tŚe Įnancial Ǉear are 
not incluĚeĚ ǁitŚin tŚe reporting scope͘

^pecŝĮcs oĨ ƚŚe scope Ĩor ϮϬϮϰ reporting͗
TŚe 'roup s͛ overall ǁorŬĨorce at ϯϭ �ecemďer ϮϬϮϰ ;incluĚing 
permanent͕ ĮǆeĚͲterm anĚ ǁorŬͬstuĚǇ emploǇees͕ anĚ eǆcluĚing 
interns anĚ temporarǇ staīͿ ǁas ϱ͕ϴϯϳ people compareĚ ǁitŚ 
ϲ͕ϯϵϱ in ϮϬϮϯ͘
The scope of analysis of 2024 corporate data relates to ϯϲ 'roup 
entities anĚ a ǁorŬĨorce at ϯϭ �ecemďer ϮϬϮϰ oĨ ϱ͕ϰϮϴ people͕ 
representing ϵϯй oĨ tŚe 'roup s͛ total ǁorŬĨorce͘ ZĠpar s͛tores ;ϭϰϮ 
peopleͿ͕ Teleco Automation ;ϵϵ peopleͿ anĚ �e ,aan testerŚoī 
;ϭϵϱ peopleͿ͕ entities acƋuireĚ in ϮϬϮϭ͕ ϮϬϮϮ anĚ ϮϬϮϯ respectivelǇ͕  
are not incluĚeĚ in tŚe scope oĨ social Ěata reporting ďut ǁill ďe 
graĚuallǇ integrateĚ over tŚe neǆt Ĩeǁ Ǉears͘
TŚese companies are spreaĚ across Įve continents͕ anĚ ϯϬ countries 
;SoutŚ AĨrica͕ 'ermanǇ͕  Australia͕ Austria͕ �elgium͕ �raǌil͕ CŚina͕ 
SoutŚ <orea͕ EgǇpt͕ Spain͕ hniteĚ States͕ France͕ 'reece͕ InĚia͕ 
Israel͕ ItalǇ͕  :apan͕ Morocco͕ EorǁaǇ͕  EetŚerlanĚs͕ WolanĚ͕ Zepuďlic 
oĨ CǇprus͕ CǌecŚ Zepuďlic͕ hniteĚ <ingĚom͕ Zussia͕ Singapore͕ 
SǁeĚen͕ SǁitǌerlanĚ͕ Tunisia anĚ TurŬeǇ͘
The reporting scope Ĩor ,eĂůƚŚ Θ ^ĂĨeƚǇ ĚĂƚĂ comprises ϲϳ entities 
in ϮϬϮϰ͕ incluĚing all manuĨacturing sites͕ anĚ ǁill ďe progressivelǇ 
eǆtenĚeĚ͘
The enǀŝronŵenƚĂů reporting scope is exclusively comprised of 
industrial sites (seven sites since an industrial site was closed at 
tŚe enĚ oĨ ϮϬϮϯͿ͘ TŚe inĚustrial sites ǁere selecteĚ in prioritǇ over 
tŚe Ěistriďution sites given tŚeir more signiĮcant impact on tŚe 
environment͘
TŚe metŚoĚologǇ useĚ Ĩor calculating average annual electricitǇ 
consumption ǁas reĮneĚ in ϮϬϮϭ to taŬe into account a greater 
granularitǇ oĨ Ěata͕ Ěoǁn to tŚe S<h͘ TŚis metŚoĚologǇ ǁas 
retaineĚ anĚ improveĚ everǇ Ǉear ǁitŚ a more ĚetaileĚ ďreaŬĚoǁn 
oĨ proĚuct categories͘ TŚe reporting scope oĨ tŚe ͞procurement 
location rate͟ inĚicator ǁas eǆtenĚeĚ to tǁo aĚĚitional sites in 
ϮϬϮϮ ;in CŚina anĚ FranceͿ͘ TŚe inĚicator is puďlisŚeĚ on a liŬeͲĨorͲ
liŬe ďasis͘

M E T H O D O LO G Y  N OT E
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M E T H O D O LO G Y  N OT E

SPECIFIC FEATURES OF REPORTING FOR DATA 
RELATING TO GREENHOUSE GAS EMISSIONS

BASELINE YEAR

2019 is the baseline year for the Group’s Bilan Carbone®, completed 
with the support of Carbone 4. The results helped to set the 2030 
targets and to define the trajectories for scopes 1 and 2 and for 
scope 3.
The targets for reducing greenhouse gas emissions by 2030 are as 
follows:
– �A 50% reduction in greenhouse gas emissions across scopes 1 

and 2 in terms of absolute value in relation to 2019 levels (using 
market-based calculations);

– �A 50% reduction in greenhouse gas emissions across scope 3 in 
terms of intensity (per number of motors sold).

These targets have been approved by the Science Based Target 
Initiative (https://sciencebasedtargets.org/). For scopes 1 and 2, 
they are in line with the global warming trajectory of 1.5°C by 2100 
according to the commitments of the 2015 Paris Agreement.

REPORTING PERIOD

The data collected covers the period from 1 January to 31 December 
2024.

REPORTING SCOPE

The reporting scope is identical to the financial consolidation scope. 
It covers the entire Group with the exception of Dooya (equity-
accounted company).

METHOD AND PRESENTATION

The information relating to greenhouse gas emissions (GHGs) has 
been calculated according to the Bilan Carbone® methods and the 
GHG Protocol.
For the item “non-current assets”, the Bilan Carbone® method 
selected in 2019 was used and was based on data from financial 
amortisation (this item accounted for 0.4% of the carbon footprint 
in 2019). In 2024, this item was assessed according to the GHG 
Protocol method.
The results are presented according to three scopes (1, 2 and 3) 
according to the model recommended by the GHG Protocol.
Uncertainty is between 15 and 20% of the total amount.

EMISSION FACTORS

Emission factors are taken from several sources:
– �The Footprint base from the French Environmental and Energy 

Management Agency (ADEME - Agence De l’Environnement et de 
la Maîtrise de l’Énergie); 

– �The database of the LCA EIME CODDE software from the LCIE 
Bureau Veritas (its central laboratory of electrical industries) for 
the modelling of products;

– �Carbone 4 with data from the International Energy Agency (IEA) 
for electricity emission factors by country;

– �The AIB and EGRID bases for the residual mix in calculating the 
market based scope 1 and 2 indicator;

– �Aguaro, a digital services provider for data on IT equipment.

METHODOLOGY AND DATA COLLECTION

Data from the entities’ activities is collected using the Acuredge 
solution. Physical data is prioritised over monetary data to limit 
uncertainty concerning the calculation of GHG emissions. It is 
subject to an annual process, involving the local officers at the sites. 
In 2024, 100% of the data from the manufacturing sites and 63% of 
the data from the marketing, sales, storage and delivery sites was 
collected. Non-participating sites were extrapolated based on the 
number of Full Time Equivalents employees.
Data gathering took place in December 2024 and January 2025. In 
order to cover the entire year, different methods were used:
– �Either the rolling 12 month method which corresponds to the 

cumulative sum of values for the last 12 known months;
– �Or an estimate of the final months of the year based on an average 

or assumptions.
When data is not available, expenses from the income statement 
are used and a monetary emission factor is applied.

Four types of data relate to the products:
– �The PEP (Product Eco Passport). For this, a Life Cycle Analysis (LCA) 

was conducted using the EIME CODDE software which was then 
approved by LCIE Bureau Veritas. In 2024, 79.9% of products sold 
had a PEP;

– �Equivalent products. Products are linked to another product’s PEP 
or LCA as a result of similar features in terms of material or energy 
consumption;

– �Simplified LCAs. These are conducted for specific products with 
no viable equivalents. These LCAs are completed internally, with 
the same methodology as that used for PEPs but which are not 
verified;

– �Extrapolation method according to product sales. The average 
carbon impact per euro of products sold is calculated using the 
data from the previous three methods and this value is then 
reused to estimate the carbon impact of the remaining products. 
It represents 11.9% of Group revenue.

The sales data by product category is provided by the Finance 
Department.

DETAILS OF SCOPES

Scope 1
Scope 1 covers direct emissions physically produced by the Group’s 
activity, such as natural gas consumption, fuel consumption of 
company vehicles, refrigeration fluid leaks.
This data is provided by representatives/officers from the collection 
sites and can come from invoices, monitoring software and 
maintenance sheets.
Scope 2
Scope 2 covers indirect emissions related to energy consumption, 
such as grey and green electricity, heating and cooling systems.
This data is provided by representatives/officers from collection sites 
and comes from invoices or internal tables monitoring consumption. 
The emission factors used for CO2 emission conversion take into 
account the energy mix of each country.
Scope 3
Scope 3 covers all other indirect emissions necessary for the Group’s 
activity. This scope is divided into two parts: upstream and downstream.
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Scope 3 upstream
Purchase of goods and services
– �The percentage of GHG emissions of the product material 

comes from the LCA, excluding components gathered directly 
from the entities (packaging, energy consumption of the sites, 
transportation, waste).

– �Expenditure in the income statement is used for approximately 
20 types of expense, such as expenses related to training, the 
maintenance of industrial machines, marketing, insurance, etc. 
A monetary emission factor is then applied to convert them into 
GHG emissions.

– �Purchases of packaging and chemicals for equipment come from 
representatives from the collection sites. Data is provided in 
monetary form or in overall figures for the Vallée de l’Arve sites 
(volume of wood, chemicals, etc.).

– �Water consumption is provided by the sites based on invoices or 
internal tables monitoring water consumption.

– �Data on the number of meals served in the company restaurants is 
provided by the sites based on invoices or directly by the company 
SOGERES, provider for the three Cluses sites (Crêtet, Garette, R&D).

Capital goods
– �IT equipment (sources: Aguaro and SOMFY) 

Since 2023, the specific emission factor of each device was used. 
This increases the accuracy on the carbon impact of IT, which 
grew 22% between 2023 and 2024.

– �Surface area of buildings (source: collection site officers) 
The surface areas of the buildings are provided by the site officers. 
A distinction is made between concrete surfaces and metal 
surfaces. Emissions are calculated for all the buildings combined 
over the full year.

– �Vehicle fleet (source: collection site officers) 
SOMFY’s vehicle fleet is monitored by each site and the site 
officers provide this data. A distinction is made between vehicles 
leased or owned by the Group, and their usage classification 
(standard vehicle for sales representatives and vans). Emissions 
are calculated based on the entire vehicle fleet over the full year.

– �Depreciation (source: income statement, Finance Department)  
This relates to the depreciation of equipment excluding buildings, 
company-owned vehicles and the IT base. This data is centralised 
and completed in the Bilan Carbone® for all entities.

Transportation and transformation of energy used
Gross data for 1 and 2 is collated taking into account only the impact 
of transporting this energy. It relates to gas, fuel, refrigeration fluids, 
grey and green electricity and heating systems.

Transportation and distribution of goods: upstream part
Data related to the transportation of goods stemming from the 
Group’s operations is broken down into four modes: road, rail, 
sea and air. Data can be collected in monetary value (in euros or 
converted into euros when in another local currency) or in tonnes 
per km.
It is provided by the officers at the collection sites or is calculated 
on the basis of 2.95% of suppliers’ sales (for the Bonneville, Garette 
factory and Somfy USA sites). This rate of 2.95% was calculated in 
2020 based on a study carried out with 13 major suppliers.

Production waste
Production waste is connected with the manufacture of SOMFY 
products. Officers from the collection sites provide this data.

Business travel
This collates all journeys made by employees for work, such as 
seminars, travel between sites or to customers. This data is collected 
from the sites and broken down into four modes of transport: car, 
bus, train and aeroplane. In 2024, data was collected in kilometres 
and monetary value.

Commuting
In July 2022, a mobility survey was conducted internationally 
involving all Group entities. This enabled ratios by transport type 
and average commuting distance to be obtained. In early 2023, a 
second study was carried out for the Vallée de l’Arve entities and 
helped to refine the results previously obtained.

Scope 3 downstream
Transportation and distribution of goods: downstream part
The process for collecting data for this indicator is identical to that 
used for the data for the Transportation and distribution of goods 
– upstream part, with the exception of the Vallée de l’Arve entities.
For 2024, the transport management system (TMS), Shiptify, 
was used to calculate the transportation part of the Vallée de 
l’Arve entities which includes the Group’s largest logistics entity. 
A reprocessing of data was necessary for journeys without 
comprehensive data (mass, distance).

Use of products sold
This refers to the electricity consumption related to the use of 
products by customers, multiplied by the electricity emission factor 
of the country in which the product is sold.
Consumption is calculated over 15 years of use for motors and 
over 10 years for remote controls and accessories connected to the 
electricity network.

End of life of products sold
At their end of life, the products sold are considered to be 
Waste Electronic and Electrical Equipment (WEEE) which is 
disadvantageous as not all of them contain electric or electronic 
components.
The WEEE/Group Household Goods excluding cooling /Average 
industry end of life - Impacts – France emission factor, used for 
calculating the carbon impact of the end of life of products sold was 
updated in the ADEMA database in 2023 and was 10 times higher 
in 2023 than in 2022.

METHODOLOGY LIMITATIONS

The methodologies used for the reporting of certain CSR indicators 
may present limitations due to:
– �Particularities of local legislation in the various countries in which 

the Group is located;
– Lack of availability of information on certain scopes;
– Use of estimates in the absence of assessment tools;
– Practicalities of collecting and processing data.

M E T H O D O LO G Y  N OT E
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GLOBAL REPORTING INITIATIVE CROSS-REFERENCE TABLE

GRI STANDARD DISCLOSURE
Components of Somfy’s

Non-Financial Statement:
^ection tiƚůe

^ƵďͲsection tiƚůe

GRI 2 : General Disclosures 2021

ϮͲϭ KrgĂnŝǌĂtionĂů ĚeƚĂŝůs Wresentation oĨ tŚe ďusiness moĚel WrĠsentation oĨ SOMFY

ϮͲϮ �ntities ŝncůƵĚeĚ ŝn ƚŚe 
orgĂnŝǌĂtion͛s sƵsƚĂŝnĂďŝůŝƚǇ 
reporting

Methodology note Zeporting scope

2-5 External assurance

Report of one of the statutory 
auditors, appointed as
InĚepenĚent TŚirĚͲWartǇ �oĚǇ͕
on tŚe veriĮcation oĨ tŚe 
consoliĚateĚ nonͲĮnancial 
statement

Conclusion

ϮͲϲ �ctiǀŝties͕ ǀĂůƵe cŚĂŝn
ĂnĚ oƚŚer ďƵsŝness reůĂtionsŚŝps Wresentation oĨ tŚe ďusiness moĚel WrĠsentation oĨ SOMFY

2-7 Employees
�usiness moĚel Resources

Weople IntroĚuction Weople

2-14 Role of the highest 
governance body in sustainability 
reporting

Wresentation oĨ tŚe 'roup s͛ 
sustainable development strategy Sustainable development governance

ϮͲϭϱ �onŇŝcƚs oĨ ŝnƚeresƚ WrosperitǇ Wuƫng ďusiness etŚics into practice

ϮͲϭϳ �oůůectiǀe ŬnoǁůeĚge
of the highest governance body

Wresentation oĨ tŚe 'roup s͛ 
sustainable development strategy Sustainable development governance

ϮͲϭϵ ZeŵƵnerĂtion poůŝcŝes Wresentation oĨ tŚe 'roup s͛ 
sustainable development strategy Sustainable development governance

2-20 Process to determine 
reŵƵnerĂtion

Wresentation oĨ tŚe 'roup s͛ 
sustainable development strategy Sustainable development governance

Weople Respect for human rights

Weople Renewing company agreements

2-22 Statement on sustainable 
development strategy

Wresentation oĨ tŚe 'roup s͛ 
sustainable development strategy

Wresentation oĨ tŚe 'roup s͛ sustainaďle 
development strategy

2-23 Policy commitments
Weople Respect for human rights

WrosperitǇ ,aving a positive impact on tŚe ecosǇstem

2-24 Embedding policy 
commitments

Weople Respect for human rights

WrosperitǇ ,aving a positive impact on tŚe ecosǇstem

2-25 Processes to remediate 
negĂtiǀe ŝŵpĂcƚs WrosperitǇ Wuƫng ďusiness etŚics into practice

2-26 Mechanisms for seeking 
advice and raising concerns WrosperitǇ Wuƫng ďusiness etŚics into practice

ϮͲϮϴ DeŵďersŚŝp ĂssocŝĂtions WrosperitǇ Sharing the value created with local 
communities anĚ ecosǇstems

2-29 Approach to stakeholder 
engagement Wresentation oĨ nonͲĮnancial risŬs Methodology

ϮͲϯϬ �oůůectiǀe ďĂrgĂŝnŝng 
agreements WrosperitǇ Respect for human rights
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GRI STANDARD DISCLOSURE
Components of Somfy’s Non-

Financial Statement:
^ection tiƚůe

^ƵďͲsection tiƚůe

GRI 3 : Material Topics 2021

3-1 Process to determine material 
topics Wresentation oĨ nonͲĮnancial risŬs Double materiality matrix

3-2 List of material topics Wresentation oĨ nonͲĮnancial risŬs Wresentation taďle oĨ cŚallenges anĚ risŬs

3-3 Management of material 
topics Wresentation oĨ nonͲĮnancial risŬs Wresentation taďle oĨ cŚallenges anĚ risŬs

3-1 Process to determine material 
topics Wresentation oĨ nonͲĮnancial risŬs Double materiality matrix

'Z/ ϮϬϱ ͗ �ntiͲcorrƵption 
2016

ϮϬϱͲϭ KperĂtions ĂssesseĚ Ĩor rŝsŬs 
reůĂƚeĚ ƚo corrƵption Wresentation oĨ nonͲĮnancial risŬs Wreventing corruption

ϮϬϱͲϮ �oŵŵƵnŝcĂtion ĂnĚ ƚrĂŝnŝng 
ĂďoƵƚ ĂntiͲcorrƵption poůŝcŝes
and procedures

WrosperitǇ Wreventing corruption

'Z/ ϮϬϲ ͗ �ntiͲcoŵpetitiǀe 
Behavior 2016

ϮϬϲͲϭ >egĂů Ăctions Ĩor ĂntiͲ
coŵpetitiǀe ďeŚĂǀŝor͕
ĂntiͲƚrƵsƚ͕ ĂnĚ ŵonopoůǇ prĂctices

Wresentation oĨ nonͲĮnancial risŬs Wresentation taďle oĨ cŚallenges anĚ risŬs

WrosperitǇ Ensuring Ĩair competition

GRI 301 : Materials 2016 01-2 Recycled input materials used
Wlanet WurcŚases

Wlanet Oīering greener proĚucts

GRI 302 : Energy 2016

ϯϬϮͲϭ �nergǇ consƵŵption ǁŝƚŚŝn 
ƚŚe orgĂnŝǌĂtion Wlanet Accelerating tŚe conversion to greener sites

302-3 Energy intensity Wlanet Accelerating tŚe conversion to greener sites

ϯϬϮͲϰ ZeĚƵction oĨ energǇ 
consƵŵption Wlanet Accelerating tŚe conversion to greener sites

ϯϬϮͲϱ ZeĚƵctions ŝn energǇ 
requirements of products and 
services

Wlanet WroviĚing solutions Ĩor energǇ eĸciencǇ

Wlanet Oīering greener proĚucts

GRI 303 : Water and 
�ŋƵenƚs ϮϬϭϴ ϯϬϯͲϱ tĂƚer consƵŵption Wlanet Conserving resources

GRI 304 : Biodiversity 2016

ϯϬϰͲϭ KperĂtionĂů sŝƚes oǁneĚ͕ 
leased, managed in, or adjacent to, 
protected areas and areas of
high biodiversity value outside 
protected areas

Wlanet TaŬing action Ĩor ďioĚiversitǇ

ϯϬϰͲϮ ^ŝgnŝĮcĂnƚ ŝŵpĂcƚs
oĨ Ăctiǀŝties͕ proĚƵcƚs ĂnĚ serǀŝces 
on biodiversity

Wlanet TaŬing action Ĩor ďioĚiversitǇ

GRI 305 : Emissions 2016

ϯϬϱͲϭ �ŝrecƚ ;scope ϭͿ ',' 
emissions Wlanet Focusing on carbon to reduce the

Group’s impact

ϯϬϱͲϮ �nergǇ ŝnĚŝrecƚ ;scope ϮͿ 
GHG emissions Wlanet Focusing on carbon to reduce the 

Group’s impact

ϯϬϱͲϯ KƚŚer ŝnĚŝrecƚ ;^cope ϯͿ 
GHG emissions Wlanet Focusing on carbon to reduce the

Group’s impact

305-4 GHG emissions intensity Wlanet Focusing on carbon to reduce the 
Group’s impact

ϯϬϱͲϱ ZeĚƵction oĨ ',' eŵŝssŝons
Wlanet Focusing on carbon to reduce the

Group’s impact

Wlanet ϮϬϯϬ roaĚmap
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GRI STANDARD DISCLOSURE
Components of Somfy’s

Non-Financial Statement:
Section title

Sub-section title

GRI 306 : Waste 2020

306-2 Management of significant 
waste-related impacts Planet Promoting the circular economy

306-3 Waste generated Planet Promoting the circular economy

306-4 Waste diverted from disposal Planet Promoting the circular economy

306-5 Waste directed to disposal Planet Promoting the circular economy

GRI 308 : Supplier 
Environmental  
Assessment 2016

08-1 New suppliers that were 
screened using environmental 
criteria

Prosperity Growing with the Group’s ecosystems

GRI 401 : Employment 2016

401-2 Benefits provided to full-
time employees that are not 
provided to temporary or part-
time employees

People Making the work environment contribute to 
employee performance

GRI 403 : Occupational  
Health and Safety 2018

403-1 Occupational health
and safety management system People Ensuring safety at work

403-2 Hazard identification, 
risk assessment, and incident 
investigation

People Ensuring safety at work

403-3 Occupational health services People Ensuring safety at work

403-4 Worker participation, 
consultation, and communication 
on occupational health and safety

People Ensuring safety at work

403-5 Worker training on 
occupational health and safety People Ensuring safety at work

403-6 Promotion of worker health People Ensuring safety at work

403-7 Prevention and mitigation 
of occupational health and safety 
impacts directly linked by business 
relationships

People Ensuring safety at work

403-9 Work-related injuries People Ensuring safety at work

GRI 404 : Training and  
Education 2016

404-1 Average hours of training 
per year per employee People Becoming a learning organisation

404-2 Programs for upgrading 
employee skills and transition 
assistance programs

People Becoming a learning organisation

404-3 Percentage of employees 
receiving regular performance and 
career development reviews

People Becoming a learning organisation

GRI 405 : Diversity and  
Equal Opportunity 2016

405-1 Diversity of governance 
bodies and employees

People Raising the international profile of
the Teams

People Promoting fairness and inclusion
within teams

GRI 407 : Freedom of 
Association and Collective 
Bargaining 2016

407-1 Operations and suppliers 
in which the right to freedom 
of association and collective 
bargaining may be at risk

Prosperity Respect for human rights

GRI 413 : Local  
Communities 2016

413-1 Operations with local 
community engagement, impact 
assessments, and development 
programs

Prosperity Sharing the value created with local 
communities and ecosystems

GRI 414 : Supplier Social 
Assessment 2016

414-1 New suppliers that were 
screened using social criteria Prosperity Growing with the Group’s ecosystems

GRI 416 : Customer  
Health and Safety 2016

416-1 Assessment of the health 
and safety impacts of product and 
service categories

Prosperity Developing a customer-centric model
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REPORT OF ONE OF THE STATUTORY AUDITORS, APPOINTED AS INDEPENDENT THIRD PARTY, ON THE VERIFICATION OF THE CONSOLIDATED NON-FINANCIAL STATEMENT

REPORT OF ONE OF THE STATUTORY AUDITORS, APPOINTED AS INDEPENDENT THIRD PARTY, ON THE 
VERIFICATION OF THE CONSOLIDATED NON-FINANCIAL STATEMENT

Year ended December 31th 2024

To tŚe annual general meeting͕

In our capacitǇ as StatutorǇ AuĚitor oĨ Ǉour companǇ ;ŚereinaŌer 
tŚe ͞EntitǇ͟Ϳ appointeĚ as inĚepenĚent tŚirĚ partǇ͕  anĚ accreĚiteĚ 
ďǇ tŚe FrenĖ AccreĚitation CommiƩee ;COFZACͿ unĚer numďer 
ϯͲϭϴϴϰ ͕ ǁe Śave unĚertaŬen a limiteĚ assurance engagement 
on tŚe ŚiƖorical inĨormation ;oďserveĚ or eǆtrapolateĚͿ in tŚe 
consoliĚateĚ nonͲĮnancial Ɩatement͕ prepareĚ in accorĚance 
ǁitŚ tŚe entitǇ s͛ proceĚures ;ŚereinaŌer tŚe ͨ'uiĚelinesͩͿ͕ Ĩor tŚe 
Ǉear enĚeĚ �ecemďer ϯϭtŚ͕ ϮϬϮϰ ;ŚereinaŌer͕  tŚe ͨInĨormationͩ 
anĚ tŚe ͨStatementͩ respectivelǇͿ͕ presenteĚ in tŚe 'roup s͛ 
management report pursuant to the legal and regulatory provisions 
oĨ Articles >͘ ϮϮϱͲϭϬϮͲϭ͕ Z͘ ϮϮϱͲϭϬϱ anĚ Z͘ ϮϮϱͲϭϬϱͲϭ oĨ tŚe FrenĖ 
Commercial CoĚe ;coĚe Ěe commerceͿ͘ 
At tŚe reƋueƖ oĨ tŚe entitǇ͕  ǁe also perĨormeĚ ǁorŬ ĚesigneĚ 
to eǆpress a reasonaďle assurance conclusion on tŚe inĨormation 
seleĘeĚ ďǇ tŚe entitǇ anĚ iĚentiĮeĚ ďǇ tŚe sign я͘

LIMITED ASSURANCE CONCLUSION

�aseĚ on tŚe proceĚures ǁe perĨormeĚ as ĚescriďeĚ unĚer tŚe 
ͨEature anĚ scope oĨ proceĚuresͩ paragrapŚ anĚ tŚe eviĚence 
ǁe oďtaineĚ͕ notŚing Śas come to our aƩention tŚat causes us 
to ďelieve tŚat tŚe consoliĚateĚ nonͲĮnancial statement is not 
prepared in accordance with the applicable regulatory provisions 
anĚ tŚat tŚe InĨormation͕ taŬen as a ǁŚole͕ is not presenteĚ ĨairlǇ in 
accorĚance ǁitŚ tŚe 'uiĚelines͕ in all material respects͘

REASONABLE ASSURANCE CONCLUSION ON A 
SELECTION OF NON-FINANCIAL INFORMATION

In our opinion͕ tŚe inĨormation selecteĚ ďǇ tŚe entitǇ anĚ iĚentiĮeĚ 
ǁitŚ tŚe sǇmďol я in tŚe Statement Śas ďeen prepareĚ͕ in all 
material respects͕ in accorĚance ǁitŚ tŚe 'uiĚelines͘

PREPARATION OF THE NON-FINANCIAL 
PERFORMANCE STATEMENT

TŚe aďsence oĨ a commonlǇ useĚ generallǇ accepteĚ reporting 
ĨrameǁorŬ or oĨ a signiĮcant ďoĚǇ oĨ estaďlisŚeĚ practices on 
ǁŚicŚ to Ěraǁ to evaluate anĚ measure tŚe InĨormation alloǁs Ĩor 
Ěiīerent͕ ďut acceptaďle͕ measurement tecŚniƋues tŚat can aīect 
comparaďilitǇ ďetǁeen entities anĚ over time͘
ConseƋuentlǇ͕  tŚe InĨormation neeĚs to ďe reaĚ anĚ unĚerstooĚ 
togetŚer ǁitŚ tŚe 'uiĚelines͕ summariǌeĚ in tŚe Statement or 
availaďle on tŚe EntitǇ s͛ ǁeďsite or on reƋuest Ĩrom its ŚeaĚƋuarters͘

INHERENT LIMITATIONS IN PREPARING THE 
INFORMATION

TŚe InĨormation maǇ ďe suďũect to uncertaintǇ inŚerent to tŚe 
state oĨ scientiĮc anĚ economic ŬnoǁleĚge anĚ tŚe ƋualitǇ oĨ 
eǆternal Ěata useĚ͘ Some inĨormation is sensitive to tŚe cŚoice 
oĨ metŚoĚologǇ anĚ tŚe assumptions or estimates useĚ Ĩor its 
preparation anĚ presenteĚ in tŚe Statement͘

RESPONSIBILITY OF THE ENTITY

Management oĨ tŚe entitǇ is responsiďle Ĩor͗
ͻ selecting or estaďlisŚing suitaďle criteria Ĩor preparing tŚe 

InĨormation͕
• preparing a Statement pursuant to legal and regulatory provisions, 

incluĚing a presentation oĨ tŚe ďusiness moĚel͕ a Ěescription 
oĨ tŚe main nonͲĮnancial risŬs͕ a presentation oĨ tŚe policies 
implementeĚ consiĚering tŚose risŬs anĚ tŚe outcomes oĨ saiĚ 
policies͕ incluĚing ŬeǇ perĨormance inĚicators

ͻ preparing tŚe Statement ďǇ applǇing tŚe entitǇ s͛ ͞'uiĚelines͟ as 
referred above, and

ͻ Ěesigning͕ implementing͕ anĚ maintaining internal control over 
inĨormation relevant to tŚe preparation oĨ tŚe InĨormation tŚat is 
Ĩree Ĩrom material misstatement͕ ǁŚetŚer Ěue to ĨrauĚ or error͘

TŚe Statement Śas ďeen prepareĚ ďǇ tŚe �oarĚ oĨ �irectors͘ 

RESPONSIBILITY OF ONE OF THE STATUTORY AUDITORS, 
APPOINTED AS INDEPENDENT THIRD PARTY

�aseĚ on our ǁorŬ͕ our responsiďilitǇ is to proviĚe a report 
expressing a limited assurance conclusion on:
ͻ TŚe compliance oĨ tŚe Statement ǁitŚ tŚe reƋuirements oĨ Article 

Z͘ ϮϮϱͲϭϬϱ oĨ tŚe FrencŚ Commercial CoĚe͕
ͻ TŚe Ĩairness oĨ tŚe Śistorical inĨormation ;oďserveĚ or 

eǆtrapolateĚͿ proviĚeĚ pursuant to part ϯ oĨ sections I anĚ II 
oĨ Article Z͘ ϮϮϱͲϭϬϱ oĨ tŚe FrencŚ Commercial CoĚe͕ i͘e͕͘ tŚe 
outcomes oĨ policies͕ incluĚing ŬeǇ perĨormance inĚicators͕ anĚ 
measures relating to tŚe main risŬs͘

As we are engaged to form an independent conclusion on the 
InĨormation as prepareĚ ďǇ management͕ ǁe are not permiƩeĚ to 
ďe involveĚ in tŚe preparation oĨ tŚe InĨormation as Ěoing so maǇ 
compromise our inĚepenĚence͘
At tŚe reƋuest oĨ tŚe entitǇ anĚ outsiĚe oĨ tŚe scope oĨ our 
accreĚitation͕ ǁe maǇ eǆpress reasonaďle assurance tŚat tŚe 
inĨormation selecteĚ ďǇ tŚe entitǇ͕  presenteĚ in tŚe AppenĚices͕ 
anĚ iĚentiĮeĚ ďǇ tŚe sǇmďol я Śas ďeen prepareĚ͕ in all material 
respects͕ in accorĚance ǁitŚ tŚe 'uiĚelines͘
It is not our responsibility to report on:
ͻ tŚe entitǇ s͛ compliance ǁitŚ otŚer applicaďle legal anĚ regulatorǇ 

provisions,
ͻ tŚe compliance oĨ proĚucts anĚ services ǁitŚ applicaďle regulations͘

(1)  Accreditation �ofrac /nspection͕ number ϯͲϭϴϴϰ͕ scope available at www͘cofrac͘fr
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APPLICABLE REGULATORY PROVISIONS AND PROFESSIONAL 
GUIDANCE

We performed the work described below in accordance with Articles 
A. 225-1 et seq. of the French Commercial Code, the professional 
guidance issued by the French Institute of Statutory Auditors 
(Compagnie Nationale des Commissaires aux Comptes) applicable 
to such engagements, in particular the professional guidance issued 
by the Compagnie Nationale des Commissaires aux Comptes, 
“Intervention du commissaire aux comptes - Intervention de l’OTI 
- Déclaration de performance extra-financière”²,supplemented, 
where applicable, with our own procedures³, acting as the 
verification program, and with the international standard ISAE 3000 
(revised)⁴. 

INDEPENDENCE AND QUALITY CONTROL

Our independence is defined by the provisions of Article L. 821-
28 of the French Commercial Code and the French Code of Ethics 
for Statutory Auditors (Code de déontologie) of our profession. 
In addition, we have implemented a system of quality control 
including documented policies and procedures aimed at ensuring 
compliance with applicable legal and regulatory requirements, 
ethical requirements and the professional guidance issued by the 
French Institute of Statutory Auditors (Compagnie Nationale des 
Commissaires aux Comptes) relating to this engagement.

MEANS AND RESOURCES

Our work engaged the skills of 4 people between December 2024 
and March 2025 and took a total of 5 weeks.
We were assisted in our work by our specialists in sustainable 
development and corporate social responsibility. We conducted 
about 10 interviews with people responsible for preparing the 
Statement.

NATURE AND SCOPE OF PROCEDURES

We are required to plan and perform our work to address the areas 
where we have identified that a material misstatement of the 
Information is likely to arise. 

The procedures we performed were based on our professional 
judgment. In carrying out our limited assurance engagement on the 
Information:
We are required to plan and perform our work to address the areas 
where we have identified that a material misstatement of the 
Information is likely to arise. 
The procedures we performed were based on our professional 
judgment. In carrying out our limited assurance engagement on the 
Information:
• �We obtained an understanding of all the consolidated entities’ 

activities, and the description of the main related risks, 

• �We assessed the suitability of the criteria of the Guidelines with 
respect to their relevance, completeness, reliability, neutrality 
and understandability, taking into account, where appropriate, 
best practices within the sector,

• �We verified that the Statement includes each category of social 
and environmental information set out in article L. 225-102-1 III 
of the French Commercial Code and includes, where applicable, 
an explanation for the absence of the information required under 
article L. 225-102-1 III, paragraph 2 of the French Commercial 
Code,

• �We verified that the Statement provides the information required 
under article R. 225-105 II of the French Commercial Code, where 
relevant with respect to the main risks,

• �We verified that the Statement presents the business model and 
a description of main risks associated with all the consolidated 
entities’ activities, including where relevant and proportionate, 
the risks associated with their business relationships, products or 
services, as well as policies, measures and the outcomes thereof, 
including key performance indicators related to the main risks,

• �We referred to documentary sources and conducted interviews 
to:

– �assess the process used to identify and confirm the main risks 
as well as the consistency of the outcomes, including the key 
performance indicators used, with respect to the main risks and 
the policies presented,

– �corroborate the qualitative information (measures and outcomes) 
that we considered to be the most important presented in the 
Appendices. Concerning certain risks , our work was carried out on 
the consolidating entity, for the other risks, our work was carried 
out on the consolidating entity and on a selection of entities ,

• �We verified that the Statement covers the consolidated scope, 
i.e. all the entities within the consolidation scope in accordance 
with Article L. 233-16 of the French Commercial Code, within the 
limitations set out in the Statement,

• �We obtained an understanding of internal control and risk 
management procedures the entity implemented, and assessed 
the data collection process aimed at ensuring the completeness 
and fairness of the Information,

• �For the key performance indicators and other quantitative 
outcomes that we considered to be the most important, presented 
in the Appendices, we implemented:

– �analytical procedures to verify the proper consolidation of the 
data collected and the consistency of any changes in those data,

– �tests of details, using sampling techniques, in order to verify the 
proper application of definitions and procedures and reconcile 
the data with supporting documents. This work was carried out at 
the entity’s headquarters and covers between 40% et 100% of the 
consolidated data relating to the key performance indicators and 
outcomes selected for these tests,

• �We assessed the overall consistency of the Statement based on 
our knowledge of all the consolidated entities’ activities.

The procedures performed in a limited assurance review are less 
in extent than for a reasonable assurance opinion in accordance 
with the professional guidance of the French Institute of Statutory 
Auditors (Compagnie Nationale des Commissaires aux Comptes), a 
higher level of assurance would have required us to carry out more 
extensive procedures.

(2) �Avis Technique - Intervention du CAC - Intervention de l’OTI - Déclaration de performance extra-financière – Actualisation décembre 2024
(3) �The procedures of KPMG France’s ESG Center of Excellence relating to the verification of Extra-Financial Performance Declarations as independent third party.
(4) �ISAE 3000 (Revised) - Assurance Engagements Other Than Audits or Reviews of Historical Financial Information
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E�dhZ� �E� �yd�Ed K& ���/d/KE�> tKZ< KE d,� 
INFORMATION SELECTED BY THE ENTITY AND IDENTIFIED BY THE 
^/'E я

titŚ regarĚ to tŚe inĨormation selecteĚ ďǇ tŚe entitǇ͕  presenteĚ in 
tŚe AppenĚices anĚ iĚentiĮeĚ ďǇ tŚe sǇmďol я in tŚe Statement͕ ǁe 
conĚucteĚ tŚe same ǁorŬ as ĚescriďeĚ in tŚe paragrapŚ ͨEature 
anĚ scope oĨ our ǁorŬͩ aďove Ĩor tŚe InĨormation consiĚereĚ to ďe 

tŚe most important͕ ďut in a more inͲĚeptŚ manner͕  in particular 
ǁitŚ regarĚ to tŚe numďer oĨ tests͘

TŚe selecteĚ sample accounts Ĩor ďetǁeen ϲϬй anĚ ϭϬϬй oĨ tŚe 
inĨormation iĚentiĮeĚ ďǇ tŚe sǇmďol я͘

te ďelieve tŚat our ǁorŬ is suĸcient to proviĚe a ďasis Ĩor our 
reasonaďle assurance opinion on tŚe inĨormation selecteĚ ďǇ tŚe 
entitǇ anĚ iĚentiĮeĚ ďǇ tŚe sǇmďol я͘

Lyon, �prŝů ϰǦǚ ϮϬϮϱ
<WM' SA

^ĂrĂ ZŝgŚenǌŝ Ěe sŝůůers

Wartner 

Isabelle Lhoste 

Wartner ES' Eǆpert
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� E S I ' E E �  �Y  W , OTO  C Z E � I T͗  A E T , O E Y  M I C A > > E F   
PROSPECTUSPROSPECTUS

APPENDIX

YƵĂůŝƚĂtiǀe ŝnĨorŵĂtion ;Ăctions ĂnĚ resƵůƚsͿ consŝĚereĚ ŵosƚ ŝŵporƚĂnƚ

Action to integrate neǁ Śires

Measures to aƩract anĚ retain talents

WolicǇ anĚ initiatives to reĚuce tŚe environmental Ĩootprint oĨ proĚucts

EmploǇee initiatives Ĩor tŚe environment anĚ local ecosǇstems

Measurement anĚ action sǇstems to improve customer satisĨaction

<eǇ perĨorŵĂnce ŝnĚŝcĂƚors ĂnĚ oƚŚer ƋƵĂntiƚĂtiǀe resƵůƚs consŝĚereĚ ŵosƚ ŝŵporƚĂnƚ Level of assurance  

Total ǁorŬĨorce Limited

Wroportion oĨ ǁomen in management я Raisonnable 

Wercentage oĨ emploǇees promoteĚ or ǁŚo Śave moveĚ to a Ěiīerent position Limited

Wercentage oĨ emploǇees ǁŚo receiveĚ training Limited

FreƋuencǇ rate oĨ acciĚents leaĚing to aďsence Limited

Severity rate Limited

Wercentage oĨ reĚuction oĨ greenŚouse gas emissions oĨ scope ϭ anĚ Ϯ in aďsolute value in relation to tŚe reĨerence Ǉear ϮϬϭϵ͘ 
',' Wrotocol metŚoĚ͕ MarŬet ďaseĚ͘ я͘ Raisonnable

Wercentage oĨ reĚuction oĨ greenŚouse gas emissions oĨ scope ϯ in intensitǇ ;i͘e͘ per numďer oĨ actuators solĚͿ in relation to tŚe 
reĨerence Ǉear ϮϬϭϵ͘ ',' Wrotocol metŚoĚ я Raisonnable

Total ǁaste in Ŭgͬunit Limited

Zate oĨ ŚaǌarĚous anĚ nonͲŚaǌarĚous ǁaste recǇcleĚ Limited

EnergǇ consumption ;gas͕ electricitǇ anĚ mineral ĨuelͿ oĨ inĚustrial sites per m2 Limited

Rate of electricity consumed from renewable sources Limited

Average electricitǇ consumption per motor Limited

Rate of products sold under the Somfy brand that followed the Act For Green® eco-design process Limited

Wercentage oĨ connecteĚ emploǇees present at ϯϭͬϭϮͬϮϬϮϯ ǁŚo Śave completeĚ at least one training course relateĚ to etŚics 
and compliance over the last two years Limited

Wercentage oĨ connecteĚ staī emploǇeĚ at ϯϭ �ecemďer ϮϬϮϰ ǁŚo completeĚ a '�WZ moĚule in ϮϬϮϰ Limited

Eumďer oĨ suppliers assesseĚ accorĚing to tŚe risŬ analǇsis matriǆ Limited

Wercentage oĨ suppliers locateĚ ǁitŚin ϱϬϬ Ŭilometres oĨ an assemďlǇ site Limited
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